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The Only Home Service Company Your 
House Will Ever Need!

Call us today to speak with one of our Energy Experts!

800.553.2234
www.gmtayloroil.com
info@gmtayloroil.com

Taylor Oil is proud to 
announce their 90 year 

Anniversary in business! 
Thank you!!!!

Dutchess County, Columbia County and 
beyond, we’re here to insure your world.

Brad Peck, Inc.
The Lofgren Agency
6 Church Street
Chatham, N.Y. 12037
P. 518.392.9311

Brad Peck Inc.
1676 Route 7A
Copake, N.Y. 12516
P. 518.329.3131

Hermon T. Huntley Agency Inc.
Tilden Place 
New Lebanon, N.Y. 12125
P. 518.794.8982 

The Brad Peck Agency in Copake has long-standing ties to its community. It is one of the oldest hands-on 
agencies and in all of its years of operation it has provided a personalized approach to writing property, ca-
sualty, commercial, home, auto and above all, life insurance. The agency provides superior service regardless 
of where their customers lay their hats, the agency is registered in New York, Connecticut, Massachusetts, 
New Jersey, New Mexico and Florida. They are ready today, as they have always been, to insure your world.

Auto • Home • Farm • Business & Commercial • Life, Health & Long Term Care
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Camille Pissarro, Peasant Women Weeding the Grass (detail), c. 1894. The Clark, 1962.91

THE 
IMPRESSIONIST 
LINE
  
FROM 
DEGAS TO 
TOULOUSE-LAUTREC
November 5–January 7



4  MAIN STREET MAGAZINE

editor’s note & content

COMPLIMENTARY    |    NOVEMBER 2017

MAGAZINE
MAINstreet

NOVEMBER 2017

Sunrise at Twin Lakes in Salisbury, CT.

Cover photo by 
Lazlo Gyorsok

CONTENTS

6 | KEEPING THE RHYTHM OF WOOD
 artist profi le

9 |  FRIENDLY FACES

11 |  OBJECTS OF DESIRE 
 business profi le

17 |  ARTFUL LISTING
 how art adds value to real estate 

19 |  OMI… A LOVE STORY

23 |  LEADING A CIVIC LIFE

27 |  THE GALAPAGOS ISLANDS
 travel adventures

31 |  FINANCIALLY FOCUSED
 history, community, and banking at 
 the bank of greene county 

33 |  THE RICHARD B. FISHER CENTER 
 FOR THE PERFORMING ARTS

PUBLISHER, EDITOR, ADVERTISING, WRITING, PHOTOGRAPHY, & OTHER DUTIES
Thorunn Kristjansdottir Publisher, Editor-in-Chief, Designer. Pom Shillingford Assistant proof-reader.
Ashley Kristjansson and Olivia Markonic Directors of Advertising. 
Contributing Writers: Allison Marchese | CB Wismar | Carol Ascher | Christine Bates | Claire Copley | 
Dominique De Vito | Ian Strever | Jessie Sheehan | John Torsiello | KK Kozik | Mary B. O’Neill | 
Melissa Batchelor Warnke. Contributing Photographers: Lazlo Gyorsok & Olivia Markonic

ADVERTISING
Ashley Kristjansson. Call 518 592 1135 or email info@mainstreetmag.com

CONTACT
Offi ce 52 Main Street, Millerton, NY 12546 • Mailing address PO Box 165, Ancramdale, NY 12503 
Phone 518 592 1135 • Email info@mainstreetmag.com • Website www.mainstreetmag.com

PRINT, LEGAL, ACCOUNTING, & INSURANCE
Printed by Snyder Printer, Inc. • Legally represented by Davis & Trotta Law Offi ces 
Accounting services by Pattison, Koskey, Howe & Bucci CPAS • Insured by Brad Peck, Inc.

Main Street Magazine is a monthly publication, coming out on or around the 1st of the month. It is published by Main Street Magazine, LLC. Main 
Street Magazine is not responsible for advertising errors whereas all ads receive fi nal approval by the advertiser. Advertisers are legally responsible 
for the content and claims that are made in their ads. Main Street Magazine reserves the right to refuse advertising for any reason. The entire contents 
of Main Street Magazine are copyrighted and may not be reproduced without permission. All rights reserved. 

37 |  PUMPKIN SHEET CAKE
 with chocolate bourbon buttercream

39 |  SPORTINGACAUSE
 a new website devoted to non-profi t 
 fundraising events 

43 |  MINDFUL LANDSCAPES
 the poetic designs of margie ruddick

47 |  BEND IT LIKE LAUREN SEGALLA

49 |  THE ART OF LIFE…A LIFE OF ART. 
 scott bricher and mary terrizzi

53 |  BUSINESS SNAPSHOTS
 ed stillman travel advisor
 over mountain builders, llc.
 ed herrington inc.
 studio 343

54 | MONTHLY ADVICE COLUMNS

THE ART & DESIGN ISSUE

Welcome to our “Art & Design issue.” 
The concept and perception of art is such a 
personal one; what I consider art, you may 
not, and vice versa. But regardless of our 
artistic tastes, we can all agree that each and 
every one of us has an appreciation for art 
and design – for it impacts our every day 
lives in one way or another. 
 Art and design are such that they can 
have as much or as little of an impact on our 
everyday lives. I know a handful of people 
who very intentionally live their lives by 
design – every aspect of it. It is very admi-
rable and interesting in my viewpoint to get 
a glimpse into someone’s world when all of 
their actions are very thought-out and every 
action and decision is according to their 
design and life’s ethos.  
 In this issue we take a peek into the 
whirlwind world of art and design in our 
area. Christine examined how art adds value 
to real estate, while Ian writes about civics 
and how a local couple is helping our young 
people learn to lead a civic life. Meanwhile 
Dominique shares with us her love affair of 
Art Omi. 
 Melissa shares another one of her travels 
with us. This time she went to the very 
intriguing Galapagos Islands, you know, the 
islands that Charles Darwin traveled to and 
as a result came up with the concept of evo-
lution! Including a piece on the Galapagos 
Islands in this themed issue is very fi tting in 
my opinion, because the islands are synony-
mous with the design of life!
 John shares with us a piece on Bard 
College’s performing arts center, as well as 
the local soccer superstar Lauren Segalla. 
Meanwhile Mary tells us all about a won-
derful new endeavor, a new website that’s all 
about non-profi t sporting events in the area. 
CB shares with us the art and life of Frank 
Grusauskas, as well as the very artistic lives 
of Scott Bricher and Mary Terrizzi. 
 As if that weren’t enough art and design 
for you, Jessie artistically creates a pumpkin 
sheet cake – which you might want to try 
for Thanksgiving! We also have an entre-
preneur feature about DK Farnum estate 
jewelry that caught my attention – what 
an interesting business! We also have a new 
bank branch in the area, the Bank of Greene 
County just opened up in Copake. Dennis 
Wedlick pens another piece for us, this time 
about the landscape architecture of Margie 
Ruddick.  
 Than you for your readership and have 
a wonderful month of November and 
Thanksgiving!

   – Thorunn Kristjansdottir 

Art
Design

The

and

issue



MAIN STREET MAGAZINE  5

 

 

 
LA GRANGE                            $895,000 

 
Pristine Home With Zen Gardens 
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artist profile

By CB Wismar
arts@mainstreetmag.com
Photos by Lazlo Gyorsok

“I could walk out our back door in 
Goshen and go all the way to Litch-
field in the woods. It was terrific.”  
Frank Grusauskas has been in love 
with the woods since his childhood 
days – and holding his elegant 
pieces belies the fact that the feeling 
is mutual.

In the sawdust-paved reaches of 
his workshop, Frank gently holds 
court over a collection of saws, 
chisels, mallets, clamps, and a col-
lage of blocks and boards that he’ll 
use to create works of art. Some 
will be used to serve. Some will be 
worn. Some will be played. Frank’s 
expertise and unquenched thirst 
to discover and experiment has led 
from furniture to wooden sculptures 
to bracelets to bowls to mandolins 
and guitars.

Frank is most sanguine about 
his childhood. “My father was a 
carpenter. Our basement was filled 
with his tools and from an early age, 
if I had a project, he’d provide the 
wood and teach me a woodworker’s 
skills.” Techniques learned at a ten-

der age have served him well, and 
Frank credits his father’s influence 
with being the solid foundation of 
his love affair with wood. 

The pearl-handled jack knife
The pearl-handled jack knife his 
father gave him when he was four 
years old is still a prized possession. 
“That was the beginning,” affirms 
Frank. “Soon I had a hatchet, and 
I’d wander off in the woods and 
find the wood I was looking for and 
I was caught up in a new project.” 
 Growing up in Goshen, CT, 
Frank graduated from Wamogo 
Regional High School and headed 
off to college – only to discover that 
the science curriculum was keeping 
him from his true passion. “I should 
have studied art,” reflects Frank. 
“But instead, I stepped away from 
college and went to work.”
 Dreams and the daily grind of 
working for a living do not always 
intersect, especially if one has the 
temperament and imagination of 
an artist. The tedium of working 
in a wood shop cutting lumber for 
framing and construction are a long 
way from creating the finely crafted 
artistic pieces that have become 
Frank Grusauskas’s signature.
 It was Sandy Boynton (whom 
Wikipedia modestly refers to as “an 
American humorist, songwriter, 
director, music producer, children’s 

author and illustrator”) who rec-
ognized both Frank’s talent and his 
ennui with doing millwork. “She 
connected me with Don Gum-
mer who wanted someone to work 
on his sculptural designs. I never 
looked back.”

Artist to artist
The years with sculptor Gummer 
brought immense but gratify-
ing challenges to Frank. He was 
interpreting the imaginative pieces 
created by an internationally recog-
nized sculptor and working to make 
them mirror reflections of that 
original dream. “He and I would 
talk about a piece, agree, and Don 
would begin to leave the studio,” 
recalls Frank with a smile. “He’d get 
to the door and turn around: ‘Let’s 
change that...’ he’d say, and the 
conversation would continue. It was 
a great experience.”

Good enough … isn’t
When Gummer’s choice of media 
turned to metal, Frank maintained 
the deep friendship he had devel-
oped and found his way back to 
Sandy Boynton, where full-time 
work went on for over a decade.  
There was cabinetry, finely crafted 
chess pieces made to reflect her 
whimsical characters, creation of 
theatrical set pieces for her stage 
productions, including appearances 

Above, top to 
bottom: Frank’s 
workshop. Frank 
with a mandolin. 
Opposite page, top 
to bottom: Some 
of Frank’s new 
work, including a 
sushi set. Burls, 
bowls, and a bird.

FRANK GRUSAUSKAS

Keeping the 
rhythm of wood
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at The Kennedy Center in Washing-
ton, DC. And, there was “Diner,” a 
full scale, non-working diner built 
in Boynton’s garage as a confer-
ence room with precise attention to 
detail.

“Sandy has a great perspective 
on the fine art and craft required 
to make unique pieces,” reflects 
Frank with the tone that suggests he 
agrees, without reservation. “Good 
enough … isn’t.”

On his own
After years of dedicating his work 
output to the inspiration and imagi-
nation of noted artists, it was time 
for Frank to pursue the creations 
he had been working on for himself 
and make that his full-time career. 
His audience became anyone who 
saw his work in shops, galleries, and 
fairs. His motivation became his 
own creative muse. His work sched-
ule became his own, and the output 
has been significant.

Frank Grusauskas’ hand-crafted 
wood pieces each have an elegance 
that reflects his reverence for the 
wood. Burls from New England 
maples become serving bowls. Rem-
nants of the famous “Twin Oaks” 
that yielded wood for a number of 
local artists have been turned into 
serving and ornamental pieces that 
grace homes situated well beyond 
the area.

Changes in direction
“Then I got sick,” Frank announces 
with an abruptness that presages a 

major personal and creative shift. 
The diagnosis was pneumonia and 
it landed Frank in the hospital for 
an extended period. Family and 
friends gathered at his bedside as 
he fought to regain his strength. 
It was long conversations with his 
son, Jonathan, that would offer a 
recuperation plan that gave Frank a 
distinctive goal – a change in direc-
tion that would greatly broaden his 
repertoire.
 “I’d played mandolin ever since I 
was a kid. I’d been with a bluegrass 
band for years.” The siren call of 
music, once heard, is hard to ignore. 
“Jonathan was playing his guitar 
in his band, lespecial, and teaching 
at The Music Cellar in Millerton, 
NY – really engaged in his music. I 
decided that instruments were going 
to be my next project. I was going 
to build a guitar for Jon.”

Learning, building, and 
learning more
The journey from carving bowls 
and creating bracelets and suc-
cessfully building musical instru-
ments is a long one, fraught with 
opportunities for failure. Skills 
learned, however, all contribute to 
discovering new techniques … new 
pursuits. Frank believes he could 
not have made the instruments he 
now builds had it not been for the 
skills he learned along the way.
 A brother-in-law had worked 
in the legendary Ovation Guitar 
Company in New Hartford and 
had shared with Frank the mysteries 

of bending wood. With his innate 
sense of working with the grain and 
tensile strength of various woods, 
Frank was ready.
 “I’ve made 24 instruments – 
both guitars and mandolins,” allows 
Frank with just the hint of a catch 
in his voice. “They’re getting better. 
I keep learning.” Jonathan, has been 
the proud recipient of his handi-
work, as has his daughter, Maria 
Rose, in California. “I sometimes go 
to festivals and local ‘jams’ just to 
hand my instruments to the better 
players and have them check them 
out. I really pay attention to what 
they say.”  
 Tips gathered and lessons 
learned, Frank continues to work 
on his musical creations. “The 
summer is not the time to work 
on the instruments. The humid-
ity is too high and the wood won’t 
react well.” Patience matched with 
insight suggests that Frank Grusaus-
kas wait until November to get back 
to his latest vocation – luthier.
 As the days of summer transition 
to fall, Frank continues to work 
in his shop on the pieces that will 
become treasured gifts. •

 Frank is currently represented in Chatham, 
NY’s SomethinsGottaGive, in Place in Miller-
ton, and The Belvoir Gallery in Milbrook, NY. 
In addition, Frank will be part of the annual 
Salisbury Artisan’s Group Holiday Show at 
The White Hart Inn on December 1, 2 and 3. 
Frank’s workshop is located next to his home 
at 242 Route 7 North in Falls Village, CT.  
Visitors are welcome, but encouraged to write 
or call before visiting. He can be contacted via 
email at FCGWoodwork@gmail.com or at 
(860) 824-0767.
 Are you an artist and interested in being 
featured in Main Street Magazine? Send a brief 
bio, artist’s statement, and a link to your work 
to arts@mainstreetmag.com.
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Slow cooked. Oven roasted. 
Charred. Braised. And ready to go.

Located in Sharon, CT inside the Sharon Farm Market
(860) 364 2004  •  www.jamfoodshop.com

Breakfast, lunch & dinner: we’ve got you covered. 
Follow us on Instagram at @jamfoodshop to see our daily specials and say hello!

Our fall items are back!
Come in for our daily rotation of 

hearty soups, sandwiches, salads, 
fall staples like beef bourguignon 
+ root vegetables, plus prepared 
dinners in our grab-and-go case. 

Berkshire
ROOFING & 
GUTTER CO.
413-298-1029
www.bgrco.net
Mike Linde, P.O. Box 436, Great Barrington, MA

RESIDENTIAL ROOFING SPECIALIST
Written estimates • Fully insured • Owner Installed 

SEAMLESS GUTTERS
Copper & Galvanized • MA LIC #145878 • CT LIC #0646967

“We like your smile 
when we’re done.”

Classic American 
Cars Sales & Service

Specializing in full mechanical 
restoration, repair & maintenance 
of all classic cars

860-596-4272 • Opposite Lime Rock Park
438 Lime Rock Road, Lime Rock, CT 06039

www.Facebook.com/NorthwestCornerClassicCars



MAIN STREET MAGAZINE  9

friendly faces

friendly faces: meet our neighbors, visitors and friends

Call Steven Spielberg – now this is a headshot if we’ve 
ever seen one! Devin Leonard wears many hats: he 
works for the Columbia County Highway Department 
(CCHD) as a watchman and also part-time with Hal-
dane Landscaping and Installation. “What I love most 
about these jobs is that, at the CCHD, I work during 
quiet hours, and with the Haldane’s business, I work with 
my buddies.” Outside of work Devin’s concentration is 
on his writing as well as acting and anything related to 
filmmaking. “I’ve spent the last two years writing a sci-fi/
horror/comedy teleplay series, which I plan to publish.” 
Devin was born- and has lived in Craryville, NY, his 
entire life, with the exception of a six month stint in 
California. The majority of his family lives in Craryville, 
too, and he enjoys spending time with them on a daily 
basis. OK Devin, “Action!”

Let’s talk furniture, interior design, and art! North Elm 
Home Furnishings opened its doors two years ago in 
Millerton, NY, and co-owner Cindy Dunleavy couldn’t 
be more pleased with the response. “I love interacting 
with my customers and it is so great to hear customers 
often saying, ‘I could live here’.” Cindy enjoys not just 
presenting furniture options and ideas, but also offering 
design services and advice, and North Elm’s art gallery 
wall where they showcase local artist of all mediums. 
When Cindy isn’t minding her store, she enjoys spending 
time with her family, friends, and two Labradors. She 
also likes working out, cycling, and volunteering in her 
community. It sounds like Cindy has figured out the per-
fect mix of working hard and playing harder. You go girl!

After graduating from the Clarkson University PA Pro-
gram in May 2015, Morgan Libruk became a full-time 
surgical Physicians Assistant at St. Peter’s Hospital in Al-
bany, NY. “I love that this job has given me the ability to 
gain such a large variety of experiences in so many differ-
ent surgical sub-specialties. Not only do I assist surgeons 
in the operating room, but I also manage our surgical 
patients on the floors, admit and discharge them, as well 
as perform inpatient consultations.” Morgan also loves to 
“work” her side business for Younique makeup and skin 
care products, spend time with family and friends, and 
relax with her two cats. Originally from Hudson, Morgan 
recently moved closer to the capital region to cut down 
on her commuting time. “I definitely like the suburban 
parts of the area and the many great stores and resources 
that are nearby.” 

Mark Leibergall started painting when he was 16 years 
old but then began a career as a graphic artist, and didn’t 
pick up the paintbrush again until about ten years ago. 
He picked up not just the paintbrush but also began 
sculpting again, making art almost every day. “I paint 
on a lot of different canvases, and with lots of different 
mediums, too.” Mark also spends time as a member of 
the 14th Colony Artists, he is one of the artists at the 
Un-Gallery that takes place every weekend at the Mil-
lerton Farmers Market, teaches tai chi, reads Shakespeare 
with the Taconic Learning Center, plays ping pong 
with a group of locals at the Grove in Lakeville, CT, as 
well as takes care of his property and horses. Mark has 
been living in this wonderful place for 17 years, but was 
grounded at some time in Manhattan and Goshen, NY. 
“I love the small town community feeling.”

LeeAnna Merante is a wife and stay-at-home (working) 
mom to two spunky little boys, Grayson (4) and Garrett 
(2). “I always knew I wanted to be a stay-at-home mom, 
but at the same time I didn’t want to forget about my 
passions!” In 2014 LeeAnna became a Licensed Real-
tor, and this past year LeeAnna also added two other 
businesses to her already busy schedule: working as a 
Style Advisor for a women’s clothing company called 
Abby+Anna Boutique, and as a Distributor with Nu 
Skin, a beauty and wellness company. “I grew up in 
Claverack, NY, and I am now living in Ghent, NY,  and 
I love this area; the changing of the seasons, the quirky 
little towns, the history in the homes here.” Best of luck 
on all of your endeavors, LeeAnna!

You might recognize this friendly face as part of the 
Haldane Landscaping crew based out of Craryville, NY. 
Ciaran Haldane (aka the “King”) can’t remember a time 
when he wasn’t helping out in the family business, but 
he says that he enjoys working alongside his brothers and 
making clients’ outdoor living spaces more enjoyable. 
“Not every stone or job is the same, which makes each 
job site unique. I also like working outside, so that’s a 
plus.” During his free time you’ll likely find Ciaran hang-
ing out with friends, family, watching sports, or playing 
golf. The King was fortunate enough to have married 
his Queen, high school sweethearts of ten years, this past 
September. Ciaran is excited to start a new chapter in his 
life with his wife, Marie. All hail the King and Queen! 
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Furniture	·	Bedding	·	Lighting	·	Flooring	
	
 
 

www.rileysfurnitureflooring.com   Millerton Plaza 
  122 Route 44 
Millerton, NY 

(518) 789-4641 
(800) 242-4428 

1.800.242.4428 • 518.789.4641
Millerton Square Shopping Plaza • 122 Route 44, Millerton, New York 12546

Give the gift that you can open 
and recline in all year long!

Store Hours: Tuesday – Saturday: 9:00am–5:30pm 
Sunday: 12:00pm–4:30pm • Closed Mondays

We welcome 
you to stop by 
our showroom 
to see and to try out 
our large selection of 
recliners and lift chairs!

