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New name, same great service –
here to insure your world.
We’re consolidating and simplifying. After 35 years of managing the Lofgren, Brad
Peck, Hermon Huntley and Hennessy family of insurance agencies, our team thought
it was time to put them all under one banner – the Kneller Insurance Agency. This rebranding reflects our leadership, our growth in the region, but continues our collective
73 year commitment to the individual communities we serve. Ours is a local, hands-on
approach to provide personal service in writing property, casualty, commercial, home,
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Kneller Insurance
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You’ll be right in your comfort zone with Crown Energy!
SERVICES:

Propane • Heating Oil • Diesel Fuel • Gasoline • Kerosene
Heating Systems • Service • Installations • 24 Hour Service
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(518) 789 3014 • (845) 635 2400
1 John Street, Millerton, NY 12546
www.crownenergycorp.com

Kindred Property Care, LLC.
The tri-state area’s premiere landscape contractor
Walkways, patios, & stonewalls
Cobblestone, outdoor kitchens,
& fire-pits
Heated aprons, walkways,
& terraces

Weekly lawn maintenance
Lawn installation
(seeding, sod, hydro-seeding)
Turf maintenance
Mulch delivered & installed

Vista clearing
Land/brush clearing
Driveways installed & repaired
Tree/shrub planting
Excavating

(860) 397 5267 • service@kindredpropertycare.com • www.kindredpropertycare.com
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wice a year, in April and October, we
devote our entire issue to a particular town
or village. This time around we narrowed in
on Millbrook, NY. And by the way, there’s a
lot more to Millbrook than horses!
I enjoy these focused issues because they
afford us the opportunity to get to know
one particular area of our community that
we might not otherwise get to know so
much about. And as we all know, in our
little tri-corner area of the world, our communities are built up of a diverse group of
people, places, and things. Each area has its
own idiosyncreties and culture, as well as
its own unique history. Millbrook has all of
that – and then some!
In this issue we get an overview of the
history of Millbrook thanks to Lindsey and
Millbrook’s town historian. Christine then
shares with us the real estate market of not
just the Village of Millbrook, but also the
Town of Washington, which Millbrook is
located within. Christine also interviewed
the husband-and-wife team of Arrowsmith
Forge. Dominique on the other hand brings
us a bit of Millbrook’s culture and history
with the then-and-now of the Millbrook
Hunt. It is quite fascinating!
Ian has penned a piece on the Innisfree
Garden, which is quite serene and peaceful.
Meanwhile Joseph shares with us a story
about architect Gil Schaffer who hangs his
hat in Millbrook. Regina brings to us two
pieces showcasing two businesses in Millbrook, one new, one old. Cordially Corinne
recently opened and it has captured a niche
market with its unique offerings. Merritt
Books, on the other hand, has been a staple
in the Millbrook business community for
years, and continues to be a vital part of that
community.
John brings to us the story of Halcyon
Hall, which saddly has been left to be overtaken by nature. I often wondered what that
grand building had been, what happened
to it, and why it had been deserted and left
to the elements. It was once such a grand
property and so it is sad to see it today, but
interesting to learn about its history. On a
happier note, John also brings us a story of
two young Millbrookonians, footballers to
be more precise. These two young men have
gone on to play college football and John
was able to catch up with them