(860) 364-5380 • 349A Main Street, Lakeville, CT
www.roaringoaksfl orist.com

15 years in business • Oil, Propane, Solar Thermal, Geothermal and Biomass 
heating systems • HVAC system design and installation • HS Tarm and Frol-
ing wood boiler dealer and installer • New construction, renovations and 
service of all Heating, Air Conditioning, Plumbing systems and well services

Williston B. Case III, Owner

Fully Insured / License # P1 0280455 SI 0390683 STC 0000179 HIC 0634668

NAILED IT
Building & Construction

Complete site construction • Homes, pole barns & 
sheds • Specialty work: tiling, fl ooring, stairs & rail-
ings, kitchens & baths • Refi nishing • Woodworking • 
Carpentry • Ice & snow damage • Fully insured

518.929.7482  •  www.naileditbuilding.com
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By Christine Bates
christine@mainstreetmag.com

What gave you the idea to 
start an internet luxury jewelry 
business?
After many wonderful years in maga-
zine publishing in New York, my hus-
band and I decided to raise our sons 
in a rural environment rather than the 
city. We had to reinvent ourselves in 
order to make a living in the North-
west Corner of Connecticut. I had ex-
tensive management experience selling 
luxury goods advertising at Gourmet, 
Elle, Fortune, and other publications, 
and wanted to parlay that experience 
into something entrepreneurial which 
allowed flexibility for family time.

I knew people at Cartier, Tiffany, 
and Bulgari and have always collected 
rare jewelry books, so when a client 
came to me and asked me to sell her 
entire collection of George Jensen 
jewelry I did so with confidence. One 
referral led to another and the busi-
ness was born in 2002. I left this area 
in 2007 and it was not until 2012 
that I made the conscious decision to 
reinvigorate the business, move back 
here, revamp the website, and take 
DK Farnum to the next level. The 
technology available now to bring 
luxury goods into people’s homes is 
amazing, and now we have staff help-
ing us to understand and best utilize 
that technology as we grow. And my 
buying eye has evolved after many 
years on the job.

Right now our mailing list exceeds 
5,000 vetted and well-known names, 
and our inventory consists mostly of 

business

exceptional pieces not easily found on 
the secondary market. We’re in a good 
place. 

How would you describe 
yourself and your business?
Creative. Purposeful. Private. Authen-
tic. Fun loving. 
 Estate jewelry just means that it 
has been previously owned; we help 
people edit their collections, which is 
often not easy since jewelry is so per-
sonal. And we are respectful of privacy 
in finding new homes for well-loved 
pieces. Jewelry can be an excellent 
investment with experience and guid-
ance like ours.
 We’ve developed a business model 

Continued on next page …

that has made 
buying and selling 
one-of-a-kind 
jewelry easier and 
more transparent. 
Few people want 
to go into a store 
or a show anymore 
and feel assaulted 
by salespeople who 
often don’t know 

Objects of desire DANA KRAUS OF DK FARNUM 
ESTATE JEWELRY

the merchandise intimately. The click 
of a button allows our clients to access 
our continually evolving website and 
expertise.

We are experimenting with interac-
tive technology. We meet clients pri-
vately and spend a great deal of time 
doing rigorous research to develop 
thoughtfully vetted merchandise for 
our sophisticated (both intellectually 
and visually) clients.

We continue to explore technologi-
cal advances and creative opportuni-
ties to enhance the buying and selling 
experience for a more informative less 
intimidating retail experience than 
bricks and mortar. 

What professional or personal 
experiences prepared you for 
the business? What personal 
traits are important?
Humor, rigor, and resilience are key. 
I have to be a disciplined buyer and 
good listener. Previously I was always 
in management at large corpora-
tions with deep pockets. Now it’s 
my neck on the line! We don’t try 
to sell someone Van Cleef earrings 
when they are looking for a Tiffany 
bracelet. We have to increase margins 
and volume to stay afloat, but not 
at the expense of client satisfaction. 

My many years in sales management, 
especially at Gourmet, taught me how 
to position and reposition a brand. 
My mentor there, Dick Barthelmes, 
taught me how to make my soft voice 
into a selling strength, not always easy 
when so many competitors have the 
wherewithal to be heard easily.
 And I think being a mother taught 
me to continually prioritize and to 
understand the importance of humil-
ity as an entrepreneur.

What was the biggest surprise?
Through trial and error we had to 
learn to evaluate sub-contractors who 
work for us. Not everyone under-
stands our business, so we had to learn 
how to best articulate our technologi-
cal needs. I’ve made some expensive 
mistakes.

Did you ever do a business 
plan? How do you keep track of 
your profitability?
We are working on this! It is a busi-
ness full of surprises. So many factors 
come into play; fashion, the economy, 
the commodities market. We are 

Above: Jewelry currently for sale at DK Farnum includes Cartier, Schlumberger, Boivin, Van Cleef, Tiffany, Belperron, and Hermes. 
Below, left: Dana consults her extensive jewelry library to identify and verify jewelry pieces. Photos courtesy of Josh Gaddy for DK 
Farnum.
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Valentine Monument Works & Sandblast

Cemetery Monuments • On-Site Lettering • Bronze Veterans’ Plaques
Pet Markers • Cleaning & Repairs • Sand Blasting Service

Bruce Valentine, owner • Tel: 518-789-9497 
ValentineMonument@hotmail.com • Park Avenue & Main Street, Millerton

Since 1875

• 24 Hour Towing
• Aluminum and Steel Welding
• Insurance Claims
• Complete Auto Body Repair
• 4x4 Truck Accessories
• Environmentally Friendly

3718 Route 44, Millbrook, NY 12545 www.WesAutobodyWorks.com

Pettersson Excavation Inc

Our full range of services include:
General excavation • Driveways & roadways • 
Septic installations & upgrades • Land clearing 
& site preparation • Ponds • Stone work, 
retaining walls, headwalls • Riding arenas • 
Trucking • Gravel, soil, sand delivered • 
Drainage

Working in harmony with the environment

Michael Pettersson, owner
T: 845 373 8155 • F: 845 677 4750
E: petterssonexcavation@gmail.com • www.petterssonexcavation.com

RESTAURANTRESTAURANTRESTAURANT
PONDPOND

The

featuring Good ol’ Fashioned

HOME COOKING
at ol’ Fashioned Prices

Come celebrate Thanksgiving 
with us & don’t forget to book 

your holiday parties, too!

Open Wed. thru Sat. 
4:30 – 9:00 pm

Sunday 2:00 – 9:00 pm

711 County Route 3
Ancramdale, NY

518-329-1500

17 John Street • Millerton, NY • 518.789.3428 • www.gmframing.com

GILDED MOON 
FRAMING & GALLERY

What can we frame for you?

Frugal to Fabulous!
Beautiful frames from

For more savings & information: 
(518) 789-4471 or www.agwayny.com

VISIT YOUR LOCAL AGWAY: 
Route 22 in Millerton, NY • Route 23 in 
Great Barrington, MA • Route 9H in 
Claverack, NY • Route 66 in Chatham, NY 

HOURS:
Monday–Saturday: 8:00 AM–5:00 PM
Sunday: 9:00 AM–3:00 PM

OUR 
PRE-

ORDER 
BIRD 
SEED 
SALE 
IS ON 
NOW! Pick up an order form at any of our 

stores today or on our website!
We have a great variety of products to ruffle our 
feathered friends’ feathers, such as: Bird houses  
           & baths • Bird seeds from companies such 
                         as Feathered Friend, Homestead, 
                            All-Season Suet, & The Effort •  
                            Mixed and or unmixed seeds, 
                            & much more!
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always looking to replenish inventory 
with quality and pricing in mind.

How quickly did your business 
grow?
In the past five years we’ve doubled 
our volume of business, more than 
doubled our subscriber list, and vastly 
increased our social media presence. 
It is an exciting time to reinvent the 
selling process for luxury goods. 

What is your price range?
$50 to $1,000,000.

How do you screen your 
customers?
Thank goodness for Google! We do 
lots of research online. A number of 
our clients are referrals. Growing up 
in Manhattan and through school (the 
Brearley School and Smith College) 
and career contacts (Gourmet, Elle, 
Fortune, and the Washington Post) ours 
became a six-degree sort of world. 
One of my earliest clients was a top 
executive at Time Inc. Another was 
a CEO in book publishing. Another 
a local movie star. They are all still 
clients as are some of their children, 
which is really gratifying. We have 
engendered trust through these kinds 
of affiliations. As our name and brand 
grow, our level of vetting sophistica-
tion grows. With the strong dollar 
right now, we are doing a lot more 
work in Europe and abroad.

Is it more difficult to find the 
product or the customer?
Customer retention can be a chal-
lenge but we work hard to continue to 
“wow” existing clients. That involves 
finding extraordinary pieces and keep-
ing prices where they should be. We 
don’t buy pieces just to fill inventory. 
There is a lot of “plain Jane” jewelry 
out there that can be commoditized. 
And a lot of pieces that pretend to be 
something they are not. We look for 
singular pieces that reflect our aes-
thetic, have unique design attributes, 
and are authentic. These are indeed 
increasingly difficult to find. We buy 
from private collectors, from estates, 
and from friends. A lot of this busi-
ness is about trust. It is much more 
difficult to find products consistent 
with the DK Farnum brand than it is 
to find customers. 

Are fakes a problem? What’s 
out of style at the moment?
We’ve been fortunate. We know what 
to look for; hallmarks, repairs, etc. We 
rely on our experience, network, and 
reference library to authenticate. At 
the moment some Victorian jewelry 
and cameos have fallen out of favor. 
And pins, which used to be more 
popular than earrings, are hard to 
sell. Stick around and they may come 
back! We are not governed by fads. 
Never will be.

Has the business changed?
There has been a huge shift in the 
jewelry and luxury goods world 
– away from a traditional in-store 
buying experience and away from 
47th Street. People are much more 
comfortable with alternatives – online 
and, in our case, at home privately 
making jewelry purchases. DK 
Farnum merchandise is most often a 
considered purchase rather than an 
impulse buy. We want to make that 
experience a comfortable one. 
 In the past, when you went to buy a 
gift or an engagement ring, you went 
to one of the 5th Avenue jewelers in 
New York or to someone that your 
parents used. Now people source on 
the internet and have such a breadth 
of choices. This is where DK Farnum 
has carved our niche. All dealers 
buy and sell, but DK Farnum has a 
thoughtful, singular approach involv-
ing quality not quantity. While bricks 
and mortar remain important, our 
firm’s methodology is more private, 
personal, and transparent. 
 People ask us all the time ”What is 
it worth?” and, like real estate, the an-
swer is that worth is what the market 
will bear. We know the market.

Who are your customers? Has 
that changed?
While many of our customers reside 
in the C-suite (and we learn a lot from 
those customers), we continue to be 
surprised by the breadth of our client 
base. Interestingly, many of them are 
men. Recently out of 15 internet que-
ries, over half were from men. This 
may be largely attributable to men not 
loving to “shop” in traditional ways.

And most of our women clients are 
extremely knowledgeable, both about 
jewelry and about what they want. 
But we jump in as needed to tweak 
and suggest. 

In the past week we sold a pair of 
very rare Sterle earrings to a famous 
jewelry book author and collector. 
And we also provided vintage Tiffany 
sterling wedding gifts for a 30-some-
thing bride we met at a local show. In 
both of those cases the clients found 
us. 

How important is Instagram and 
social media?
What DK Farnum has is a signature 
style. You don’t have to be dripping 
in diamonds or the latest hot brace-
let to be elegant and chic. With our 
increased use of the internet and 
social media, we can convey our 
style to a growing number of clients 
and are able to interact with them 
through several platforms. We recently 
posted some vintage, no longer-made 
Hermès bracelets designed in the 
seventies by Georges L’Enfant (which 
makes them very collectible). In less 
than a day we had over 600 likes on 
social media and sold two of these 

business

bracelets, at prices far less than they 
would be elsewhere. We continue to 
do shows and see clients privately, but 
the internet, including social media, 
has become an increasingly impor-
tant part of the overall jigsaw puzzle. 
We monitor our response rates daily. 
Right now we have a 25% open rate 
on our emails compared to the indus-
try average of 11.7%.
 Right now I have the good fortune 
to work with Marina Kotchoubey, 
whose experience in luxury goods 
e-commerce and digital strategy has 
proved invaluable. Together with 
some talented subcontractors, we have 
a formidable team in this ever-chang-
ing environment.  

What is the most popular type 
of jewelry you sell?
Our best sellers have always been ear-
rings. They light up a woman’s face, 
they make excellent gifts, and most 
women don’t feel clothed each day 
without wearing them. And I happen 
to love earrings! So I am always on the 
lookout for extraordinary, exemplary 

Continued on next page …

Above: A Hermès 18k heavy gold tassel lariat necklace from the 1950’s is a piece that 
Dana loves to wear herself. Photo courtesy of Josh Gaddy for DK Farnum.
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business

earrings such as vintage Van Cleef, 
Verdura, Belperron, and Cartier. I 
worked at Tiffany and love to buy old 
Schlumberger. I’ll be the first to tell 
you if earrings are too long for your 
face or the wrong gold color for your 
complexion.

In addition to your website and 
Instagram what kind of market-
ing do you do?
I’ve worked very hard in recent years 
to create singular marketing that 
expresses our brand. One example 
of this is our bi-monthly newsletter. 
Many dealers have followed suit, but 
we’ve established a DK Farnum voice. 
I receive lots of feedback that indi-
cates that our clients actually read our 
missives. They tend to be informative, 
humorous and anecdotal. They also 
feature current products in a curated 
manner. We have fun with them.

Who inspires you?
Style icons that inspire me include 
Bunny Mellon, Iris Apfel, and Diane 
Vreeland. None of these women had/
have any constraints – financial or 
social. Free spirits all, they established 
a distinctive style. Not to overuse the 
word iconic, they each have a certain 
je ne sais quoi, which I find inspiring. 
We are also continuously inspired ev-
eryday as we look out of our offices in 
the Northwest Corner at the natural 
beauty. It is one hell of a way to work! 
I travel a lot for business, but our 
little spot in the Northwest Corner 
continually inspires me.

Do you read any business 
books?
I use our extensive rare jewelry book 
library on a daily basis for everything 
from fact checking and images to 
authenticating pieces. Auction houses 
and museums that we work with pro-
vide lectures and exhibitions, which 
are very helpful in keeping up with 
the trade. I am a jewelry book nerd.

What trade shows do you do? 
Do you belong to any profes-
sional associations?
We belong to the American Society of 
Jewelry Historians and The Jewelers 
Vigilance Committee among others. 
We continue to do shows, although 
that world is in great flux. This har-
kens back to your question about how 
people are buying. We love to do local 
shows, so please come see us in person 
when we do them! 

What advice would you give to 
someone starting a business?
You need your head examined! And 
you should stick to something you 
know.

What’s next for you personally 
and professionally?
I would love to see our profits grow 
to a point where we can become more 
philanthropic. We donate jewelry each 
year to local organizations, but that’s 
not enough. I’ve always been involved 
with and interested in the Salisbury 
and Sharon Land Trusts, as well as 
the Connecticut Audubon, and can 

see using our 
sales wherewithal 
to work towards 
conservation and 
the environment. 
How wonderful it 
would be to dive 
into environmen-
tal philanthropy!  

How do you 
relax? What 
are your other 
interests?
Family and the 
great outdoors are 
important to me 
and that includes 
our two ferocious 
office dogs that 

make us laugh on a daily basis. My 
two sons grew up in the area and 
when they return to visit we love to 
hike as a family. 

The decorative arts are my passion. 
Going to a girl’s school in Manhat-
tan we had the choice of either taking 
Driver’s Ed or attending lectures by 
Rosamond Bernier at the Metropoli-
tan Museum. Having chosen the lat-
ter, I arrived in the Northwest Corner 
in 1985 with a house, but not know-
ing how to drive! I have always made 
an effort to stay culturally connected. 
Most recently I went to Paris to work 
on an estate and saw the Medusa 
exhibit at the Contemporary Art Mu-
seum, which knocked my socks off. I 
went to Morocco to see the Majorelle 
Gardens, but still want to see the new 
Yves St Laurent museum that was 
completed this year.

Do you ever buy jewelry for 
yourself?
I frequently buy jewelry for myself, 
but part of the discipline of being 
a dealer is distinguishing between 
personal and business acquisitions. 
Having said that, one of the other 
things that set us apart from other 
jewelry sources is that I always ask 
myself, “Would I wear this?” when 
purchasing inventory. 

Jewelry should be sexy and sensual. 
Right now there is a lot of edgy and 
remarkable jewelry available that’s just 
not wearable. 70s jewelry is enjoying 
a moment. Some of it is stylistically 
wonderful, but a lot of it is just plain 
ugly. I gravitate to jewelry from the 

1920s-1960s. I collect Angela Cum-
mings, Schlumberger, Boivin, older 
Van Cleef, Verdura, Hemmerle, and 
emerging designers whose work repre-
sents outstanding craftsmanship and 
design.

How do you separate your style 
from your customers?
While we are very focused on the 
intrinsic DK Farnum style and brand, 
we do personal shopping, custom 
work, and we buy entire estates, so 
at any given time we have a varied 
repertoire, but our core style is cosmo-
politan, chic, distinctive, and always 
represents exceptional design and 
workmanship.  
 We do not have a particular piece 
that is emblematic. But if I had to 
choose one piece right now that 
personifies our style, it would be some 
of the 1950s Van Cleef and Arpels 
earrings that we currently have on our 
website. They have it all: singular de-
sign, style, pedigree, and provenance. 

What are you proudest of?
I am proudest of my two sons. Both 
of them are avid outdoorsmen and are 
interested in environmental sustain-
ability and are pursuing careers along 
those lines. I love that they will be 
making differences in this crazy world. 
I am also proud of this entrepreneurial 
legacy we are creating for the next 
generation. •

To learn more about DK Farnum, visit them 
online at www.dkfarnum.com

Above: Natural pearl and diamond earrings by Verdura made for Babe Paley, wife of 
former CBS President Bill Paley. Photo courtesy of Josh Gaddy for DK Farnum. Below, 
left: Otis the office dog on duty. Photo courtesy of Dana Kraus.
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M A R Y  M U L L A N E
R E A L  E S T A T E  L L C

3 4 5  WA R R E N  S T R E E T  |  H U D S O N  N Y  1 2 5 3 4
T E L  5 1 8 • 8 2 8 • 2 0 4 1  |  M A R Y M U L L A N E . C O Mmarymullane.com

Coxsackie                                                          $3,495,000

Hillsdale                                                           $2,750,000 Taghkanic                                                    $5,975,000

Ghent                                                          $1,175,000

Clermont                                                          $1,950,000

Hudson                                                          $2,900,000

Solar thermal systems
Well drilling & water pumps

Water treatment systems
Radiant heat systems

Septic / Drain snaking
Ductless heating & cooling

Hybrid electric water heaters
Energy effi cient heating systems

PLM.0284294-P1  •  HTG.0402567-S9  •  WWC.0000340-W1
STC.0000005-STC1  •  HIC.0624692

Cornwall Bridge, CT • 860.672.6350

Call today for a no obligation 
analysis of your home or business!

Communicating Substance with Style

victoria@vklarsoncommunications.com
www.vklarsoncommunications.com
@victorialarson

VKLarsonCommunications is a boutique public relations and communications company 
based in Pine Plains and New York City. We specialize in writing, positioning and communi-
cating helpful and effective messages to the right audience for businesses and organizations. 
Whether large or small, we create effective campaigns that bring results and satisfaction.

Nominated in 
2015 for the 

Sustainability & 
Green PR Award

Millerton Service Center
ASE Blue Seal of Excellence

Michael D. Lyman 
& Adam M. Lyman

Repairs & Service 
Used Car Sales

518-789-3462 • 518-789-3488 fax
52 South Center St. • Millerton, NY 12546

Holiday gift certificates available 
Remote car starters would be 
the ideal gift this winter!

Fine Wines & Spirits • Custom Engraving
Gift Cards & Custom Gift Baskets

Tel: 845.373.8232 • Fax: 845.789.1234
5058 Route 22, Amenia, NY 12501
Open 7 Days: Mon–Sat 10am–7pm, 

Sun 12–5pm
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BRINGING YOU THE BEST LOCAL FOOD

www.hv-harvest.com      facebook.com/HVHarvest • instagram.com/hudsonvalleyharvest

TO BUY THE BEST LOCAL FOOD IN THE HUDSON VALLEY – FROM THE HUDSON VALLEY – VISIT THESE LOCATIONS:
Hudson Hil’s in Coldspring, NY • Phoenicia Diner in Phoenicia, NY • Jack’s Meats in New Paltz, NY • Adams Fairacre Farms 
in Poughkeepsie, NY • Adams Fairacre Farms in Wappinger, NY • Adams Fairacre Farms in Newburgh, NY • Bistro-To-Go in 
Kingston, NY • High Falls Food Co-Op in High Falls NY • Nature’s Pantry in Fishkill NY • Nature’s Pantry in Newburgh, NY • 
Sunflower Natural Foods in Woodstock, NY • The Cheese Plate in New Paltz, NY • Black Horse Farm Stand in Athens, NY• 
Health & Nutrition in New Paltz, NY • Outdated in Kingston, NY • LaBonne’s in Salisbury, CT • The White Hart in Salisbury, 
CT • 109 Cheese Market in Kent, CT • Plantin Seeds in Canaan, CT • Local 111 in Philmont, NY • Mother Earth in Kingston, 
NY • Big Rock Farms in Stanfordville, NY • Love Apple Farm in Ghent, NY • Bartlett House in Ghent, NY • Matchbox Cafe in 
Rhinebeck, NY 

If you’d like to carry our products and see a full list of our retail locations, please visit our website. 
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real estate

By Christine Bates
christine@mainstreetmag.com

Look at your walls, room by room, 
when you are planning on selling 
your house. Displaying the right art 
can send powerful subliminal mes-
sages, positive and negative, to buyers 
about your home. Just as savvy sellers 
declutter and remove personal items 
(from wedding photographs to kids’ 
drawings) they edit art and decora-
tive items to make their home more 
desirable. “I just think that blank 
walls are a detriment when it come to 
attracting buyers for larger homes,” 
according to Tom Callahan, serial 
renovator and Elyse Harney Real Es-
tate agent. “While it is always great to 
de-personalize the home, finding the 
right artwork that neither overwhelms 
or offends is very important. It is wise 
that the artwork, however, does not 
take away from the showing of the 
home. Nothing is worse than a buyer 
that only compliments the artwork 
and not the home!”

The role of art is to make the home 
appealing to the widest audience and 
to make spaces appear brighter, larger, 
and more attractive. “Furniture creates 
the structure and flow of a room,” 
observed designer Katie Baldwin in 
Lakeville, “but art and accessories 
go further in creating the immediate 
atmosphere.” The addition of a single 
painting can make a room seem like 
a home the buyer can imagine living 
in and should speak to the personality 
of the future owner. The balance is to 
bring in personality without being too 
personal (see photo).

Find fresh eyes
Before you think about your walls 
solicit a friend’s frank opinion. Ask 
advice from your real estate agent, or 
even employ a designer for an hour 
to help you decide what to do in each 
room. “A second pair of eyes can be 
useful,” based on the experience of 
William McGinn, an interior designer 
who also works at Best & Cavallaro 
Real Estate. “Today I went to help 
clients place art. Their framed oil 
paintings were of questionable taste; 

however, tucked away in a corner were 
several very interesting prints and 
photographs of little monetary value, 
but with enormous decorative value.  
I ignored the gilt frame masterpieces 
and created a couple of very interest-
ing groupings using the cheap prints. 
My clients were very pleased and 
surprised to see their artwork in a new 
way.”

But what kind of art?
It’s easy to imagine completely inap-
propriate, totally wrong art for selling 
a house. “Anything that is religious, 
political, or controversial,” according 
to master stager Susie Weeks. Just like 
the freshly painted neutral walls, art 
should not be faded, in poor condi-
tion, or badly framed. It shouldn’t be 
a downer. But what does work? 
 First and foremost the art should 
honor the house, show off the lifestyle 
of your home’s architecture, design 
style, and neighborhood. For example, 
if the art is of representational sailing 
scenes that might work for Salisbury, 
while horses and hunting evoke the 
ethos of Millbrook. Needlework 
samplers that suggest the story of the 
past in an antique house might seem 
out of place in a contemporary home. 
And the art should not contradict the 
use of the room – no chickens in bed-
rooms, or historical maps in children’s 
rooms.
 Abstract paintings with swirling 
shapes and textures are usually inof-
fensive and do not distract buyers, 
and at the same time can bring color 
and excitement into a room. Land-
scapes can have a similar impact, 
especially in more traditional homes. 
But there are many design alternatives 
like maps, posters, mirrors, old signs, 
folk art, photographs, colorful ceramic 
plates, and prints that can accomplish 
the same effect at a reasonable cost 
and, possibly, more originality.

The right height, and the right 
place
Regardless of what art you decide 

Artful listing HOW ART ADDS VALUE 
TO REAL ESTATE

to showcase, make certain that it’s 
hung properly. Most people make the 
mistake of hanging art too high. The 
center of the piece should be at eye 
level for the average person – around 
63 or 65 inches from the floor. The 
piece should also be appropriately 
centered – over the middle of a couch, 
or between two windows. And make 
sure it’s not hanging crooked. The 
location should bring out the best 
feature in the room, call attention to 
the positives of each space and make 
the room memorable. 

Where do you find what you 
need?
No realtor, designer, or stager recom-
mends making a significant invest-
ment in art for a home you’ll be 
leaving. First, with the help of those 
extra eyes mentioned previously, look 
at what you already own. In the pro-
cess of editing and decluttering and 
with a little imagination you may be 
surprised what might do the trick. A 
colorful antique platter might be right 
accent for a kitchen wall. Imagine the 
difference a bright mirror could make 
in a dark paneled office wall previous-
ly covered with miscellaneous framed 
photos and certificates. 

Above: A perfect example of a bright abstract painting enlivining a space and art 
drawing attention to the fireplace in a small living room.

 Since it makes no sense to buy art 
to sell your house, consult with a 
local home furnishings store, gallery, 
stager, or local artist about some kind 
of rental arrangement. Keep in mind 
the value of the art should be appro-
priate to the value of the house itself. 
Showcasing art in your house can be 
great exposure for the store, artist, or 
gallery. Jane Eckert of Eckert Fine Art 
in Kent, who has displayed fine art 
in high end homes for sale, explained 
this can benefit everyone, “We would 
have an opening night party and 
invite the gallery’s clients and realtors’ 
potential buyers for the house. People 
loved it! I sold a lot of art as it allowed 
people to see paintings and sculpture 
in a home setting.” 
 The real purpose of carefully select-
ed art in a home that is on the market 
is to make its features memorable, and 
to make the house seem like a better 
buy than competing properties. Art 
sets the tone and makes the house 
feel finished, while allowing the buyer 
to imagine themselves living in the 
space. •
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Something to Smile About!

Housatonic Valley Dental Care
60 Church Street, Canaan, CT  •  860.824.5101  •  hvdentalcare.com

All Zoom! Whitening proceeds 
this month go to Hurricane 

Relief through the Red Cross.

Michael D. Lynch
AT T O R N E Y  AT  L A W

106 Upper Main Street • PO Box 1776 • Sharon, Connecticut 06069
(860) 364-5505 • MLynch@MichaelLynchLaw.com

www.MichaelLynchLaw.com

* Also admitted in New York State
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POULTRY FARM&MARKET

RT. 44, PLEASANT VALLEY NY 12569
(845) 635-2018

9

Steaks • Chops • Leg of Lamb • Crown Roasts • Prime Rib
Fresh or Smoked Hams

Our own Smokehouse Specialty Meats & Sausages
ITALIAN SPECIALTIES:

Cheeses, Pastas, Olive Oil, Vinagars
Also LOCAL Breads, Vegetables, Honey, Jams, Grains & More!

VISITOURFARMSTORE

POULTRY FARM &GOURMETMARKET

Quattro’s
Beer Wall

Now selling craft
beer growlers

Visit our Custom Butcher Shop
for Fine Quality Meats

A UNIQUE SHOP FOR CUSTOM-CUT PRIME MEATS

Our own farm-raised
chickens • pheasants • ducks • geese • venison • capon

Order your Christmas Goose!

508-221-2796 • hartcustombuilders.com
LIC # MA. CS. 99070, LIC. NHC. 12134. FULLY INSURED

Hart Custom Builders
Old World Craftmanship

KITCHENS & BATHS  •  ARCHITECTURAL MILL WORK  •  RENOVATIONS

(413) 644-9007 • www.wild-birdstore.com
783 South Main Street, Great Barrington, MA

If you love birds but 
do not know their 
birdsongs this is the 
book you need to buy.
Easy to learn with the 
press of a button, you 
will soon identify the 
birds in your back 
yard and in fi elds and 
forests. Makes a great 
holiday gift.

The Backyard Birdsong Guide for 
Eastern and Central North America
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art

By Dominique DeVito
info@mainstreetmag.com

I confess, it was love at first sight. I 
was new to Ghent, NY, and I was 
driving around getting purposely 
lost so I could get a lay of the land 
and explore the surroundings. I 
was going down Route 22 between 
Ghent and West Ghent when I 
came upon a field in which there 
were three giant white heads. My 
heart skipped a beat. Art? Here? 

I slowed down, increasingly 
excited, and saw the sign for Art 
Omi. Of course I pulled in to the 
parking area. It was a spring day 
in 2006, and it was chilly. No one 
was around. I got out of the car and 
started exploring. There were other 
works besides the heads, which 
loomed over me when I got beside 
them. I felt like an intruder on a 
clown’s playground, and I wanted in 
on the action. 

I experienced a rush of joy and 
gratitude that day. I skipped back 
to the car, peeled off, and went to 
tell my family about it: “There’s an 
amazing outdoor sculpture park, 
just over the hill as the crow flies, 
right here in Ghent!” I exclaimed. I 
was totally smitten.

Over 10 years later, I feel the 

same way every time I arrive at Art 
Omi, and I perhaps foolishly believe 
that everyone else who visits does, 
too. I’ve never heard otherwise, so 
I’ll continue to think so. I’ve been 
to Omi hundreds of times myself. 
I’ve gone with the whole family, just 
the kids, just the dogs, the extended 
family, friends, out-of-towners, new 
acquaintances – anyone and every-
one. I’ve been for quiet, contempla-
tive walks. I’ve been for picnics. 
I’ve been for events both plain and 
fancy. When people ask me what 
to see in the area, I blurt out, “ART 
OMI!” OK, I’m gushing. 

The puppeteer
Bill Maynes, program director of 
The Fields Sculpture Park at Omi, 
chuckles when I start to wax rhap-
sodic about the place. He’s been 
the director since 2009, and it’s his 
job, in partnership with curator 
Nicole Hayes, to oversee what goes 
up (and what comes down) in the 
park. That’s no small feat. There are 
about 80 pieces that populate the 
60-acre site that is Art Omi, and ev-
ery year about 10% of them change. 
“For me,” he said, “it’s an oppor-
tunity to show things that I love, 

with a real international contingent 
of artists.” Maynes’s background 
is as a gallery owner, and the park 
allows him to play out on a large 
scale the presentation of a diverse 
collection in a glorious setting. He’s 
always thinking about the interplay 
of pieces and the park, seeking to 
create an environment in which you 
“turn a corner and see something, 
or not,” he explains. “It shouldn’t be 
immediately evident. I want there 
to be some effort on the part of the 
viewer.” 
 Exploring the Fields is like being 
on a treasure hunt, with pieces that 
even catch you by surprise they’re 
so much a part of the landscape, 
whether it’s the open fields, the 
woods, or the swamp. A piece by 
Andreas Savva, called Oval Fron-
tiers, resembles a giant spider web in 
a slice of woods that gives way to a 
field. It’s made with red nylon rope 
and pieces of wood and it’s impos-
sible not to imagine a giant spider 
lurking somewhere waiting for us 
humans to either run away or get 
entirely sucked in. 
 I ask Maynes about favorite 
pieces, which is of course like asking 
a parent about a favorite child or a 
winery owner about a favorite wine. 
Of course he loves them all, or 

they wouldn’t be there. I get some 
confessions from him, though. 
He’s particularly fond of Richard 
Nonas’s work, called Smoke, made 
of railroad ties that seem to march 
up the low-rising hillside on which 
they’ve been placed. “This was one 
of the first pieces I brought in,” 
Maynes says, “and the intention was 
that after five years the ties would 
be relocated to another part of the 
park. Which hasn’t happened,” he 
says wistfully, adding, “Richard got 
busy.”
 “And that’s OK,” he continues. 
“It’s there for now but will be 
removed eventually. Omi isn’t about 
establishing any kind of permanent 
collection,” he shares. “It’s not an 
institution to collect work. Instead, 
it’s an ever-evolving, organically 
conceived arrangement of works 
from artists from around the world; 
a gestalt of things that play off each 
other.”

Deer here
Speaking of play, I have to ask about 
Tony Tasset’s piece, which went up 
in 2017 and is a head-turner for 
sure. It’s called Deer, and that’s what 
it is – a 20-foot-long, 12-foot-high 

Omi... a love story

Continued on next page …
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life-like sculpture of a deer. When 
I fi rst saw it – and you can’t miss 
it because it’s placed “close to the 
road so it looks like it’s going to 
jump out at you,” says Maynes – I 
burst out laughing. I thought it was 
a giant joke on Columbia County, 
where everyone talks about the 
deer population, who’s had Lyme, 
who’s afraid to drive after dark for 
fear of hitting one, who’s spotted 
the largest herds and where. Deer 
are a popular topic of conversation! 
And there’s Tasset’s piece, gazing 
doe-eyed out on passersby and park 
visitors. “People love to take selfi es 
with that one,” Maynes says. I feel 
embarrassed to admit that I did it, 
too.   
 When I tell him I burst out 
laughing when I saw Deer, he said 
that it is a sheer delight of a sculp-
ture, and that he’s a fan of Tasset for 
that and the qualities of simplicity 
and directness in his pieces. Tasset 
lives in Chicago and cites Nor-
man Rockwell and Walt Disney 
as infl uences. And then there’s the 
Polish artist Gosia Wlodarczak’s 
work, which is one big drawing 
done in white ink on the windows 
of the Omi Visitor’s Center (which 
has fl oor-to-ceiling windows). Her 
work, which she does all over the 

world, is described as “an intricate 
network of shapes that act as an ar-
chive of a specifi c time and place, a 
‘membrane’ between different states 
of being, while the white pigment 
references her childhood growing 
up in Poland looking out frosty 
windows during winter.” You can’t 
help but marvel at it.
 These are just the very tip of the 
iceberg of the treasures that abound 
in the Fields. Don’t miss Charley 
Friedman’s Squirrel Gang – over 
70 bronze squirrels that are just a 
few inches high or long, cavorting 
behind the Visitor’s Center. And 
don’t miss the Visitor’s Center itself. 
It was designed by Peter Frank 
and Kathleen Triem (who’ve been 
instrumental in establishing and 
shaping Omi since its founding), 
and is a gorgeous, eco-friendly 
welcome center with a lovely gallery 
and open area where performances 
and parties are held, and where 
there’s a café that’s open year-round, 
serving hot drinks and snacks dur-
ing the week and a full lunch menu 
on weekends. 

Omi in a nutshell
Omi’s existence is in full thanks to 
Francis Greenberger, an art enthu-
siast (and so much more) who had 
an itch to get beyond the gallery-
hopping experience. “I wanted 
to fi nd ways to connect to artists, 
to get closer to the art I enjoyed 
experiencing,” he says. He founded 
Omi in 1998 to provide a residency 

art

program to artists from around 
the world, especially, “under-rec-
ognized” artists. What was initially 
available for just visual artists is now 
open to them, to writers, transla-
tors, musicians, composers, dancers, 
architects, and choreographers. 
 Beyond the residency programs, 
there’s Education Omi, which offers 
weekly art workshops for children 
and teens and a summer day camp 
on the grounds of the Fields. A 
newer program, Architecture Omi, 
explores the intersection of art and 
sculpture.
 Architecture Omi – an additional 
60 acres adjacent to the sculpture 
park – is “conceived to facilitate 
projects exploring the intersection 
of architecture, art and landscape,” 
based on a vision to create a “new 
category of hybrid parkland that 
melds enlightened ecological con-
servation practices with temporary 
experimental constructions and 
installations.” Boiled down, that 
translates to being able to see even 
more visually challenging pieces on 
this beautiful property in Ghent. 
 One of those pieces is ReActor, 
a “performance architecture” piece 
by Alex Schweder and Ward Shelley 
that’s a 40-foot by 8-foot house that 
sits on top of a concrete pillar and 
tilts and spins with the wind. To be 

able to live in the building (which 
they do as part of the performance), 
the performance architects need to 
coordinate their movements so that 
the structure stays level. Shelley and 
Schweder have lived in the struc-
ture for several days on a couple of 
occasions. I’ve visited ReActor many 
times, but missed seeing the artists 
living in it. It’s a highlight of any 
visit I make with someone new. 
Catch it while you can.
 Last but not least, Art Omi is 
open seven days a week, 365 days 
a year, during daylight hours. The 
Visitor’s Center is open 10 am to 5 
pm every day except major holidays.  
The Fields are enjoyed by families, 
couples, dog walkers, hikers, snow-
shoers and cross country skiers. The 
grounds host many events through-
out the year, and the gallery space in 
the visitor’s center exhibits changing 
shows by international artists. It’s 
a place for art, for architecture, for 
inspiration, for fun. It’s a place to 
love. •

For (much) more information, go to  
www.artomi.org and stay in touch on 
Facebook and Instagram.

All images 
courtesy of 
Art Omi.

Above: The ReActor © Richard Barnes



MAIN STREET MAGAZINE  21

INTERIOR DESIGN
10,000 ft2 SHOWROOMS

DESIGN CENTER
ON-SITE WORKROOM

7 HOLLEY STREET, LAKEVILLE
www.lakevilleinteriors.com

Warren Kitchen & Cutlery 
For The Holidays.

The Hudson Valley’s Most Complete 
Kitchen Emporium! 

•  Featuring world class cutlery and cookware from Zwilling. 
•  Great gifts for anyone who loves to cook or entertain.
•  Gift wrapping available. 

For the best selection of fine cutlery, professional 
cookware, bakeware, appliances, serving pieces and 

kitchen tools— and a complete selection of 
coffee and espresso makers.

6934 Route 9  Rhinebeck, NY 12572   Just north of the 9G intersection   
845-876-6208   Mon–Sat 9:30–5:30,  Sun 11–4:30   

Visit us on the web, or order on-line, at www.warrenkitchentools.com

wkc_mainstreet_holiday2017C_hp-vert.indd   1 10/12/17   2:30 PM



22  MAIN STREET MAGAZINE

Jim Young 
OWNER

jim@sharonautobody.com

28 Amenia Road | PO Box 686 | Sharon, CT 06069 
T: 860 364 0128 | F: 860 364 0041

sharonautobody.com

518.789.0252  •  52 Main Street, Millerton  •  52main.com

BAR  •  TAPAS  •  RESTAURANT

HOUSE
Plumbing        Heating        CoolingPlumbing        Heating        Cooling

Water treatment systems • Mini splits • IBC boilers • Triangle Tube boilers
Buderus boilers • Radiant installations • New construction, renovations & repairs

Plumbing        Heating        Cooling

(518) 398-7888 • houseplumbing@yahoo.com

From the bottom of the well to the top of the glass…

Joe Flood, owner • (518) 325-4679 • eswd@fairpoint.net 
hillsdale, ny • www.easternstateswelldrillers.com

Mass. Lic. #101, 704 & 949 • NY. Lic. #10061 • Conn. Lic. #85 & 364

Drilled & Hydroflushed Wells
Installation & Servicing of Pumps 

& Water Conditioning Systems
IGSHPA Geothermal certified

I’LL HUFF AND I’LL PUFF… Circa 1948 brick and stone cape with many original details 
such as arched doorways. Four bedrooms, 1.5 bath 1722 sf home on 1 acre. Fireplace in 
dining room. Wood stove in family room. Two bedrooms and full bathroom on the main lev-
el. Two bedrooms, 1/2 bath and alcove/office area upstairs. Other features include a mud-
room, full basement, porch, fenced yard, detached two-car garage. Conveniently located 
in Craryville, NY, just off the Route 23 corridor between Hudson, NY and Great Barrington, 
MA.  Close to so many attractions that the area has to offer.  Reduced price: $245,000.

COPAKE LAKE REALTY CORP.

Lindsay LeBrecht, Real Estate Broker 
Copake Lake Realty Corp.

285 Lakeview Road 
Craryville, NY 12521

(518) 325-9741
www.copakelakerealty.com

Fast, friendly service since 1954

Madsen Overhead Doors off ers numerous door options to fi t any budget! 
Residential, Commercial & Industrial Doors, Electric Operators, 

Radio Controls, Sales & Service.

673 Route 203, Spencertown, NY 12165 
Phone (518) 392 3883 | Fax (518) 392 3887 

info@madsenoverheaddoors.com 
www.MadsenOverheadDoors.com

MADSEN
OVERHEAD DOORS

MADSEN
OVERHEAD DOORS



MAIN STREET MAGAZINE  23

By Ian Strever
info@mainstreetmag.com

“I think by far the most important 
bill in our whole code is that for the 
diffusion of knowledge among the 
people. No other sure foundation can 
be devised, for the preservation of 
freedom and happiness.” 

– Thomas Jefferson’s letter to 
   George Wythe, August 13, 1786

It is no accident that Americans en-
joy free, universal education through 
high school. When our founding 
fathers decided to invest the com-
mon man with voting privileges that 
would determine their government, 
they soon recognized the need for an 
informed and educated electorate that 
could debate the topics of the day and 
make thoughtful decisions about their 
votes. 

They also understood the impor-
tance of a free and independent press 
that would be able to question the 
government and disseminate informa-
tion and ideas to a literate public. It 
was a brave step on the part of those 
men to build their nation on such 
a mercurial foundation. There is no 
guarantee that the press will cooperate 
with the goals of political leaders, and 
there is no guarantee that the elector-
ate will install capable leaders. (I 
promise I’m not being political here).

Teaching the elements of 
democracy
So how best to teach young people 
about the interactions between these 
two critical elements of a democracy? 
And how best to do this as our media 
undergoes a tectonic transformation 
that blurs the lines between voter and 
reporter? 

Husband and wife team Domi-
nique Lasseur and Catherine Tatge, 
founders of the Civic Life Project, 
think they have the answer. Since 
2009, the couple has worked with 

civics

high school students across Connecti-
cut and Massachusetts to hone their 
journalistic and civic skills through 
the production of short documentary 
films that investigate current events 
and the Constitutional issues at play 
in them. 
 The process begins in the fall when 
students discuss some of the issues 
that impact their lives. These are as 
varied as the concerns of the electorate 
at large, including prison reform, nu-
clear energy, racial profiling, and drug 
addiction, to name a very few. Unlike 
most modern citizens, however, Civic 
Life students deeply investigate their 
concerns not only in a topical way, 
but in a profound philosophical sense, 
reaching back to the Constitution 
to evaluate the underpinnings of the 
many court rulings that have ush-
ered these topics into contemporary 
debate. 
 The students’ command of the 
issues has even impressed ACLU law-
yers involved with some of the cases.
A case in point was when Housatonic 
Valley Regional High School adminis-
trators piloted computer-monitoring 
software for evaluation purposes, 
sparking a debate among the students 

about online privacy and freedom 
of speech. After interviews with the 
administration and IT staff, Civic Life 
students quickly turned their focus to 
landmark court cases related to these 
topics. Their next round of interviews 
sounded like a graduate course in 
school law: references to New Jersey v. 
TLO and Tinker v. Des Moines pep-
pered their queries, which presented 
thoughtful ethical debates for the 
powers that be (I can say this without 
reservation as, in full disclosure, I was 
one of the administrators). While the 
software, GoGuardian, was ultimately 
adopted, the journalistic function of 
the Civic Life Project operated exactly 
as it should in a democracy – it pro-
vided a check on the administration’s 
decision that allowed objections to 
be heard in a respectful, considerate 
manner.

Embracing free speech
Over the years, Catherine and 
Dominique have watched this process 
play out in a variety of ways, and 

Continued on next page …

Leading a Civic Life

Above: The project 
places students 
in direct contact 
with those who can 
respond to their 
concerns. Here, 
students meet with 
Connecticut Gover-
nor Dannel Malloy. 
Photo: Dominique 
Lasseur.
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civics

the example above is a whitewashed 
overview of what is often a very messy 
process. The two documentarians 
wouldn’t have it any other way. Both 
raised overseas (Dominique in France 
and Catherine in numerous settings 
dictated by her father’s foreign service 
work), they appreciate the freedoms 
we enjoy. As products of the sixties, 
they watched the government curtail 
these rights and wanted to do some-
thing to educate students about them. 
In teaching students about speaking 
up, however, they could not have 
anticipated how fully some students 
would embrace the idea. 
 A few years ago, Dominique ex-
ecuted what he thought was a minor 
edit to one group’s fi lm, only to be 
met with indignation, “How dare 
you touch our fi lm!” the students 
chided in almost parental tones. After 
months of living with their projects, 
students develop powerful feelings 
about both the topic and the docu-
mentary vehicle, and they appreciate 
the impact of the latter on the former. 
Their fi lms are regularly screened at 
the state capitol and at fi lm festivals 
around the state, and in addition to 
always sparking debate, their work oc-
casionally results in real governmental 
action.

Public screenings
In fact, the public screenings are a 
necessary and intentional part of 
design of the project. To make such 
fi lms without an audience is to wail 
into the abyss, which could not be 
more frustrating to teenage auteurs 
who may already feel alienated 
and disaffected. “The purpose is to 
open up the conversation,” explains 
Catherine, and it is hard to overstate 
the impact that passionate teenagers 
can have on a public debate. When 
a Stamford group investigated racial 
profi ling of high school students, it 
produced a rich dialogue between po-
lice and students, resulting in “a better 
understanding of the needs of the 
kids,” who were subsequently invited 
by the mayor to show their fi lm before 
a community action group to address 
the issue.

It’s more than just making fi lms
The Civic Life Project is about much 
more than documentaries, however. 
During the year-long process, students 
learn how to manage deadlines, 
compromise about creative decisions, 
advocate for themselves, and ulti-
mately, how to become participatory 
members of a democracy in a way 
that would impress Thomas Jefferson 

himself. One of the couple’s favorite 
aspects of the program is the way in 
which the fi lms give voice to shy stu-
dents. By being able to speak through 
the medium of video, these students 
overcome their diffi dence and exercise 
their voices in large public forums 
fi lled with unfamiliar faces. 
 On a personal level, the projects 
also engender the qualities that fertil-
ize democracy. Students collaborate 
and learn to empathize with each 
other and with their subjects. The 
Lasseurs recounted one group that 
included a valedictorian and an at-risk 
student who was considering drop-
ping out of school. The project lent 
purpose to their days, and ultimately 
created an unlikely friendship that 
may have played a role in keeping that 
student in school. In another case, a 
student’s project on sex traffi cking in 
the Hartford area concerned her so 
deeply that she oriented her college 
experience around dealing with the 
issue at greater length. 
 In addition to the efforts of 
Catherine and Dominique, several 
retired journalists lend their expertise 
to the fi lms, and their assessment of 
the projects is a critical part of the 
development process. By the time 
the fi lms are screened in Millerton 
each June as a part of The Salisbury 
Forum’s program, the documentaries 
have been reviewed by some discrimi-
nating eyes, not the least of which 
belong to the teachers of the program. 
In fact, an important fringe benefi t of 
the Civic Life Program has been the 

collaboration between educators and 
journalists; educators have acquired 
cinematographic and journalistic 
skills, while journalists have gained 
pedagogical knowledge that improves 
their instruction. 

Pushing for change
Introducing this kind of program-
ming into a high school’s curriculum 
should be a cinch, right? Yes and no. 
Demands on high schools and tight 
curricula have not always accommo-
dated this kind of innovation, but the 
Lasseurs are working to change that. 
 Their next goal is to take the pro-
gram to a national level by working 
with the National Council for the 
Social Studies. They are attending the 
national conference in November in 
hopes of attracting other educators 
to the program, as well as the atten-
tion of donors who will augment the 
funds they are able to acquire through 
grants and other revenue streams 
for the development of resources for 
teachers. • 

To contribute or to learn more about their 
work, visit www.civiclifeproject.org.

Above: Under the guidance of Catherine Tatge, students produce professional-
quality documentaries. Below, left: Housatonic students screened their fi lms at Noble 
Horizons and discussed the topics with Roberta Willis and local residents. Photo: 
Dominique Lasseur.
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Continued on next page …

In this travel feature, Melissa had the 
great pleasure of visiting the Galápa-
gos Islands, a place that in my mind 
are synonymous with Charles Darwin 
and the Theory of Evolution. The Ga-
lápagos Islands are an archipelago of 
volcanic islands located on either side 
of the Equator in the Pacific Ocean. 
The islands are part of the Republic 
of Ecuador and are located approxi-
mately 900+ miles west of Ecuador. 
The islands are known for their large 
numbers of endemic species, which 
Charles Darwin studied in 1835, 
and they contributed to his Theory of 
Evolution by means of natural selec-
tion. Today, both the islands and their 
surrounding waters are a National 
Park as are they a Marina Reserve.

The Galápagos is an once-in-a-
lifetime trip. From our neck of the 
woods, it takes three flights to get to 
Baltra, one of the many islands that 
constitute the Galápagos. Less than 
250,000 people visit per year – and 
if you have the chance to be among 
them, you should absolutely take it.

The birds and marine life
The Galápagos Islands deserve their 
reputation as a hotbed for some 
of the most exciting and diverse 
animals in the world. Most famous 

among these is the blue-footed 
booby – a native seabird with bright 
cerulean feet. If you’re a birder, 
prepare to be amazed by the array, 
from flightless cormorants to Dar-
win’s finch. You’re likely to see doz-
ens of Galápagos penguins, which 
are far smaller than their Antarctic 
cousins. As Galápagos penguins are 
flightless, they thrive below water, 
where you might spot them darting 
in pairs, fast as a bullet and impos-
sible to chase. Above water, they sit 
on the rocks, oblivious to gawking 
humans.
 Indeed, that animal obliviousness 
is of the most special parts of the 
Galápagos. Because the Ecuadorian 
government, aided by a number 
of environmental non-profits, 
has done such an exceptional job 
preserving and protecting wildlife 
on the islands, the animals don’t 
fear humans. You can view families 
of sea lions splashing and darting 
among the surf; if you snorkel, they 
may come so close that you’ll have 
to squiggle out of their path. 
 If your personal allegiance lies 
with the marine creatures rather 
than the birds – as mine does – 
there’s a cornucopia of ocean-life to 
enjoy. I saw a magnificent frigate-
bird eating an octopus underwater; 
two Galápagos penguins mating 
while we looked on, bemused, from 
a yard away; and dozens of sea 
turtles encompassing us in every 
direction. One day, I found a sea 

lion lounging in the sun on the 
ferry bench. Everywhere you look, 
you’ll see something totally new, 
unexpected, and exciting –whether 
it be a lava lizard chilling on a crag 
or a giant Galápagos tortoise hiding 
beneath brush. If it sounds like I’m 
exaggerating, fact-check this piece 
by watching David Attenborough’s 
magnificent three-part documentary 
Galápagos, available on Netflix.

Getting around
Once you’re in the Galápagos, it’s 
fairly easy to set up. For the budget 
traveler, the wisest course of action 
is to take a bus and a ferry from the 
Baltra airport to Puerto Ayora, the 
islands’ largest city. From there, you 
can find last-minute day trips which 
will take you out to see the sights – 
and return in the evening to enjoy a 
Club beer or manzana soda before 
retiring to one of the city’s many 
hostels. 
 But the best way to see it all, if 
you can swing it, is to travel on a 
cruise ship or to charter a small 
boat. As many of the islands are 
set far apart from each other, the 
cruise ships sail while the pas-
sengers sleep, which means that 
you don’t spend the bulk of your 
waking time in transit. Celebrity 

Galápagos
The

Islands

By Melissa Batchelor Warnke
info@mainstreetmag.com

Photos by Gordon Warnke
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travels

Cruises, National Geographic, and 
Metropolitan Touring are some of 
the more popular cruises, and many 
offer all-inclusive packages. Due 
to strict regulations, the ships are 
below 100 people each. With two 
“expeditions” per day (whether they 
be a zodiac ride, a snorkel, kayak, or 
hike), there isn’t much time spent 

aboard the ves-
sel. The focus 
of your trip will 
be on the nature 
itself, and all the 
islands have to 
offer. 
 Due to the 
remote nature of 
the Galápagos, 
it’s not easy to 
maintain the 
boats or to stock 
them with spe-

Above, top to 
bottom, L-R: Land 
iguana. Diving for 
dinner. Galapagos 
penguin. Rays 
underwater. Zodiac 
boats along the 
shoreline. Sea 
turtle. The author 
sharing a bench 
with a sea lion. 

cialty items. Do not come expect-
ing decadence, and you will not be 
disappointed. 

The guides
The quality of your trip will be 
most dependent on the local guides 
that you travel with; these are the 
people who will tell you about the 

islands’ rich history, and who will 
have a keen sense for where the 
wildlife is. If you have to choose 
one aspect of the trip to invest in, it 
should be your guides. You’ll see the 
islands through their eyes, and their 
personalities and expertise will color 
each of your excursions.

My top three:
We spent a full week on a cruise 
ship, which felt like the perfect 
amount of time; just enough to see 
a bit of everything, and not enough 
to take any of it for granted. Here 
are the top three most magical 
places we visited.

Espinoza Point, Ferdinanda 
Island
A craggy, volcanic island crawling in 
marine iguanas. We saw hundreds 
– perhaps thousands – of black 
marine iguanas, cuddling up to each 
other, swimming in the sea, and 
loudly spitting. The French have an 
expression jolie laide, which trans-
lates clumsily to “beautiful ugly.” 
Daphne Merkin wrote that jolie 
laide is “a triumph of personality 
over physiognomy, the imposition 
of substance over surface;” the ma-
rine iguanas – with their impossibly 
expressive faces and unusual bumpy 

heads – signify nothing so much as 
this triumph. 

Egas Port, Santiago Island
A black sand beach and rocky 
grottoes home to marine iguanas, 
sea lions, and even the elusive fur 
seals (slightly smaller than sea lions 
and, well, furrier). The surf can be 
rough, making the water murky, 
but press on for a snorkel along the 
shore. Sea lions are natural show-
offs, and they’ll perform for you 
underwater.

Vincente Roca Point, Isabela 
Island
A sea-approach-only location with a 
magnificent, mysterious cave. You’ll 
have the opportunity to see diverse 
wildlife; Galápagos penguins, blue-
footed boobies, rays, sea lions, and 
more. The water here is relatively 
cold, and just as I was ready to head 
in, I saw a huge turtle. I turned 
around, and there was another, then 
another – all told, I was surrounded 
by a dozen of them, in every direc-
tion. It’s a memory, among many 
others from the Galápagos, that I 
hold dear. •



MAIN STREET MAGAZINE  29

Ruge’s Chevrolet
3692 US-44 | Millbrook, NY 12545

845-677-3406

Ruge’s Chrysler Dodge Jeep RAM
6882 Route 9 | Rhinebeck, NY 12572  

                     845-876-1057 

Ruge’s Subaru
6444 Montgomery St | Rhinebeck, NY 12572

845-876-2087

RUGESAUTO.COM

AUTOMOTIVE 

All Car Dealerships 
Are Not The Same!

COME SEE THE DIFFERENCE!
OVER 75 YEARS OF EXCELLENCE IN SALES & SERVICE

WHITING MILLS
11th Annual Holiday Open Studios 

December 2nd and 3rd from 11 am - 5 pm

100 Whiting Street, Winsted, CT • 860.738.2240 • whitingmills.com •  facebook.com/WhitingMillsLLC

Over 65 artists, crafters and specialty shops at Whiting Mills will open  
their doors to the public for a creative, fun & festive weekend featuring....  

Studio Demonstrations, Guest Artists, and Free Refreshments!  

Air Brush Painting  •  Artists  •  Authors  •  Basket Weaver 
Bears  •  Craftspeople  •  Encaustic Painting  •  Fiber Art 

Guitar Shop  •  Gourd Art Hand-Made Gifts  •  Herbal Products 
Holistic Wellness  •  Jewelry  •  Lotions & Soaps 

Maternity Belly Bands  •  Mixed Media  •  Music Lessons  
Railroad Model & Hobby Supply  •  Painters    

Personal Trainer  •  Photography Studios 
Pottery  •  Portrait Artist  •  Sculpture  •  Silver Jewelry 

Upholstery & Window Treatments  •  Woodworkers  •  Yoga Studio

WHITING MILLS
 Annual Holiday Open Studios

 from 11 am - 5 pm
Over 65 artists, crafters and specialty shops at Whiting Mills will open 

their doors to the public for a creative, fun & festive weekend featuring.... 
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As a business owner you expect everyone who works for you to do their job, right? Your 
website should also be doing its job - but is it? Is it bringing you business? A website’s 
job is to showcase who you are, show you off at your best, inform your viewers and cus-
tomers about your business and all of what it has to offer, and it is also meant to work 
while you’re not. Does your website do all of that? Take a critical look at your website: its 
design and functionality, its information, as well as its background processes … is it time 
for an update? We can help.

518.592.1135  |  thorunn@thorunndesigns.com  |  www.thorunndesigns.com  |  52 Main Street, Millerton, NY

Is your website doing its job & bringing you business?

SERVICES:
Graphic Design | Branding | Identity Systems | Print 

Websites  | Environmental Graphics | Apparel | Marketing
Hosting & SEO | Social Media | Photography

CLARK’S
outdoor services
home    about    services    our work    contact

Clark’s Outdoor Services will help you transform your outdoor 
living space into an area that is both beautiful and functional!

We are a trusted New York State landscaping company. 
We have skilled landscape architects who have years of experience in landscape design, 

construction, and maintenance. We want to show you the best your property has to offer. 

Making the impossible, possible…
Our professional landscapers and designers can help you achieve the seemingly impos-
sible when it comes to your landscape. Just imagine a light-lined walkway leading to 
an outdoor kitchen and dining area on your brand new patio, surrounded by a stun-
ning arrangement of plants, trees, shrubs, and fl owers that border a waterfall or pond. 
Don’t spend this spring, summer or fall indoors! Let Clarks Outdoor Services turn your 
outdoor living space into a serene oasis that is perfect for your private getaway as well 
as for entertaining your guests. Whether you are looking to enhance the appeal of your 
lawn and gardens or want to add a patio, block or stone retaining wall, brick or fl agstone 
walkway, or entire outdoor kitchen, Clarks Outdoor Services will transform your yard 
into the warm and welcoming environment you always envisioned. Let us make your 
outdoor area both beautiful and functional!

Clarks Outdoor Services is a fully insured landscaping company that has been in the 
business in this area for over 20 years, offering an ample array of landscape design, 
installation, and maintenance services for residential properties. We specialize in land-
scaping and lawn care, while we also offer snow plowing and sanding during the winter. 
Whether you are looking to add new features to your outdoor property or simply wish 
to maintain the landscape already in place, Clarks Outdoor Services will make your 
outdoor space an area you are proud to call your own.

Our customers rave about our friendly crew, prompt service, and reliable high-quality 
of work. These traits, along with our expertise in a wide variety of services, makes us 
your go-to company for outdoor care in the tri-state area. Our in-depth design process 
ensures impeccable workmanship, and we are experts when it comes to building features 
that will repeatedly endure the harsh New England weather conditions.

While many of our clients hail from Copake, Hillsdale, Ancram, Great Barrington, Al-
ford and Egremont, we regularly travel for our clients. Furthermore, we understand that 
each customer has time and budget constraints, and we completely value your individual 
needs. Don’t wait any longer to make your landscaping dream a reality!

Give us a call at (518) 755-2774 or email at clarksoutdoorservices@gmail.com.

Our work:

Landscape & Stonework Design

We will help to make your landscape beautiful with custom 
designs and installation of patios, walkways, stone walls and 
more, or with softscaping using horticultural elements such 

as plants.

Snow Plowing

Snow can cause such a mess, but let us handle it for you. 
From snow plowing and removal to salting with straight salt 
or a salt/sand mix, we’ll ensure your property remains clean 

and safe during the colder months.

Lawn Care & Services

We will help to keep your lawn looking its best! We’ll have 
it looking green and trim with a wide range of lawn man-
agement services, from installation, laying of sod, Hydro-

seeding and aerating to mowing and watering.

Hardscape Services

Materials used and the natural settings of your front or 
backyard is extremely important in the creation of that fi nal 

result, which is harmonious with the environment.

Contact us:

Name Phone

Email address

Send

CLARK’S
outdoor services

Eric Clark, proprietor  

(518) 325-9098  • (518) 755-2774
clarksoutdoorservices@gmail.com

All rights reserved. 2017. Site by Thorunn Designs.

(518) 325-9098 or (518) 755-2774 ClarksOutdoorServices@gmail.com

NAILED IT
Building & Construction

HOME     ABOUT     SERVICES     WORK     TESTIMONIALS     HELPFUL INFO     CONTACT

Build it right – the fi rst time
Quality, every single time

We believe in two simple rules:

Services:
 Complete site construction
 Homes, pole barns and sheds

Specialty work:
 Tiling, fl ooring and hardwood 
 fl ooring, stairs and railings, 
 kitchens and baths
 Refi nishing
 Woodworking
 Carpentry
 Trench Work
 Painting
 Ice and snow damage
 Fully insured
 References available 
 10+ years experience

Renovations New Construction Barns & Garages

With well over a decade of experience in the construction and building industry, Fridrik Kristjansson 
of Nailed It Building & Construction has the experience and honesty that you are looking for for your 
next home improvement project. No project is too big or too small: complete site construction (from 
ground-up to the last detail), renovations (kitchens, baths, decks, etc.), garages and barns, specialty and 
custom work, and so much more – Fridrik looks forward to making your vision a reality.

Get in touch!

(518) 929-7482

fridrik006@hotmail.com

Name

PhoneEmail address

Send

NAILED IT
Building & Construction

All rights reserved. 2017. Site by Thorunn Deisngs, LLC.

HOME     
ABOUT     
SERVICES     
WORK     
TESTIMONIALS     
HELPFUL INFO     
CONTACT

FRIDRIK KRISTJANSSON, proprietor     
P: (518) 929-7482
E: fridrik006@hotmail.com

PRECISION
AUTO STORAGEHOME    ABOUT     SERVICES & PRICING LOCATION    PHOTOS    CONTACT

It’s not just a car.

Welcome to PRECISION AUTO STORAGE Millerton, NY.

It’s YOUR car.
You’re proud of it. It’s a beautiful example of 
kinetic, rolling sculpture. And, you want to 
take care of it. So do we.

 
Interior View 

 

       
                                          Floor Plan                                                                                                   Map 

PRECISION AUTO STORAGE … 
   the name says it all.

We share your passion for cars and will provide you with the 
ultimate in secure service, precise care and peace of mind – 
qualities that you will fi nd nowhere else.

PRECISION AUTO STORAGE is an environmentally controlled, im-
maculately clean facility created with one single focus: We’ll 
care for your car as if it were our own.

From extra wide designated parking spaces, a Drivers’ Lounge 
with wi-fi , television, showers and a welcoming place to unwind 
… to concierge-level automobile services offered at your re-
quest, this is PRECISION AUTO STORAGE.

Photos of our facility…

CONTACT  US USEFUL LINKS FOLLOW  US

dan@precisionautostorage.com
T: 917.715.0624
 
6050 Route 22
Millerton, NY 12546

Home

About

Servicces & pricing

Location

Photos

Contact PRECISION
AUTO STORAGE

Services available:

– Drip battery charging
– Professional washing and detailing
– Start and run services
– Pick-up and drop-off service 
– 24-hour access 
– All in a climate controlled, fully insured environment
– Precision Auto Storage is security monitored 24 hours 
   a day, seven days a week

Pricing:

Our pricing begins with a basic storage agreement that in-
cludes access to our Driver’s Lounge, oil level and tire pres-
sure monitoring. Additional services are priced “a la carte” 
and can be requested at any time.

Location:

We’re located on Route 22 in Millerton, New York …
– 9 miles from legendary Lime Rock Park Race Track 
– 12 miles from the exciting new community at Silo Ridge  
– 15 minutes from the Wassaic MetroNorth train station 
– Just two hours north of Manhattan. 

The PRECISION AUTO STORAGE location is convenient, and our 
passion and service will be legendary. Whether you choose to 
let us host your exotic, classic, competition or collector car, you’ll 
be entrusting it to a team that cares as much about your car as 
you do.

Contact

We’re eager to explore how we can help you experience 
the unique service and security we offer at Precision Auto 
Storage. After all … it’s not just a car. It’s YOUR car. Please 
contact us anytime …

Dan Martucci, Owner & Chief Steward
dan@precisionautostorage.com
P: 917.715.0624

6050 Route 22 North
Millerton, NY 12546

– 6 month storage fee: $2,100
– 12 month storage fee: $3,600
Visa, Mastercard and American Express accepted

Contact us:

Name

Phone

Email

Subject

Message

Submit

Site by Thorunn Designs, LLC. All rights reserved. 2017.

HOME         ABOUT         RESIDENTIAL         COMMERCIAL         OPERATORS          DOOR DESIGN         HELPFUL INFO         OUR WORK         TESTIMONIALS         CONTACT

About us Residential

Door design Contact

Welcome!
WELCOME TO MADSEN 
OVERHEAD DOORS!

Madsen overhead doors is a family owned, third generation 
business located in Columbia County, NY in the foothills of 
the Berkshires.  We are recognized for selling and installing 
high quality overhead garage doors and electric operators 
with fast, friendly service for your residential and commercial 
needs for over 60 years.

We proudly provide professional sales and service in areas in 
New York, Massachusetts, Vermont and Connecticut.
(Columbia, Greene, Dutchess, Rensselaer, Ulster, Albany, 

CONTACT  US USEFUL LINKS FOLLOW  US

All rights reserved. 2016. Site by Thorunn Designs, LLC.

info@madsenoverheaddoors.com
T: 518.392.3883
F: 518.392.3887
 
673 Route 203
Spencertown, NY 12165

Home

About

Residential

Commercial

Operators

Design your door

Contact

Commercial

MADSEN
OVERHEAD DOORS

MADSEN
OVERHEAD DOORS

MADSEN
OVERHEAD DOORS

MADSEN
OVERHEAD DOORS

Meet our partner
TEXT ABOUT CLOPAY: Please feel free to contact us in regards to our products and services by 
email or telephone. One of our knowledgeable associates will be more than happy to answer any 
questions you may have.

Thank you for visiting our site. Many fi ne examples of our work and products can be found here. We 
look forward to helping you fi nd a door that fi ts your needs.

Thank you for visiting our site. Many fi ne examples of our work and products can be found here. We 
look forward to helping you fi nd a door that fi ts your needs.

CALL NOW

Schenectady, Saratoga, Fulton and Warren counties in New 
York, Berkshire and Hampden counties Massachusetts, Litchfi eld 
county Connecticut, and Bennington County Vermont and other 
surrounding counties, please call if you do not see your county 
listed). 

Call us today at 518-392-3883 or email info@madsenoverhead-
doors.com to schedule a service call with one of our highly 
trained service technicians or to schedule an appointment for a 
free estimate for a new garage door.

PREMIUM CASHMERE COLLECTION
www.casanadesigns.com

Tea House open: 9–4 pm. Casana Designs open: 10–5 pm
(518) 325-6105  |  2633 State Route 23, Hillsdale, NY  |  www.casanatea.com

Serving breakfast & lunch

The perfect gift for the holiday season! 

THANKSGIVING HOLIDAY HOURS:
Sunday-Tuesday regular hours • Wednesday 10 - 7pm 

Thanksgiving Thursday 9-1pm • Friday 10-7pm • Saturday 9-7pm
REGULAR HOURS: Sunday 12 to 5pm • Monday 12 to 6 Tuesday through 

Thursday 10 to 6pm • Friday and Saturday 10 to 7pm

10% off mixed case of wine • 15% off solid case of wine 
Check the IGA flyer and our Facebook page for weekly specials

518.325.4010
Located at 8 Anthony Street in Hillsdale, NY, behind the IGA Supermarket

Hillsdale Fine Wine & Spirits
A diverse collection of wines and spirits from around 

the world as well as local favorites.
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finances

By Thorunn Kristjansdottir
info@mainstreetmag.com

We are fortunate to have many wonder-
ful banking institutions to choose from 
within Main Street Magazine’s coverage 
area; whether you are a fan of local or 
national banks, you have numerous 
choices. I am personally a fan of local 
banking institutions. I like the feeling of 
security from knowing who I am dealing 
with and who is handling my money, 
because they live and work here, too – 
they are invested in the community and 
my financial prosperity. The Bank of 
Greene County shares those same ideals. 
They have just opened a new branch 
in Copake, NY, and we were fortunate 
enough to be able to interview Martha 
Keeler, the vice president and direc-
tor of marketing, and her team about 
the bank and their plans with the new 
expansion in the region.

When/where was the bank first 
founded?
 The Bank of Greene County was 
originally founded in January, 1889, 
in Catskill, NY. The Bank opened its 
first full-service office with a drive-up 
window in 1963, and has grown with 
the communities it serves over the 
years. The Bank of Greene County 
went public in 1998, creating a hold-
ing company, Greene County Ban-
corp, Inc. and Charitable Foundation. 
In 1999, the bank’s common stock 
was approved for listing on NASDAQ 
under the symbol GCBC.

Was the bank’s ethos the same 
then as it is now? 
Community has always been impor-
tant to the Bank of Greene County, 
and still drives the bank’s culture. 
Customers are just as likely to see 
bank president Don Gibson, chief 
lending officer Steve Nelson, or their 
usual teller at the supermarket. Cus-
tomers get to know bank employees, 
who aren’t just anonymous voices on 
the phone. 

Financially focused

 The bank constantly strives to offer 
the latest technology, unique products 
and services, and unsurpassed cus-
tomer service to customers, sharehold-
ers, and community members. 
 Historic preservation is very im-
portant to us also. Our administrative 
offices, operations center, and lending 
center are all located in historic build-
ings, and the Lending Center was 
added to the Greene County Histori-
cal Register in 2014.

What sets the bank apart? What 
do you offer your clients above 
other banks?
We offer great customer service, 
unique products and services, and a 
positive banking experience. All deci-
sions are made locally, and we listen 
to customer feedback. While many 
banks have stopped offering passbook 
accounts to customers, we still have 
them, because people have asked. 
We also offer Apple Pay, Samsung 
Pay, and Android Pay, because we 
understand the importance of cur-
rent technology in today’s banking 
environment.
 We also give back to our com-
munities through volunteer efforts, 
sponsorships, and our Charitable 
Foundation. When disasters strike, we 
are right there with the communities 
we serve, doing our part to assist in 
whatever way we can. Just days after 
large sections of our communities 
were struck by Tropical Storm Irene in 
2011, we pledged $2.5 million in low 
interest loans to support local busi-
nesses and aid in their recovery. Don 
Gibson, president and CEO stated 
that, “Large parts of our community 
have been devastated by Tropical 
Storm Irene. We felt that due to the 
size of the destruction an immediate 
response was required. Therefore, we 
have dedicated $2.5 million to help 
rebuild our shattered communities. 
We are not waiting six months or a 
year to respond, we are making our 
pledge available today.”

The ability to be flexible, take im-
mediate action, and provide emer-
gency assistance when necessary refers 
back to our commitment to the areas 
we serve.

Greene County is in the bank’s 
name, but you also conduct 
business in Columbia County? 
You also just opened a branch 
in Copake; why Copake? What 
are you excited to bring to that 
area?
We like to think of ourselves as “the 
little bank that could.” The name 
Bank of Greene County is a promi-
nent reminder of our history, and 
where we started out. As we continue 
to grow and move forward, we never 
want to forget our past, or any of the 
communities we are a part of. We 
currently have branches in Albany, 
Columbia, Greene, and Ulster coun-
ties. In fact, Copake will be our fifth 
branch in Columbia County, and 
we’re very excited to be opening a 
branch in the hamlet. Customers 
have been asking us to open a branch 
in Copake for years, and we’ve been 
listening.

 Over the years, we’ve been able to 
grow the bank and expand into new 
markets without losing any of our 
core values, and maintaining the same 
high-level of customer service. That’s 
important to us – we aren’t going to 
grow so fast, we lose sight of our cus-
tomers or communities in the process.

What does the future hold for 
the bank and its customers?
We are excited to see where the future 
takes the bank. •

To learn more about the Bank of Greene 
County, you can visit their website at www.
thebankofgreenecounty.com. If you’d like to 
reach the Copake branch, you can visit them 
at 179 Route 7A in Copake, or give them a 
call at (518) 329-2265.

History, community, and banking at the    Bank of Greene County

Above: The exterior of the newly opened Bank of Greene County branch in Copake, NY. 
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HENDRICKS
CHURCHILL

HOUSES & INTERIORS

hendrickschurchill.com

 

Providing professional tree care to the landscapes of  
The Berkshires in Massachusetts, Connecticut, and New York. 

(413) 229.2728  

www.RaceMtTree.com 

(413) 229.2728
www.RaceMtTree.com

Since 1977

We are arborists devoted to the skillful, artistic, and innovative care 
and removal of woody plants, trees, and shrubs in the tri-state region.

Trees please
Ron & Kieran Yaple
Licensed/Certified Arborists
Tri-State Region

19 Main Street   P.O. Box 254   Salisbury, CT 06068
email: wine@salisburywines.com

phone: 860.435.1414   fax: 860.435.1401

19 Main Street   P.O. Box 254   Salisbury, CT 06068
email: wine@salisburywines.com

phone: 860.435.1414   fax: 860.435.1401

Wine, Spirits, Beer 

Tastings/Classes

Open Monday through Saturday 11 to 7 

Closed Sunday

(860) 435-1414 • 19 Main Street, Salisbury, CT
www.salisburywines.com

Wine • Spirits • Beer • Tastings 
Classes • Spiegelau glassware • Delivery & more

Open Monday through Saturday 10-7 • Sunday 11-5

We wish all 
of our customers 
and friends a 

happy and healthy 
holiday season!

Y our Portal to a World of Arts,Culture & Entertainment

YOUR TICKET IS AT WWW.THEMOVIEHOUSE.NET

Broadway HD
ON SCREEN

Main Street, Millerton, NY

CENTER

CINEMA * THEATRE * DANCE * MUSIC * ART
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By John Torsiello
info@mainstreetmag.com

It strikes you as you drive down 
a entryway at Bard College in 
Annandale-on-the-Hudson, NY. At 
first impression, it appears an other-
worldly building, perhaps a hobbit 
dwelling from Lord of the Rings, 
or maybe a forest cottage from the 
fairy tale Hansel and Gretel… What 
is it? It’s the Richard B. Fisher Cen-
ter for the Performing Arts, built 
over a four-year period and opened 
in 2003. Unlike a simple hobbit 
dwelling or cottage, the Center cost 
a whopping $62 million to con-
struct and was designed by famed 
architect Frank Ghery.

Ghery is an 88-year-old Cana-
dian-born American architect who 
lives in Los Angeles. A number of 
the buildings he has designed have 
become world-renowned, and his 
works are cited as being among the 
most important of contemporary 
architecture. Indeed, Vanity Fair 
called him the “the most important 
architect of our age.”

Canopies of stainless steel
When you walk towards the Center 
you realize the true scope of the 
building. Quite simply, it is massive. 
Its highly-sculpted exterior replete 
with undulating canopies of stain-
less steel panels that project over 
the box office and lobby lead to the 
main space within the Center, the 
magnificent Sosnoff Theater, site of 
plays, operas, musical performances, 
dance, and other productions.

Panels loosely drape over the side 
of the Theater and create a sky-lit 
gathering area on either side of the 
Theater, as well as creating a sculp-
tural collar-like shape that rests on 
concrete and plaster walls. Brushed 
stainless steel was chosen for the ex-
terior of the building because of the 
material’s ability to reflect light and 
the colors of the sky and surround-
ing landscape.

“The beauty of the exterior is 
that it does reflect light at various 
times of the day, especially at sun-

set,” said Eleanor Davis, public rela-
tions associate at the private liberal 
arts college founded in 1860, who 
met me at the Center for a tour 
of this most impressive building. 
“Even the green grass is reflected at 
times and gives it a different hue.”
 The interior of the building is 
equally magical; its open spaces 
soaring many feet to the ceiling and 
large windows allowing in ambient 
light, as well as providing sightlines 
to the pastoral college campus 
located only a few miles from the 
Hudson River. Indeed, the curving 
and sloping features of the exterior 
and interior of the building invoke 
thoughts of water flowing down-
stream.

The Black Box Theater and 
Sosnoff Theater
We were met by Michael Hof-
mann, executive assistant at the 
Center, who joined the informal 
tour of the interior of the Center. 
We visited several areas within the 
Center that included classrooms 
for students that can also be turned 
into intimate performance settings. 

performance art

The other main spaces within the 
Center, which has a total gross area 
of 107,612 square feet, is the Black 
Box Theater, or “Theater Two,” that 
serves as a teaching and training fa-
cility accommodating student dance 
and drama productions. The The-
ater’s interior is composed of solid 
and perforated painted plywood 
panels, and a series of moveable 
platforms allow for a variety of seat-
ing and stage configurations. The 
Black Box Theater can seat around 
225 people.
 The main space of the Center 
is the Sosnoff Theater, which has 
a high ceiling that creates a large 
acoustical volume. A heavy wood 
concert shell surrounds the orches-
tra stage, projecting sound with 
impeccable precision. The concert 
platform can accommodate a large-
scale orchestra, and risers for a choir 
of up to 100 members.
 While it is large, the Sosnoff 
Theater is also intimate, and 
designed to be so. Interestingly, 

Continued on next page …

Center for the Performing Arts
The Richard B. Fisher

Above: The 
Richard B. Fisher 
Center for the 
Performing Arts 
at Bard College. 
Photo by Peter 
Aaron/Esto. 
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Yasuhisa Toyota of Nagata Associ-
ates collaborated with Ghery on the 
room acoustics within the Sosnoff 
Theater. The two men also joined 
forced on the Walt Disney Concert 
Hall in Los Angeles. The 64-year-
old Toyota has been chief acousti-
cian for over 50 projects worldwide, 
including the aforementioned Walt 
Disney Concert Hall, Suntory Hall 
in Tokyo, the Elbphilhamonie in 
Hamburg, Germany, and the Kauff-
man Center for the Performing Arts 
in Kansas City.

The walls within the Sosnoff 
Theater are concrete, which is cru-
cial in creating excellent acoustical 
reflection. A high wood ceiling and 
overall shape of the Theater also 
provides acoustical characteristics 
that make it an ideal setting for all 
types of performances. Balcony seats 
bring the audience on the upper 
levels close to the stage. There is 
seating for 900 and the Sosnoff 
Theater draws patrons from New 
York City, Boston, and beyond to 
enjoy a variety of programming the 
college offers, including summer 
performances. 

Acoustics
The seats in the Sosnoff were de-
signed to be supremely comfortable 
and are adorned with the names of 
students who attended Bard during 
construction of the Center but who 
were unable to participate in its 
opening. “The students had their 

daily routines somewhat disturbed 
by the construction and they 
graduated before they could enjoy 
it as students,” said Hofmann. “So, 
it was thought that placing their 
names on the seats was a nice trib-
ute to them moving forward.” The 
seats are made of Douglas fir, as are 
all the wooden elements of the Sos-
noff Theater, and have a somewhat 
auburn color to them. 
 Such meticulous attention was 
given to creating ideal acoustics 
within the Theater where long, thin, 

performance art

curved sections of wood were placed 
on both sides of the Theater’s walls 
to enhance the acoustics. “People 
always comment on them and they 
think they are purely decorative,” 
said Davis, “but they serve a vital 
function, although they are quite 
beautiful to look at as well.”
 The Center also houses other 
studios, dressing rooms, conference 
rooms, offices, rehearsal areas, a 
scenery shop, and a costume shop. 
The mechanicals of the Sosnoff 
Theater are massive, and tall doors 
allow the moving of large scenery 
elements into the space.

Controlling energy
Ghery said at the time of its open-
ing that the Fisher Center is not a 
traditional theater building and was 
not meant to be. “It has a park-like 
setting. As you approach, you see 
the building glistening. It’s welcom-
ing. Its scale is user-friendly and 
inviting. Its façade at the end of a 
meadow looks out onto an expanse 
of green that will stay green. Its 
entry canopy is not a marquee; it’s 
more like a covered porch, a place 
for visitors to mingle, to enjoy a 
sense of community inspired by the 
performing arts that the building 
celebrates.”

Above: The Sosnoff Theater in the Richard B. Fisher Center for the Performing Arts on the Bard College Campus. 
Below: A studio within the sprawling Fisher Center. Photos by Peter Aaron/Esto. 

 Toyota offered, “Rarely do we 
experience a big production like an 
opera in a relatively small audito-
rium. This was one of the challenges 
that this kind of space presented. 
The space has a big air volume; 
it’s almost equivalent to that of a 
bigger-sized symphonic hall. Thus, 
a big orchestra can sometimes have 
too much sound energy for a hall 
of this size; we had to control that 
energy. We designed the orches-
tra shell so that its placement is 
completely flexible, which allows 
us to achieve the right level of 
sound control. As a result, a careful 
balance between the sound of the 
strings and that of the brass and the 
percussion can be neatly controlled. 
We achieve that kind of balance for 
good sound quality throughout the 
hall.” •

A visit to the Fisher Center for the 
Performing Arts is worthwhile, if only to 
merely view Ghery’s marvelous work. The 
bonus is taking in the first-rate produc-
tions held on a regular basis at the Sosnoff 
Theater. For more information about 
upcoming events, visit their website www.
fishercenter.bard.edu.
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We share your passion.®
Hillsdale, NY: 518.325.3131· Lakeville, CT: 860.435.2561· Millerton, NY: 518.789.3611 

Hudson, NY: 518.828.9431· Chatham, NY: 518.392.9201·  Sheffield, MA: 413.229.8777

www.herringtons.com· 800.453.1311· WINDOW & DOOR SPECIALISTS

We share your passion.®

Built with Ultrex  fiberglass, Integrity windows and doors are the perfect choice for 
any remodeling or replacement project. Available in a wide range of styles, sizes and 

finishes, Integrity windows and patio doors are beautiful and extremely durable. 

®

Prevention, wellness and 
healing in partnership 
with caregivers

CAROLYN CANNON, DVM  |  KATIE VAGLIANO, DVM  |  JACY CYR, DVM

Integrative medicine & surgery  |  Therapeutic Laser
Acupuncture  |  Chiropractic

518-789-3440  |  millertonvet.com  |  MVPonlineRX.com

FOR ANTIQUES AND DESIGN

HAMMERTOWN AT 
MONTAGE EQUALS

ONE STOP SHOPPING
FOR ALL OF YOUR HOME FURNISHING NEEDS!

#YOUR SOURCE FOR ANTIQUES   #REAL AND TANGIBLE

860-485-3887 • 25 MAIN STREET, MILLERTON, NY
www.jenningsandrohnantiques.com

Switch to 
Free e-Checking and

Earn 4.00%

www.tbogc.com
518.329.2265

* Annual Percentage Yield (APY) is effective as of 10/1/17 and is subject to change without 
notice.  Balance for APY: $1-$1,000 is 4.00%, balance over $1,000 is .15%.  
Fees may reduce earnings. Some restrictions may apply.

 apy*

• Free Online Banking & Bill Pay
• Free Mobile App
• Free Debit Card & Rewards
• Free Safe Deposit Box
• Free First Order of Checks
• And a Free Gift!

Switch 
from Fee 

to Free

Now Open in Copake!
179 County Route 7A, Copake, NY 12516
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110 Rt. 44, Millerton, NY 12546 
next to CVS 

(518) 789-4649 
www.elizabethsjewelry.com

Hours: 
Mon–Thurs 10-4:30 
Fri 10-5:30 • Sat 10-3 

Closed Thanksgiving day

Black Friday weekend

November special:

specials!

20% off
any Alex + Ani item
when you mention this ad

See store for details.

Veuve Clicquot 
Brut 750ml  

Now Only

$40.99+tax
November-December ONLY

While Supplies Last!!!!

1 Gay St. Sharon, CT 
(860)364-5760

www.TheSharonPackageStore.com
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baking

By Jessie Sheehan
info@mainstreetmag.com

Thanksgiving is perhaps my most 
favorite holiday, as I am a fan of any 
celebration that calls for a large dessert 
table, showcasing a myriad of treats, 
all of which guests are nothing short 
of required to taste. And by taste I 
don’t mean a bite-sized piece of this 
and a tiny spoonful of that. I mean 
that, for instance, if there are three 
different pies on the table, no one 
evens bats an eye if you slice yourself 
a generous sliver of each, complete 
with three dollops of whipped cream 
or a big scoop of vanilla ice cream (or 
both). The expectation is that a guest’s 
Thanksgiving dessert plate will be as 
full as was her dinner plate. 
 Thanksgiving provides those of us 
who always put sweet before savory, 
and large sweets, at that, a judgment-
free zone with which to indulge, and 
for that I am grateful. However, there 
is always one dessert on the table that 
I avoid, despite the fact that no one 
would bat an eye if I squeezed a slice 
of it onto my already full plate, or 
grabbed some on my second trip to 
the table (yes, there are always second 
trips). The dessert is pumpkin pie. 
 I know that this dessert is nothing 
short of “fall” in a pie plate for many, 
and I have the utmost respect for that 
position. But for me, a pumpkin cake 
is really what the Thanksgiving dessert 
table needs. 
 First, cake is great, and is sorely 
underrepresented on thanksgiving. 
 Second, pumpkin cake gives you 
all the warm autumnal fl avors of its 
more popular cousin, the pie, but you 
get to frost cake – and in this instance 
the frosting includes chocolate – and 
bourbon. 
 Third, pumpkin cake can be made 
ahead and frozen (even frosted!), free-
ing up much needed cooking space 

on the Wednesday before the holiday, 
when many pies are baked-off, and 
the day-of, when stuffi ng and turkey 
get dibs on the oven. 
 Fourth, my pumpkin cake is easy-
peasy – everything is mixed together 
by hand – and provides a nice break 
from all the dough making, rolling, 
crimping, and par-baking. And, fi -
nally, the recipe here produces a won-
derfully moist, slightly spicy, deeply 
fl avorful cake with a gorgeous orange 
hue that marries beautifully with the 
chocolate bourbon frosting. However, 
if you’d rather not use the bourbon, 
you can omit it and substitute ad-
ditional heavy cream instead; and if 
you’d rather not combine pumpkin 
with chocolate, try frosting the cake 
with a cream cheese icing instead 
(but, in my humble chocolate-loving 
opinion, chocolate and pumpkin is 
basically a match made in fall-holiday 
heaven).

Ingredients for the cake:
Yield: serves 16
2 cups all-purpose fl our
1 cup cake fl our, sifted
2 teaspoons baking powder
1/4 teaspoon baking soda
1 teaspoon table salt
2 teaspoons cinnamon
3/4 teaspoon nutmeg
1/2 teaspoon ginger
1 cup vegetable oil
1 1/2 cups granulated sugar
1 cup light brown sugar
2 teaspoons pure vanilla extract
2 eggs
2 egg yolks
One 15 ounce can pumpkin purée

For the frosting:
7 tablespoons unsalted butter, 
   softened
2 cups confectioners’ sugar
1/2 cup Dutch-process cocoa powder
2 1/2 tablespoons bourbon

2 tablespoons heavy cream
1 1/2 teaspoons pure vanilla extract

 Preheat the oven to 350°F. Grease a 
13-by-9-by-2-inch pan with cooking 
spay or softened butter. Line the bot-
tom with parchment paper and grease 
again. Set aside.
 Whisk the all-purpose fl our, cake 
fl our, baking powder, baking soda, 
salt, and spices in a medium-sized 
bowl, and set aside.
 Place the oil, granulated sugar, 
brown sugar, and vanilla in a large 
bowl. Whisk to combine. Add the 
eggs and yolks, and continue whisking 
until smooth. Add the pumpkin and 
whisk again. Add the dry ingredients 
to the wet, and using a rubber spatula, 
gently fold to combine. Do not over 
mix. Scrape the batter into the pre-
pared pan and smooth the top with an 
offset spatula or butter knife. 
 Bake for 25-30 minutes, rotating at 
the halfway point, until a cake tester 
comes out with a moist crumb or two. 
Let cool until easy to handle before 
inverting the cake on to a cooling rack 
and then fl ipping it right side up to 
cool to room temperature

To make the frosting:
 Place the room temperature butter in 
the bowl of a stand mixer, fi tted with 
the paddle attachment. Mix on me-
dium speed until the butter is smooth. 
Meanwhile, sift the confectioners’ 

cake

sugar and cocoa powder together in 
a large bowl. On medium-low speed, 
add a little of the sugar/cocoa mixture 
to the butter.
 Once incorporated, stop the mixer 
and scrape the bowl with a rubber 
spatula, and continue to add and 
stop and scrape, until all of the dry 
ingredients are incorporated. Add 
the bourbon and then slowly add the 
cream. Stop the mixer and scrape the 
bowl again. Add the vanilla and then 
beat the mixture on medium speed 
until the frosting is light and fl uffy, 
about 3 to 5 minutes. Don’t be afraid 
to beat longer than you might think 
necessary – this ensures an airy frost-
ing.
 Generously spread the cake with 
the frosting, leaving the sides bare, if 
you so desire. If you’d like to freeze 
the cake, do so after frosting it, cover-
ing it in plastic wrap only once it is 
frozen solid. Remove the plastic wrap 
and let come to room temperature 
before serving. 
 The cake will keep wrapped in 
plastic wrap on the counter for up to 
three days, and is even more delish on 
day two. •

Jessie is a baker and cookbook author, 
you can learn more about her through 
her website jessiesheehanbakes.com.

with chocolate 
bourbon buttercream

Pumpkin sheet
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tristate 
antique 
restoration

CONALL HALDANE  |  proprietor

191 wiltsie bridge road  |  ancramdale, ny 12503  
518 329 0411  |  www.tristateantiquerestoration.com

SPECIALIZING IN ANTIQUE 
FURNITURE RESTORATION 

P 518.272.8881    
F 518.272.8935   

www.snyderprinter.com

691 River Street 
Troy, NY 12180

• Digital & Offset  

• Newsletters  

• Brochures  

• Catalogs  

• Stationary Packages

• Pocket Folders  

• Calendars • Invitations • Direct Mail

High Quality  
Commercial Printing.

High Quality  
Commercial Printing.

691 River Street 
Troy, NY 12180

P 518.272.8881    
F 518.272.8935   

www.snyderprinter.com

• Digital & Offset  
• Newsletters  
• Brochures  
• Catalogs  
• Stationary Packages
• Pocket Folders  
• Calendars  
• Invitations  
• Direct Mail

Hardwood fl ooring  •  Installation and re-fi nishing
Interior and exterior painting

and “Honey do lists”

HOUSE 
SURGEON

LARRY SELFRIDGE • 518 256 1861

5916 North Elm Avenue, Millerton, NY

518-592-1700
518-592-1701

Tax not included in price. Toppings extra. Cannot be combined with other offers. Pick-up or delivery. 
Free delivery within 7 miles. Available every day through football season.

WHAT’S NEW AT COZZY’S:

Now serving: 
8 oz. Angus burgers • Burritos • Quesadillas

Like us on Facbook, Cozzy DeBernardo

Big Blue $30
Large pie, 2 orders of wings w/ 2 liter soda

Mean Green $20 
Large pie, large salad w/ garlic knots

Buffalo Bill $22
Large Buffalo Chicken Pie w/ Buffalo wings

Field Goal $23
Large pie & Mozzarella sticks w/ fries and 2 liter soda

Touchdown $33 – 3 large pies

Party subs – 3, 4, 6 ft. $18 per ft. (Allow 48 hour notice)

1/2 tray wings MP – 50 count

Large pie $10 – Tues., Wed., Thurs., Sun. (pick up only)

FOOTBALL SPECIALS:

R&R 
Servicenter, LLC

Steve J Mosher
845.868.7858 O
914.474.5206 C
845.868.2276 F

Specializing in: Ponds, Landsculpting, Riding Arenas, & Roads

3263 franklin ave  millbrook
5094 route 22  amenia  
2971 church st  pine plains  
11 hunns lake rd  stanfordville

Make someone feel 
at home and they’ll 
remember you always
Joan knows that it takes more than 
just a great sense of style or a talent 
for the kitchen to make a bed and 
breakfast work. Your guests should feel 
so welcome, they never want to leave. 
At the Bank of Millbrook, we like our 
customers to feel that way too.

So when Joan saw the for sale sign on 
that B&B south of town and asked, 
“Do you think we can do this,” the 
Bank of Millbrook said, “Yes, we can.”

Joan LaCasse 
Blue Barn B&B

Customer since 2014
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fundraising

By Mary B. O’Neill, Ph.D.
info@mainstreetmag.com

Physical activity and fundraising go 
together like peanut butter and jelly. 

Walks, runs, swims, triathlons, bike 
rides, and golf events to raise funds for 
local non-profits can accomplish sev-
eral objectives. They promote activity, 
collective action, cause recognition, 
and increased donations for a worthy 
cause. 

In our tri-state area, you can hardly 
drive a mile without seeing event 
signs lining the road at well-travelled 
intersections. These small markers 
sprout from the ground like flowers to 
announce upcoming athletic activities 
for the benefit of a local or national 
non-profit. The problem is, it’s almost 
impossible to take in the date and 
cause as you whiz by and then – uh-
oh, it’s gone. Hopefully you’ll drive by 
again tomorrow.

Local newspapers are helpful to 
spread the word, but one missed dead-
line or a week of newsworthy events 
can cause your event to miss out on 
valuable publicity. 

Non-profit volunteers, staff, and 
trustees set a date for a signature 
fundraising activity – only to discover 
three other local organizations had the 
same unique idea on the same ideal 
date.

If you’ve worked or volunteered for 
a non-profit, these travails are familiar 
to you and make fundraising events 
harder than they need to be. Yet, these 
events are critical to a non-profit’s 
well-being and its ability to fulfill its 
mission. 

There’s got to be a better way. And 
now there is! Thanks to John “Willie” 
Hallihan’s new sportingAcause web-
site, your fitness-based event planning 
and publicity woes are over.

The product of long experience
Hallihan can also commiserate with 
the scenarios above. A retired renova-
tion contractor who enjoys writing, 
this Salisbury resident has devoted 
himself to the non-profit Salisbury 
Winter Sports Association (SWSA) 
for the past 15 years. As SWSA’s press 

and communications liaison, it’s been 
his job to coordinate the dates and get 
out the word about their fundraising 
events. Hallihan observes, “Because 
of SWSA, I’ve become embedded in 
the local non-profit community, and 
when you work for one non-profit, 
you become aware of others.” 
 These non-profits are often vying 
for the same pot of donations in 
the local area, with events that very 
much depend on narrow windows of 
optimal seasonal scheduling. Despite 
these constraints, “What could be a 
very competitive situation actually 
turns into a supportive one. We all 
work to lift each other up. Our SWSA 
fundraisers also become co-fundrais-
ing events for other organizations in 
town – Lakeville Hose Company, 
The Jane Lloyd Fund, Sunday in the 
Country Food Drive, and SOAR (the 
enrichment program of Salisbury 
Central School) have all been part of 
our SWSA events.”
 “Scheduling fundraisers to not 
conflict with those planned by other 
non-profits is always tricky. There’s 
no reliable way of knowing when and 
where other organizations are plan-
ning their events.” That got Hallihan 
thinking…

If you build it, they will click
For the past several years Hallihan 
has been mulling over a solution to 
these problems. What if there were 
some centralized way of coordinating 
and disseminating information about 
activity or sport-related fundraisers?
 He knew it would have to involve 
the internet, but Hallihan is an old-
fashioned kinda guy. Okay, let’s just 
call it – he’s a self-professed dinosaur 
when it comes to all things web based. 
He couldn’t quite visualize how to 
make his idea happen, and yet the 
image of his non-profit event resource 
clearinghouse kept sharpening. 
 He’s been dutifully clipping event 
articles out of local papers and bounc-
ing ideas off friends and strangers 
alike. “I received lots of positive 

feedback, but still I wondered if my 
solution could work.”

Then he met Lauren and Mark 
Trager of Salisbury-based Two Twelve 
Consultants. The Tragers combine 
their decades of business experience 
with their desire to serve the com-
munity. They provide one-on-one, 
reasonably-priced consulting for local 
entrepreneurs with a glimmer of an 
idea to those with established busi-
nesses looking to expand. In addition 
to their fee-paying clients, the Tragers 
also provide pro-bono services to a 
handful of local non-profits, one of 
which is SWSA. 

It was through their SWSA rela-
tionship that Hallihan approached the 
Tragers, seeking that external profes-
sional validation he needed to take a 
vision and make it real. “I lacked the 
confidence to take my idea forward. 
Starting a project like this seemed 
so daunting. I had no idea where to 
begin. Lauren and Mark bolstered my 
belief that this idea had potential.” 
And so, he hired them to do what 

Continued on next page …

A NEW WEBSITE DEVOTED TO 
NON-PROFIT FUNDRAISING EVENTSsportingAcause

Above: A photo 
collage of Willie 
speaking at the 
Salisbury Rotary 
Club last year in 
the capacity as 
communications 
liaison. Photo cour-
tesy of Salisbury 
Rotary Club. 
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fundraising

they do best – move him along the 
continuum from entrepreneurial idea 
to execution. 

“Lauren and Mark have been in-
valuable to me in so many ways. Aside 
from helping me clarify my idea and 
mission, they vetted web designers 
and found Lance Leifert of Conquest 
Consulting in Avon, CT. Lance 
designed a site with the functionality I 
need to run this completely web-based 
organization that’s also easy enough 
for me to update on my own,” says 
Hallihan. 

To round out his team, Hallihan 
recruited free agent Matthew Mur-
ray, a Housatonic Valley Regional 
High School student-athlete with a 
penchant for photography and social 
media. With arguably the toughest 
job of all, Murray is gently moving 
Hallihan along the learning curve 
of how to make the site more visual 
and increase its reach through social 
media.

SportingAcause is born
The sportingAcause site is now up 
and running and Hallihan living his 
dream, though “feeling equal parts 
terror and elation. I’m thrilled to be 
on this journey – to realize an idea 
that serves the local tri-state area. I 
want this site to work for everyone – 
local communities, sponsors, donors, 
participants, non-profits, and all the 
worthwhile causes they represent.”

Hallihan has been beating the 
bushes for events to feature on 
sportingAcause in the geographical ar-
eas the site serves. If you’re driving in 
Connecticut from Torrington through 
the Northwest Corner, in Massachu-
setts from Pittsfield on down to the 
Connecticut border, or in New York 
in eastern Columbia and Dutchess 
Counties – be careful. You might be 
travelling behind Hallihan, who may 
suddenly veer off the road to snap a 
photo of a small sign promoting an 
upcoming 5K.

“I’m looking for events to feature 
all the time. When I discover one, I 
call the organizers and tell them about 
sportingAcause. While giving me 
the event information, I find out I’m 

talking to the parent or relative of the 
person in whose honor the event is 
being held. Their stories are so touch-
ing and genuine that as the site gets 
going, I want tell them and share the 
face of that cause.”

Site map
The sportingAcause website contains 
four fundraising event calendars 
devoted to different types of sporting 
activities: golf tournaments, running/
walking/biking events, school-based 
fund raisers, and everything else – 
which includes bunco, just in case you 
were wondering. 
 While these calendars are primarily 
for potential participants or spectators 
to find an event and register, it also 
serves as a planning tool for non-
profits. “This will help non-profits 
avoid doing what I’ve done – schedule 
a golf tournament, only to find there 
were two others for the same date.”  
Hallihan wants to help organizations 
maximize participation and minimize 
competition for bodies.
 Hallihan also plans to shine a 
spotlight on the local businesses who 
provide sponsorship support. “Our 
corporate sponsors, mainly businesses 
in the community, seldom get the rec-
ognition they deserve. Without local 
business sponsorship, many of these 
events wouldn’t get off the ground or 
be nearly as successful.” He believes 
sportingAcause can draw attention to 
these vital, yet often unsung, philan-
thropic efforts.
 The writer in Hallihan plans to 
post a regular blog that pays homage 
to causes and the people they honor, 

educates non-profits about event 
planning best practice, and draws 
attention to new ideas for successful 
activity-based fund raisers. He’s also 
looking for guest blog contributions 
and post-event updates.

Calling all non-profits
Hallihan is putting out the call to all 
non-profits in the tri-state area to list 
their sports or fitness events on his 
site. “I want to be part of the public-
ity strategy for every non-profit in 
the area and become another way for 
participants and donors to connect 
with a cause-related event.”  

There’s no cost to list an event and 
the upside is increased visibility and 
reach for the non-profit, increased 
awareness of the cause, and increased 
loyalty toward local sponsoring busi-
nesses. “It’s a win-win for everyone,” 
pronounces Hallihan.

What does he get out of it? “Any-
thing that strengthens local communi-
ties and raises money for good causes 
makes me happy. At this point in my 
life, what I do needs to be fulfilling, 
fun, and work for everyone. And 
breaking even through ad revenue 
wouldn’t be so bad, either.” •

If you’re a non-profit in this tri-state region 
of Connecticut, New York, and Massachu-
setts and need more information or want 
to list an upcoming activity or fitness-based 
event, visit www.sportingacause.com or 
email Hallihan at willie@sportingAcause.
com. To place an ad on the site, contact Lau-
ren Trager at lauren@sportingAcause.com.

Above: Runners in 
Housatonic Youth 
Services Bureau’s 
Fall Festival 5K, 
an event listed 
on the sporting-
Acause website. 
Photo courtesy of 
sportingAcause. 
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860 364 0878
26 Hospital Hill Road
Sharon, Connecticut
sharonoptical@att.net
www.sharonopticalct.com

Locally owned and operated 
since 1983 by Carl Marshall.

Hours: Monday-Thursday 9-5,
Friday 9-6 & Saturday 9-12

Now featuring: Robert Marc 
Eyewear, you can check them 
out at www.robertmarc.com

Wild Outdoors 
Taxidermy
“Creating lasting memories”

For more information call 
Christopher Puff owner/artist

(518) 755-2185
www.wildoutdoorstaxidermy.com

Take an additional 5% off when you present this 
ad at drop-off. Valid through December 31, 2017.

Drop-off at showroom available at: 
174 Bate Rd, Craryville, NY. 

203.743.8262
WILLIAM.MCGINN@ETHANALLEN.COM

INTERIOR DESIGN BY APPOINTMENTWILLIAM MCGINN

111 MAIN STREET PHILMONT NEW YORK 
518-672-7801      www.local111.com

VOTED ONE OF AMERICA’S
“25 BEST FARM-TO-TABLE

 RESTAURANTS” 
BEST LIFE MAGAZINE 2009

VOTED “BEST CHEF” 
IN COLUMBIA COUNTY 

THREE YEARS IN A ROW!

Restaurant & Catering

More than 35 dealers.   
Now Open 7 Days a Week.

518-789-6004

“When it comes to quality antiquing
in a warm and welcoming environment 

all roads lead to the Millerton Antiques Center.”

Fodor Travel

More than 35 dealers.
Open 7 Days a Week.

518-789-6004

Serving the NW Corner Since 1904

By Your Side wherever you call Home
HOME HEALTH • HOSPICE

HOME ASSISTANCE SERVICES

Have questions about 
our services? 
CALL US at 860-435-0816
www.salisburyvna.org
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This one is all about both location and quality of 
construction. A 1200’ driveway curves gently across 
a brook and up to a hillside site where a few acres 
of landscaped grounds surround the 12 room 5500 
sq.ft. home. Large rooms and high ceilings. There is 
a 5 car heated garage and separate studio that could 
become an additional bedroom. 8 zone radiant heat 
in all fl oors and central air conditioning throughout 
the house. There is also a whole house generator. 
There is a touch of the orient in this contemporary 
design. Set on 22.5 acres with 4 bedrooms and 3 full 
and 2 half bathrooms. Just listed at $1,800,000.

frank lloyd wright in kent

860-927-4646 • 860-364-4646 • 860-672-2626 • www.bainrealestate.com

See Video

Accepting
only the  

EXCEPTIONAL.
www.harney.com

PhotoGallery
MAINstreetMAGAZINE’S

Exhibit 3, October 6 – December 31st, photos by:

Jerilyn Scutieri
52 Main Street | Millerton, NY | 518 592 1135 

www.mainstreetmagphotogallery.com(917) 715 0624  •  6050 Route 22 in Millerton, NY
dan@precisionautostorage.com  •  www.precisionautostorage.com

Your car deserves it. Now accepting annual & 
winter storage. Also offering detailing services!

PRECISION
AUTO STORAGE



MAIN STREET MAGAZINE  43

By Dennis Wedlick
info@barliswedlick.com

Margie Ruddick, a long-time friend, 
is a Hudson Valley designer who 
moves around the globe to cre-
ate innovative public and private 
gardens that are as alluring and they 
are environmentally sound. Until 
recently, she lived just over the hill 
from me, here in Standfordville. 
Margie is a placemaker, a term her 
landscape design colleagues use 
when a person’s work is worthy of 
a pilgrimage. There is a long list of 
design awards attached to her name 
– perhaps the most prestigious is 
the National Design Award – for 
her work in the fields of landscape 
architecture, environmentalism, and 
urban and rural planning. I admire 
her for being a poet of landscape 
design. 

Wild by Design
Margie herself best describes her hu-
manistic approach to environmen-
talism and urban and rural planning 
in her new book Wild by Design. To 
present their opinion of her land-
scape architecture, her professional 
colleagues would resort to technical 
concepts and use apt jargon, such as 
“dueling narratives” and “the exotic 
prey naiveté hypothesis.” 

But I am only a garden enthusiast 
and an architect who has had the 
pleasure of collaborating with Mar-
gie for mutual clients over the past 
twenty-five years. What I learned 
about garden design by listening to 
Margie Ruddick as she works can 
be summarized into three universal 
truths: Beauty is often come upon 
randomly, heritage is something 
that must be understood and built 
upon, and innovation springs from 
the freedom to challenge our as-
sumptions. 

Remarkably, Margie has the skill 
to portray these truths with the 
selection of a single, sometimes 
quite ordinary plant, no different 
than a poet with the choice of a 
single ordinary word in an extraor-
dinary verse. Take, for instance, 

the time when I took Margie on 
a walk around my own property, 
when my husband and I were ready 
to create a new garden next to our 
barn. I was so excited to purchase 
new flowers, shrubs, and trees to 
“upgrade” our property. As we took 
our turn around the barn talking 
about which perennials were said to 
be “deer proof,” we came upon this 
jack-in-the-beanstalk weed growing 
at the edge of the meadow. I bent to 
pull it, as I normally do, and heard 
Margie gasp, “That’s a Joe Pye!” She 
explained, “It’s good luck and pro-
duces the most amazing flowers.”
 To create a landscape design, I 
was eager to shop, whereas Margie 
was ready to seek out and cultivate 
the resources we already owned, 
such as the flowering herbaceous 
Eutrochium, commonly called Joe 
Pye, a cousin to the beloved sun-
flower, given to me free by the wind 
or passing bird. Because Margie 
was there, the lanky weed and the 
others like it that we previously 
pulled to “clean up the meadow” 
were transformed from obnoxious 
to miraculous, from ruinous to 
picturesque. Who weeds a meadow? 

landscapes

I now wonder with a laugh. And 
our meadow became an important 
part of our landscape design. We 
came to realize that a small cutting 
garden, a few stone walls, a brick 
path, and a handful of plantings 
were all that was needed to compli-
ment what already grew there. 

Creating adventures
Then there was the time early in 
our careers when Margie and I 
drove out to the Eastern Shore of 
Long Island to walk the property of 
a new mutual client. Our job was 
to design a renovation of the house 
and garden. We arrived to what was 
an overgrown plot of land with an 
outmoded house and outsized views 
of the coastal waterways. Tagging 
along as she worked through her 
ideas, I listened to her muse about 
adding a slight curve to the drive, 
adjusting the perennials and flower-
ing shrubs to frame a new walkway 
to the front door, and adding new 
beds of native grasses to add lush 
layers between the patio and the 
beach, all design techniques for 

Mindful landscapes

Continued on next page …

THE POETIC DESIGNS OF 
MARGIE RUDDICK

Above: This 
Hudson Valley 
barn was framed 
by Ruddick with 
stone walls and 
cutting gardens 
that complimented 
the surrounding 
meadow. Photo: 
Reto Guntil. 



44  MAIN STREET MAGAZINE

creating the adventures, enclosures, 
and vistas that she is famous for.

Making (landscape) poetry
Making our way through a nar-
row passageway back to where we 
started, I assumed we were finished, 
but I was wrong. Margie was still 
designing, still sighting the possibil-
ities the landscape held. Published 
photographs of the rear garden 
clearly demonstrate her skills, but 
there is a tiny corner of the prop-
erty, impossible to photograph, that 
explains her mindfulness. Picture 
this narrow passageway along the 
side of the waterfront house tucked 
in between it and its nearby neigh-
bor. The space was no wider and no 
deeper than two parking spaces. It 
had an old pitch pine taking up the 
center. There was no room, no view, 
and no sun there, but Margie made 
a place of it, a physical poem. She 
did this by cultivating the legend 
of the pitch pine. “This is a sacred 
tree,” she explained to me as she ran 
her hand over the tobacco-colored 
bark of the pinus rigida, referring 
to its history with the Shinnecock 
Native Americans, who cherished its 
healing power.

A view of the sacred tree
From her design, we built a tiny 
courtyard of greenery around this 
sacred pine that stood majestic with 
just a smattering of needles clinging 
to the chins of its branches that 
extended out further than the tree 
grew high. Yet the pitch pine held 
its incredible shape with the grace 
of a master yogi. Based on what 

Margie saw in this tree, we reno-
vated the home so that the interior 
hallways, doorways, and windows 
aligned in two directions: one direc-
tion was to take in the view of the 
water; the other direction was to 
take in the view of the sacred tree. 
 This is what Margie does. From 
what appears to be the least use-
ful spot of land, she pushes the 
envelope, making the most of the 
natural resources of a place while 
building upon its heritage. She seeks 
ways to add support for the indig-
enous plant life, to celebrate the 
landscape’s heritage. She also layers 
upon the narrative of a place her 
own narratives, often in the most 
unexpected and unconventional 
ways.

Challenging expectations
My favorite example of this talent 
for challenging our expectations is 
in her design of a residential water 
garden in Miami Beach. There she 
chose to create a bed of snake plants 
as the focal point for this million-
dollar garden. Yes, the snake plant 
is the same African import that you 
can buy at a Walmart, the plant 
you sit next to each time you visit 
your dentist or town supervisor. 
So why would she choose such a 
lowly, non-native plant for one of 
her most prized gardens? For many 
reasons, but my explanation is such 
a choice makes for an ideal con-
versation piece. This is a plant that 
is storied around the world. In its 
native Nigeria, it is used in a ritual 
to undo the curse of an evil eye. 
Sansevieria trifasciata also goes by 

names that refer to its ancient use 
in weaponry (Bowstring Hemp), 
religious allegory (Devil’s Tongue), 
and social commentary (Mother-in-
law’s Nose). 
 The choice of the snake plant 
challenges the assumptions that 
an artistic garden should have a 
sculpture as a focal point; that a sus-
tainable garden should never use a 
non-native, and especially not front 
and center; and that a plant that 
bores could never be one that would 
entice us, makes us curious, and is 
worthy of our loving care. That is 
exactly what makes Margie’s work 
innovative, why she is a mindful 
placemaker.  
 She asks us to tune our senses to 
the full range of sensations of the 
landscape, both real and imagined, 
and to push aside our assumptions. 
She asks us to appreciate what 
comes naturally, what came before, 
and what the potential is. 
 I learned from working beside 
Margie as she makes places, grows 
gardens, and cultivates life that we 
should all heighten our awareness 
of the world we live in and test our 
assumptions about everyday life. •

landscapes

Above: Ruddick 
chose to use a bed 
of snake plants 
standing in the 
reflecting pool as a 
focal point for this 
Miami Beach gar-
den. Photo: Scott 
Frances. Below, 
left: As part of a 
home and garden 
renovation, Rud-
dick enveloped the 
pool with a blend 
of ornamental 
grasses and native 
perennials. Photo: 
Peter Aaron/Esto.
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Family owned and organic since 1987

5409 Route 22, Millerton, NY 12546 
518.789.4191

Visit our website for hours,  
events & specials at:  

mcenroeorganicfarm.com

Farm Market & Bakery

Specialty Groceries

Certified Organic Meats & Produce

Daily Lunch Specials  
Thanksgiving Turkey Pre-Order

Organic Soils & Compost 
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Give them a gift they’ll actually use!
A Hylton Hundt Gift Certicate

•  Full Line of Facials (all include a facial massage)
•  Microdermabrasion Treatment   •  Manicures & Pedicures

• Create a Personal Spa Package
And of course you can get a certiicate for

any of our Hair Services:  Color...Cut...Blow-Dry

Catering to the needs of the 
well-loved pet since 1993

Hours: Monday-Friday 9-5:30, Saturday 9-4
333 Main Street, Lakeville, CT  •  Phone: 860-435-8833

Super premium pet foods • Raw diets • Quality toys, treats 
& accessories for your dog & cat – many made in USA

Factory Lane Auto Repair
Pine Plains, NY • (518) 398-5360

Dominick Calabro - owner
(518) 398-5360  |  3 Factory Lane, Pine Plains, NY 12567

Stonework | Brickwork | Blockwork 
Poured concrete foundations & slabs
Insured | Free Estimates

Matt Sheldon | 860.387.9417 | sheldonmasonry.com 
sheldonmasonryconcretellc@gmail.com

Lakeville, Salisbury,
Millerton & beyond

Sheldon Masonry & Concrete LLC
“All phases of masonry construction”
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UPCOUNTRY
S E R V I C E S

OF SHARON

GROUNDS MAINTENANCE:
Lawn care • Spring & fall clean up • Edging, 
mulching, bed maintenance • Lawn fertilizer, weed 
& disease control • Field mowing • Complete 
property management • Commercial snowplowing, 
sanding & magic salt

LANDSCAPING:
Paver terraces / walkways • Retaining walls • 
Lawn renovation & Installation • Shrubbery & tree 
planting • Fencing • Landscape construction

EXCAVATION:
Excavators, backhoes, dumptrucks • Drainage • 
Water & electric lines dug • Landclearing • 
Driveway construction & repair • Power stone rake

BBB • A+ • LICENSED/INSURED/BONDED • ALL CREDIT CARDS 
ACCEPTED • CT & NY PESTICIDE LICENSE • HOME IMPROVEMENT 
CONTRACTOR # 514325

860 364 0261 • 800 791 2916
www.upcountryservices.com

Celebrating
30 years of 
excavation, 
landscaping, 
& grounds 
maintenance

APPLIANCES
GORDON R. KEELER

SUB ZERO • MONOGRAM • WOLF 
SPEED QUEEN • GE CAFÉ • GE PROFILE

Appliance sales & service since 1930

3 Century Blvd., Millerton, NY 12546
518-789-4961 • 518-789-4813 • 518-789-4252 fax

pieces
unique furnishings, lighting, 
jewelry and objects of interest!

Saturday 12-5 or by appointment • 914 388 0105 • piecespineplains@gmail.com 
• 2816 West Church Street (Rt.199), Pine Plains • Find us on Facebook

Lindell Fuels, Inc.
Fuel Oil • Propane • Heating 
Air Conditioning

P.O. Box 609  |  59 Church Street
Canaan, CT 06018
860 824 5444
860 824 7829 faxIt’s Hard to Stop A Trane.®

CT Registration # HOD.0000095
CT License # HTG.0690604-S1 | CT License # PLM.0281220-P1

Kubota’s RTV X-Series: Redefined. Rugged. Ready.  

Bring on the rain, snow, heat and wind. You’ll stay comfortable 
in the RTV-X1100C’s luxurious, fully-enclosed, factory-installed 
cab with air/heat/defrost and more. Powered by a rugged  
24.8 HP* Kubota diesel engine.

Power through tough workloads. Glide over hilly, bumpy 
or rocky terrain. It’s easy with a 24.8 HP* Kubota diesel 
engine— plus Extra Duty Independent Rear Suspension 
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ground clearance. More legroom. Plus a rugged 21.6 HP* 
Kubota diesel engine. America’s top-selling diesel utility 
vehicle is now even better!

RTV-X900

*For complete warranty, safety and product information, consult 
your local Kubota dealer and the product operator’s manual. Power 
(HP/KW) and other specifications are based on various standards or 

recommended practices. Optional equipment may be shown. 
© Kubota Tractor Corporation, 2016

www.kubota.com
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The Cord King
Firewood

“Let the KING throw a log on your fire!”

Specializing in kiln dried hardwoods
Offering firewood from managed, 

renewable forests for over 15 years
Guaranteed full cord

SARAH & JEFF VIOLA 845-797-6877
cordkingllc@gmail.com

www.cordkingfirewood.com
Find us on facebook: The Cord King 
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By John Torsiello
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It really is quite amazing when a per-
son puts his or her mind to a goal, no 
matter how diffi cult to reach it may 
seem, what wonderful achievements 
become possible.
 Salisbury’s Lauren Segalla was in 
a tough situation when she tore the 
ACL in her right knee during a game 
with her club soccer team in 2016. 
The Housatonic High School star, 
lauded as perhaps the best schoolgirl 
soccer player in Connecticut, faced 
surgery and a long and tough rehab 
from her injury. But rather than be-
come disillusioned, the now 18-year-
old Segalla worked hard to come back 
from the injury and is thriving as a 
valuable member of the University of 
West Virginia women’s soccer team.
She has been seeing a lot of minutes 
for the Mountaineers, ranked among 
the top ten teams in the nation and 
winners of nine of their fi rst 12 
games. She even scored her fi rst col-
lege goal in a huge win over rival Penn 
State, a tally that proved the difference 
in a 2-1 victory.

Welcome to West Virginia
West Virginia, which is a member 
of the Big 12 Conference, lost in the 
fi nals of the College Cup last year and 
has been to the NCAA tournament 
16 straight seasons.
 “Lauren has been a huge spark off 
the bench for us this year and has 
brought a different dynamic to our 
team,” said West Virginia head coach 
Nikki Izzo-Brown. “It’s never easy be-
ing a freshman, but she’s been able to 
come in here and impact right away. 
And her fi rst career goal was a game-
winner versus number one ranked 
Penn State. You can’t beat that. I’m 
really proud of how hard she’s worked 
and how well she’s adjusted to the col-
lege game.”

 Segalla thought back to the injury 
she suffered, a blow that might shelve 
some players for a long time and 
threaten their athletic futures. “It was 
disappointing, but rather then get 
down and angry I used it as a moti-
vational tool. I pushed myself hard to 
come back and wasn’t going to let it 
stop me.”

The Housy soccer career
The 5-foot-10-inch Segalla saw only 
limited action as a senior for Housa-
tonic last fall, but when she was in 
there she basically couldn’t be stopped 
by opposing teams, just as during her 
fi rst three seasons. She played in 63 
career matches at Housatonic and 
fi nished with 266 points (120 goals, 
26 assists). Her goals total is a school 
record, and she also set the single-
season scoring record in 2014 with 52 
goals. She was 2016 team captain, was 
selected to Senior All-Star game, and 
was an annual All-Berkshire League 
selection.
 Segalla led Housatonic to the 2014 
CIAC State tournament fi nal, was 
the 2014 MaxPrep Player of the Year, 
and was a four-time MaxPrep Player 
of the Week honoree. She also played 
varsity basketball for the Falls Village 
high school. Her club soccer career 
was also outstanding. She was a three-
year member of Connecticut Football 
Club (CFC) United ECNL (Elite 
Clubs National League) (2014-17) 
and CFC Extreme ECNL (2012-14), 
was leading goal scorer each season 
with CFC ECNL, an ECNL North-
east Region PDP selection, and a 
U15-U18 CFC Academy selection.
 Segalla, the daughter of Chad and 
Kimberly Segalla, said she had a re-
markably smooth transition to college 
soccer. “The game is faster and every 
player on the team must be involved 
in the defense, unlike in high school 
when as a forward you don’t go back 
that much on defense. I’m playing 
between 30 to 44 minutes coming off 

the bench as a sub, and I guess I didn’t 
know if I would be playing that much 
as a freshman. But I was ready for the 
challenge and you just have to pick up 
your game when you get to this level.”
 Segalla, whose other choice besides 
West Virginia was Duke University, 
believes her biggest assets as a player 
are her speed and power. “I use those 
to my advantage. The one thing that I 
am working on the hardest is my de-
fense, which every player on the fi eld 
needs to be able to do at the college 
level.”
 She recalled her goal against Penn 
State with glee. “We hadn’t beaten 
Penn State in a while and we were all 
up for the game. I got the ball on a 
cross and chipped it over their goalie. 
It was a fantastic feeling.”

Picking WV over Duke
Segalla said she chose West Virginia 
over Duke for several reasons, “I really 
liked the coaching staff here. And the 
fans really follow us, unlike at some 
colleges. We get around 1,000 specta-
tors at our home games and that really 
inspires us to play well every game. It’s 
a big bonus to have that many people 
cheering for you to do well.”
 Segalla said her transition to the 
college game was made easier by her 
teammates, “We are a close knit squad 
and I was able to feel comfortable 

right away. I was little nervous about 
being a freshman on such a good team 
but that went away fast.”
 Segalla, who turned 18 on Oct. 
20, hasn’t decided on a major, but has 
been taking courses related to psychol-
ogy, which she has an interest in pur-
suing as her college career progresses. 
“Classes are going well. Everything 
is very organized for us here and we 
receive a lot of academic support.”
 She hasn’t been home since arriving 
on campus in Morgantown in June, 
but is looking forward to Christ-
mas break when she will get back to 
Salisbury to see family and friends. Of 
course between now and then there is 
a matter of making a run at a confer-
ence title and hopefully a long stay in 
the NCAA tournament at the end of 
the regular season. •

BEND IT LIKE
Lauren Segalla

sports

Above: Lauren Segalla dominates the ball in her yellow West Virginia colors! 
Photo courtesy of WVU Athletic Communications.
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Lightning Protection!

518-789-4603
845-373-8309www.alrci.com

Over Mountain 
Builders, llc.
30 years and still passionate! Quality 
cra� manship delivered on time & 
within budget.

John Crawford
P: 518-789-6173 | C: 860-671-0054 
john@overmountainbuilders.com
www.overmountainbuilders.com

Hudson Valley Heaven. The Goodfarm is a 100+ acre private estate near 
Hudson, NY. The Colonial, with a splash of Federal, main house dates back 
to 1840. Carriage House. Yoga/art studio. Total 18 BR, 13.5 BA in 3 build-
ings. Salt-system in-ground heated pool. Pond, orchard, paddocks, creek 
and trails. Family compound or group retreat? Asking $4,880,000.

COPAKE LAKE REALTY CORP.

Lindsay LeBrecht, Real Estate Broker 
Copake Lake Realty Corp.

285 Lakeview Road 
Craryville, NY 12521

(518) 325-9741
www.copakelakerealty.com

Church Street

DELI & PIZZERIA
WW

Breakfast • Lunch • Dinner

Salads • Sandwiches • Subs • 
Wraps • Burgers & Dogs • 
Pizza • & more!

(518) 329-4551
1677 County Rt. 7A, Copake

David Bowen   salisburyartisans.com

PhotoGallery
MAINstreetMAGAZINE’S

Exhibit 3, October 6 – December 31st, photos by:

Jerilyn Scutieri
52 Main Street | Millerton, NY | 518 592 1135 

www.mainstreetmagphotogallery.com
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There are some who appreciate art 
from a respectable distance at galleries 
and museums. There are some who 
are passionate about art – studying, 
collecting, immersing themselves in 
the ebb and flow of movements and 
influences.

And then, there are Mary Terrizzi 
and Scott Bricher. They live art.
By their own admission, the South 
Kent couple thrives on the fact that 
they “embrace the unknown in art.” 
They have moved, explored, ex-
perimented, adapted, adjusted, and 
celebrated the whimsy of art and the 
surprises it brings, on a daily basis, for 
over 30 years. And, with seemingly 
unwavering intensity, the journey 
continues, much to their delight.
But, back to the beginning. 

Starting from New York
Scott and Mary met in New York at 
one of the most prestigious art schools 
in the United States, in fact, in the 
world: Parsons. The Parsons School 
of Design is one of five colleges 
that make up New York’s celebrated 
The New School. Among its presti-
gious alumni are no less than Jasper 
Johns, Paul Rand, Alexander Calder, 
Norman Rockwell, Ai Weiwei, Joel 
Schumacher … and Mary and Scott.

He was from Ohio, an eager 
student who had been enthralled 
with art and music for as long as he 

The art of life … A life of art.
SCOTT BRICHER AND MARY TERRIZZI

couple’s profile

can remember. She was from Massa-
chusetts, child of a military family and 
the product of an excellent private 
school education.
 Was it love at first sight? Possibly. 
They noticed each other immediately 
and began their artistic journey that 
wound on from finishing school, 
living in New Jersey while Scott 
continued his studies at The Art Stu-
dent’s League and Mary entered the 
workforce.
 It was at the League where Scott 
studied with, and later taught with, 
esteemed painter Nelson Shanks, one 
of America’s foremost figurative paint-
ers, likely best known for his portrait 
of Diana, Princess of Wales. Mary, in 
the mean time, had entered the world 
of publishing, beginning with a stint 
at Children’s Television Workshop as 
a creative director for Sesame Street 
Magazine.

The road beckons
When a “head hunter” found Mary 
and connected her with a position at 
My Weekly Reader in Middletown, CT, 
the family moved, and while Scott 
continued to grow his reputation as a 
freelance artist and illustrator, Mary 
honed her skills as designer and editor 
of vibrant publications.
 Enter Naya, their daughter, fit-
tingly named in homage to the river 
sprites of Greek mythology. Life is art. 
Art is life.
 Another professional move took 
Mary to the respected Taunton Press 

in Newtown, 
CT, then, finally 
to White Flower 
Farm in Litch-
field. All the 
time, her artistic 
eye and sense of 
creative balance 
enhanced pub-
lications and 
communication. 
Scott continued 
to be both stay-
at-home dad, and 
a very productive 
creative force. 
For him, there Continued on next page …

Above: Scott 
Bricher. Below, left: 
Mary Terrizzi. Photos 
courtesy of Bricher 
and Terrizzi.

was illustration and concept work 
for iconic American brands – Burger 
King, Blue Buffalo, Mountain Dew, 
Captain Morgan – not simply graph-
ics, but designs, constructions and 
visualizations of installation concepts. 
Ad agencies clamored for his work.

There was also entry into the 
fanciful, comedic, and revered world 
of MAD Magazine. Here he was, a 
serious figurative oil painter creating 
pieces that illustrated the comedic, 
satirical side of American life. 

A musician since early childhood, 
Scott complimented his visual 
work by creating music scores and 
learning the delicate intricacies of 
3-D modeling.

“…my room!”
When Naya was three years old it 
was time to find a larger house with 
adequate space for both studios and 
family. Mary and Scott began the 
search, deciding that a 30 mile radius 
from their Newtown home would be 
the limit. There were homes that had 
potential, barns that needed work, 
places that had possibilities, until they 
wandered into Kent over a Labor Day 
Weekend, pursuing a listing that, 
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curiously, was devoid of a picture. 
They loved the town. They wanted to 
see the house.

When the family arrived at a home 
under construction just off Segar 
Mountain Road in South Kent, it was 
Naya who stepped inside, did a few 
moments of exploring, then declared, 
“This is my room!”

And, so it was. The three moved 
into their home, and with them the 
spirit of their art permeated every 
corner. There is a studio for Scott’s 
painting, and a computer centered 
studio for generating music, computer 
graphics, and 3-D renderings. There is 
a studio for Mary for both her paint-
ing and her work in counseling and 
healing – for along the artistic journey 
Mary was stricken with Lyme’s 
Disease and has had to work through 
the debilitating pain and exhaus-
tion that accompanies the affliction. 
Exploring the world of “divine human 
potential,” she has journeyed to the 
Peruvian Andes, to Hawaii, and into 
the far reaches of the Mississippi delta. 
What she has learned, “Creative Vi-
sualization,” she willingly shares, and 
the artistic life continues.

Art is love. Love is art.
With acknowledgement of the history 
of creative relationships, there have 
been some that have not been joyful. 

Sylvia Plath and Ted Hughes did not 
fare well as a married couple. F. Scott 
and Zelda Fitzgerald had a marriage 
that might best be considered “tu-
multuous.” In riotous contrast to the 
pain and suffering of other creative 
couples, Mary Terrizzi and Scott 
Bricher have spent a several decades-
long marriage in what they both 
describe as a “honey life,” as opposed 

couple’s profile

Above, top: Celeb-
rity Supermarket, 
by Scott Bricher. 
Below, left: Calypso, 
Pigment Sticks, 
by Mary Terrizzi. 
Left: Realms, by 
Mary Terrizzi, Naya 
Bricher, and Scott 
Bricher. Images 
courtesy of Bricher 
and Terrizzi.

to the much shorter “honeymoon.”
 Their work, though quite different, 
benefits greatly from the open and 
assured way in which they commu-
nicate. Independently asked what is 
most compelling about the other’s 
contribution, they both quickly 
acknowledge the other’s “great eye,” 
and ability to “tap into his/her creative 
source.”
 A family exhibit at Litchfield, CT’s 
Marie Louise Trichet Art Gallery at 
Wisdom House brought the family 
together in what they described as 
“co-creation.” The exhibit reflected an 

elegant balance with pieces by Mary, 
Scott, and daughter Naya, herself a 
budding artist. The expanse of their 
work, including Mary’s avant garde 
photography and Scott’s figurative oil 
paintings reflected their total immer-
sion into the artistic life.
 A recent exhibit at the Stanek 
Gallery in Philadelphia celebrated 
“Nelson Shanks – His Influence: Past, 
Present and Future.” Featured among 
the works of those deeply influenced 

by Shanks were works by Scott 
Bricher. Estate Sales was an evolution-
ary work for Scott, begun while he 
was a student, then later a colleague 
of Shanks. It shows the carriage house 
where he and Mary and Naya lived 
in New Jersey. By Scott’s admission, 
when the painting began, Mary was 
recumbent on the sofa, the map of 
possible estate sale destinations spread 
out on the coffee table in front of her. 
A revision of the painting added Mary 
during her pregnancy, then the family 
dog. When Naya was born and the 
painting was revised, again, adding 

their young daughter to the frame 
and celebrating the joy of young 
parents.  This is an artistic life, shared 
by a couple … a family … for whom 
art is elemental, essential, and deeply 
gratifying. •

Discover the work of Scott Bricher at www.
scottbricher.com. Explore the work of Mary 
Terrizzi at www.maryterrizzi.com.
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CROWN
ENERGY CORP.

WHO ARE WE?
We are local. Our staff and company are both lo-
cal – always has been, always will be. We’ve been 
in northern Dutchess County for over 40 years. We 
love this area, because it is our home.

SERVICES:
Propane • Heating Oil • Diesel Fuel • Gasoline 
Kerosene • Heating Systems • Service 
Installations • 24 Hour Service

1 John Street, Millerton, NY 12546
(518) 789 3014 • (845) 635 2400
www.crownenergycorp.com

You don’t have to worry 
about drafty rooms this 
Thanksgiving with Empire 
space heaters! Give us a 
call today.

This Thanksgiving we are thankful for 
our customers, family, and friends!

We’re on the move!
Energy for your lifestyle
We’re on the move!
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Propane • Heating Oil • Heat Systems • Service/Repair • Tank Monitoring
24/7 Emergency Service • Diesel/Kerosene • Wireless Services

Warming homes (and paws) for 
over 70 years.

Ask us about
warm, cozy

Radiant 
Heat!

(518) 325-6700  herringtonfuels.com

M a r t i n 
Ze lonky 
S t u d i o s
Dream • Design • Deliver
Hand Crafted Studio Furniture
Dream  Design  Deliver

917-841-5915 • www.zelonky.com • Lakeville, CT

Clothing & Home 

Rhinebeck, NY   
Haldora.com   
#haldorarhinebeck

haldora
designs

•BOXWOODS
•HORNBEAMS
•COLUMNAR OAK
•MAPLE
•APPLES
•HEMLOCK
•BIRCH
•CRABAPPLES
•HYDRANGEA

•BOXWOODS
•HORNBEAMS
•COLUMNAR OAK
•MAPLE
•APPLES
•HEMLOCK
•BIRCH
•CRABAPPLES
•HYDRANGEA

•BOXWOODS
•HORNBEAMS
•COLUMNAR OAK
•MAPLE
•APPLES
•HEMLOCK
•BIRCH
•CRABAPPLES
•HYDRANGEA

•BOXWOODS
•HORNBEAMS
•COLUMNAR OAK
•MAPLE
•APPLES
•HEMLOCK
•BIRCH
•CRABAPPLES
•HYDRANGEA

•BOXWOODS
•HORNBEAMS
•COLUMNAR OAK
•MAPLE
•APPLES
•HEMLOCK
•BIRCH
•CRABAPPLES
•HYDRANGEA

•BOXWOODS
•HORNBEAMS
•COLUMNAR OAK
•MAPLE
•APPLES
•HEMLOCK
•BIRCH
•CRABAPPLES
•HYDRANGEA

Lia’s
Mountain 

View
Established 1983

Homemade everyday Italian food 
Lia’s catering services are 

available on and off premises  

Like us on Facebook! 
Hours: Wed.-Thurs: 11.30am-9pm

Fri-Sat: 11.30am-9.30pm • Sun: 4pm-8.30pm 
Closed Monday and Tuesday 

518-398-7311 • www.liasmountainview.com • 7685 Rt. 82, Pine Plains, NY

Call now to 
book your 

holiday party!

The Hotchkiss School | 11 Interlaken Road, Lakeville, ct 

November 9 -11 at 7:30 p.m. 
November 12 at 2:30 p.m.
HOTCHKISS DRAMATIC ASSOCIATION 
presents the musical Cinderella directed by 
Marcus Olson.

Music by Richard Rodgers, book and lyrics by 
Oscar Hammerstein II.  Tickets are $10, $5 for 
students and senior citizens. Cash or check only: 
buy at the door.

October 28 - December 10
TRANSITIONS: New Paintings by 
Michael Davidson 
Reception October 28, 4 - 6 p.m.

A Milwaukee native, Mr. Davidson teaches at 
Milwaukee Institute of Art & Design and the 
University of Wisconsin-Milwaukee.
Shine On (You Crazy Diamond) by Michael Davidson, watercolor on paper.

 HOTCHKISS.ORG/ARTS
 (860) 435 - 4423

November 14, 6 p.m.
INSTRUMENTAL RECITAL

Students of string, wind, brass, and 
percusssion instruments will o�er an evening 
recital. Free and open to the public.

Cinderella
Rodgers & Hammerstein’s 
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Over Mountain Builders, LLC. 
Quality craftsmanship delivered on time and within budget. Miller-
ton, NY. (518) 789-6173, (860) 671-0054. overmountainbuilders.com

We’ve all thought about building our dream home, putting an addition on our current 
home, sprucing up the interior, or adding a barn to the property – all of which is a ma-
jor undertaking. It’s crucial to hire a quality and skilled contractor. Swinging a hammer 
for the last 30+ years, the reputation of Over Mountain Builders, LLC, has been built 
upon its unchanged philosophy: quality craftsmanship delivered on time and within 
budget. As the sole owner of the business, John Crawford oversees- and is hands-on 
with every aspect of his projects. Working one-on-one with his clients, architects, 
and subcontractors over the years, John has developed long-term business relation-
ships, which have developed into friendships as well. He offers sound advice derived 
from years of experience when called upon. And don’t worry if you decide to make a 
change during the duration of your project; John adapts to last-minute design changes, 
helping to create virtually stress-free and pleasant work environments for all involved. 
These environments have made John and his crew highly sought after to work with. 
Over Mountain Builders does minimal advertising because they almost solely rely on 
word-of-mouth from previous clients, architects, and subcontractors – which speaks 
volumes. Call Over Mountain Builders today to make your building dreams a reality.

business snapshot

Ed Stillman Travel Advisor 
Helping you plan your next vacation, near or far. Millerton, NY.
Talk/text (845) 418-2243. ed@stillmantravel.com. stillmantravel.com

Ed Stillman started out as an independent advisor two years ago, working wherever 
he had WiFi. “I’m very excited to have just opened an office in Millerton to accom-
modate my growing business.” Ed plans and organizes vacation travel for his clients, 
collaborating with them and leveraging his expertise and insight to ensure that each 
vacation is better than the last. About half of Ed’s clients are in the Hudson Valley, 
and the rest are all across the country. While he always likes a face to connect with 
a name, Ed has clients who he’s never met in person. His travel advisory services are 
best compared/contrasted against people booking their own vacations. He is able to 
reduce his clients’ planning workload and travel stress while assuring that both their 
vacation budget and time are well spent. “I love hearing about clients having a great 
time on a trip; especially when they share great travel pictures on social media.” Ed 
notes small ship cruises – including river cruises – are increasingly popular. Unlike 
the mega-ships, these hold just 150-200 guests and are like a 5-star hotel connecting 
you with great experiences along the route. Ed cherishes the sense of place he has in 
Millerton, but traveling – around the country and around the world – connects us all 
to irreplaceable enrichment and perspective. Pack your bags for your next adventure!

Ed Herrington, Inc.
Lumber, millwork, and building supplies. 312 White HIll Lane, 
Hillsdale, NY. (518) 325-3131. herringtons.com

Professional carpenter? A true weekend warrior? Your local hardware store has all 
the resources you need! In a small wooden storefront by the railroad tracks of Hills-
dale, NY, circa 1865 Geo. M. Bullock founded a lumber, coal and feed supply store. 
Edmond Herrington became his partner in the early 1900s and the company became 
known as Bullock and Herrington. Edmond’s son, Richard, incorporated the busi-
ness in 1953 to Ed Herrington, Inc. and over the years, through several acquisitions, 
Edmond and his son Richard expanded the business to seven store locations in the 
tri-state area. As the company grew they offered more in building materials, services 
with on-staff estimators, outside salespeople, window and door specialists, and archi-
tectural representatives, increased delivery capacity with specialized delivery vehicles, 
hired kitchen and bath designers, and masonry, paint and tile specialists to meet the 
growing needs of customers. Thanks to Herrington’s knowledgeable employees and 
loyal customers, they continue to thrive as a local family business. Ed Herrington, Inc. 
looks forward to continuing their tradition of being a respected employer and trusted 
provider of quality lumber, hardware, and building materials to fine home builders, 
home renovators, remodelers, trades people, and homeowners for many years to come. 

Studio 343
Full service hair salon for women and men. (845) 789-1550. 
3324 Route 343, Amenia, NY. Like us on Facebook.

She started by cutting Barbie’s hair, went to beauty school, and worked in other salons 
before starting her own business: five years ago, Rebecca Martin and friend Juliet 
Chamberlain completely renovated a small storefront in Amenia, turning it into a cute 
and stylish hair salon – and haven’t looked back since. From day one Studio 343 has 
had a large following and you are encouraged to book your appointment up to two 
weeks in advance, especially for a color services. Your appointment will be worth the 
wait! Their services are for women, men, and kids and include haircuts, hair coloring, 
highlights, permanents, facial waxing, bridal updos, and good company during your 
visit. They use Schwarzkopf Professional and Paul Mitchell for coloring services. Re-
becca, Juliet, and new stylist Kellie Parsons not only love interacting with their clients, 
but making them feel good, too. The girls agree that if you come in with a frown you 
are guaranteed to leave having turned it upside down! With many years of combined 
experience, the help of technology and attending classes, these talented stylists are al-
ways on top of the latest trends. One day Studio 343 hopes to move to a slightly larger 
space, but not worry – they plan on staying close to their current location. “We thank 
you for your business at Studio 343!”

Photo: Marvin Windows and Doors
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DISCOUNTS... Are you, as a consumer of insurance, getting 
all the discounts that you are entitled to when paying your 
automobile or homeowners policies? The answer in most 
cases is probably not, you see most folks get their policies 
and take a quick peek at the renewal pricing and promptly 
file the renewal in their insurance file. Not necessarily a great 
idea, although your pricing may be good, are you getting all 
the pricing advantages that your carrier has to offer? The easi-
est is the paid in full discount; most carriers offer a generous 
discount if you pay your premium annually. Not only do you 
save the installment fees which can add up to $72 or more 
per year but can also get 5-10% off the premium. Are you get-
ting all the credits possible for a “new home” or a “renovated 
home” which can be 10-15% of your premium? How about 
a central station fire or burglar alarm credit, “first time home 
buyers” or non-smokers discounts? Your auto policy will pro-
vide credits for “safe driver,” “good student,” or multi policy 
discount should you have both policies with the same carrier. 
Have you had a change in occupation or retired and are driving 
less miles? Let your carrier know, you are liable to get a nice 
credit. The moral of this article is to call your agent today and 
do a quick review, who knows, you might just save some $$$.

Brad Peck, Inc.
Kirk Kneller
Phone 518.329.3131
1676 Route 7A, Copake, N.Y.

INSURING YOUR WORLD

monthly advice columns

(860) 364-5380 • www.roaringoaksflorist.com • 349A Main Street, Lakeville, CT

Flowers have the power to evoke many emotions and can take any décor from drab 
to fab. But how do you decide what will work? The best way of course is to consult 
with your floral professional, but even they could use some insight to better under-
stand your flower buying needs. There are some easy questions one can ask to hone 
in on what compliments “YOU!” What kind of style are you going for? Sleek and 
contemporary with a full compact look or fresh from the field, loose and wild flow-
ery? Does Shabby Chic, eclectic or  Matching Multiples appeal to your vision? And if 
you like to mix it up, then Farmhouse Contemporary might be the perfect blend.
 Next consider the color pallet. Maybe you have a favorite color or linens you 
need to compliment, for example, a formal dinner party where something simple 
and monochromatic may do the trick to blend in with its surroundings. Or try just 
adding a few muted hues to keep the attention on that custom one-of-a-kind table 
cloth. Not for you? Then consider spicing things up a bit. Let the flowers be the cen-
ter of attention by going with bold contrasting colors to pop against its backdrop!
 Finally, one might consider adding texture to the mix. Flowers come in so many 
shapes and sizes that it is always fun to mix it up. A general rule of thumb is to have 
a good collaboration of form and texture along with a variety of sizes. Let’s say 
making sure if you choose a flat-face-form like a Sunflower that you balance it with 
a round form like a Rose or a Hydrangea. Keep in mind if you are going for height, 
don’t forget about a linear form like a Snapdragon. If a single type of flower appeals 
to you, but you need something to give it that extra something then consider adding 
texture through foliage. There are so many fabulous foliages out there from several 
kinds of Eucalyptus to Ruscus, Ivy, Ferns, Succulents, and so much more! Whether 
the flowers need to be the life of the party or just a simple and kind gesture, re-
member that no matter what you choose, there is no right or wrong. Everyone loves 
flowers and their beauty truly lies in the eye of the beholder.                 

THE ART OF FLOURISHING SELECTION

I’ve been in the art business since the 1980s. Our industry has had 
to adapt to many different economies, trends, and methods of commu-
nication. The Digital Revolution has prompted a total revamping of our 
business approach, just as it has with any industry. One element holds 
true to today though, that a collector should buy the best piece they 
can afford.

For example, if a client has $10,000 to spend and spreads that fund 
over ten mediocre works, there is next to no chance a return on invest-
ment will ever be realized on the market. If the plan is to keep those 
ten works out of sheer love for the pieces, that is one thing, but clients 
nearly always look to resell the work eventually.

A single $10,000 work of high quality is far more likely to experi-
ence a rise in value as increasing price points are backed by previous 
success. The odds are in the owner’s favor that there is another client 
waiting in the wings to acquire such a work. Of course, this is all speak-
ing from an investment standpoint, which should never really be the 
goal of buying art. One should fully intend to purchase something they 
love so much that they could never imagine themselves parting with it. 

Further, if this can be done for an artist who is still alive, the action 
of financially supporting an artist to continue practicing their talent is 
the finest reward of all. You are also more likely to come full circle with 
the work. By empowering the artist’s career, you are hedging your bet 
that your work will increase in value.

Buy the best art you can afford

gallery@eckertfineart.com

12 Old Barn Road, PO Box 99, Kent,  CT 06757
TEL 860-592-0353 www.eckertf ineart .com

Eric Forstmann    Still Workings
Opening reception Oct 14, 4-7pm. On view through Nov 26.

12 Old Barn Road  |  PO Box 99  |  Kent, CT 06757
860-592-0353  |  www.eckertfineart.com  |  gallery@eckertfineart.com

KATHY WISMAR STUDIO
8 Landmark Lane in the Kent Green Shopping Area, Kent, CT 06757

703-795-5017    kathywismarstudio@gmail.com

We are all artists … in our own way. Oh, sure … if each one of us had 
to pick up a paint brush and create a masterpiece or confront a tower-
ing piece of marble with a mallet and chisel, the results might not be 
“MOMA worthy” … or anywhere close.
 
The truth of it is, however, that each of us has a sense of how we like 
things – how they should look – or even where the pumpkin on the 
front step should be to allow the house to celebrate autumn. That 
“sense” can be a very faint voice that is little more than a whisper. 
We know when things aren’t right … and when they are. Listen to the 
voice. Don’t be too quick to dismiss the gentle encouragement to 
add something of color to a room or bring in a bunch of flowers in a 
simple vase to brighten things up. Some paint is sold in tubes at an 
artist supply store. Some paint is sold in cans at the local hardware. 
In either case, they bring color, and adding color to your life can be a 
very liberating thing.
 
Artists are, in my limited life experience, generally a gentle lot. We 
tend to struggle with the balance between hurricanes of imagina-
tion and long periods where there may not be so much as a breath of 
creative air. We wait to hear the first rustling of an idea and make sure 
that as our emotional “barometric pressure” changes, we allow it to 
move from a whisper to a shout. Please consider this the invitation to 
do the same. Listen to the voice … your voice. Find the picture that 
gives the kitchen a bit of color. Pick up the vase that can welcome that 
indulgence of a few dollars at the grocery store and allow you to add 
a single red rose to an otherwise grey day. Start small. Let your inner 
artist speak … and listen to the voice.

LISTEN TO THE VOICE
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In Millerton you can eat, drink, shop, & be entertained!
Come to Millerton: we 
have it all! Visit one of 
these businesses to shop 
to your heart’s content, 
be entertained for hours, 
dine and drink!

By shopping locally 
you support not only 
the local economy but 
specifi cally you support 
the local businesseses that 
provide our services, feed 
our stomachs, quench 
our thirsts, entertain us, 
clothe us, and are the 
fabric of the communities 
that we live in. 

Millerton’s businesses 
welcome you! 

Eat & Drink
52 Main
518-789-0252
52main.com
Harney & Sons Tea 
518-789-2121
harney.com
Irving Farm 
Coffee House
518-789-2020
irvingfarm.com
Little Gates & Co. 
Wine Merchants
518-789-3899
littlegateswine.com
Oakhurst Diner
518-592-1313

Entertainment
The Moviehouse 
518-789-3408
themoviehouse.net

Shopping
Country Gardeners 
Florist
518-789-6440
countrygardenersfl orist.com
Dave’s TV
518-789-3881
davestv.net
Gilded Moon Framing 
& Gallery
518-789-3428
gmframing.com
Hunter Bee
518-789-2127
hunterbee.com
Jennings Rohn Montage
860-485-3887
North Elm Home
518-789-3848
northelmhome.com
Oblong Books & Music
518-789-3797
oblongbooks.com
Terni’s Store
518-789-3474

Services & much more
Associated 
Lightning Rod
518-789-4603
alrci.com
Chad’s Hair Studio
518-789-6007
Crown Energy Corp.
518-789-3014
crownenergycorp.com
Hylton Hundt Salon
518-789-9390
hyltonhundtsalon.com
Leslie Hoss Flood 
Interiors, Inc.
518-789-0640
lestliefl oodinteriors.com
Main Street Magazine
518-592-1135
mainstreetmag.com
Main Street Magazine 
Photo Gallery
518-592-1135
mainstreetmagphotogallery.
com
Millerton Service Center
518-789-3462

Millerton Veterinary
518-789-3440
millertonvet.com
Napa Millerton
518-789-4474
napaonline.com
Overmountain Builders
518-789-6173
overmountainbuilders.com
Precision Auto Storage
917-715-0624
precisionautostorage.com
Salisbury Bank & Trust Co.
518-789-9802
salisburybank.com
Taylor Oil Inc.
518-789-4600
gmtayloroil.com
Thorunn Designs
518-592-1135
thorunndesigns.com

HappyFall y’all
love Millerton, NYHappyFall y’allHappyFall y’all
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automate, celebrate
Saving doesn’t have to be difficult.

If you have a
reason to save You have a

reason to automate

©Salisbury Bank and Trust CompanyMember FDIC Equal Housing Lender

salisburybank.com

We make it easy to set up an Automatic Savings Plan. It doesn’t matter if 
it is $10, $50, or more a week, you’ll be surprised to see how quickly your 
savings will accumulate.

• Vacation Savings 
• Upcoming Wedding
• New Car or Boat
• New Home
• Special Gift
• Renovations
• Education Funds
• Emergency Funds

• Transfer from a checking account
• Transfer from an account at a 

different bank
• Set-up an automatic savings 

deduction from your paycheck

Example savings graph does not include interest earned. Savings interest rates are variable and subject to change. Contact us for a current rate.

Our Automatic Savings Plans make saving easier.

$10,400
$8,320
$6,240
$4,160
$2,080

your    savings

Example above:
$40 per week

adds up fast

grow

1YEAR

2YEAR

3YEAR

4YEAR

5YEAR

Open Your
Savings
Account 

Today!
Fast Online Application Form 
salisburybank.com
or call 860.596.2444

$25
with just

 Connecticut Massachusetts New York
 860.435.9801 413.528.1201 845.877.9850




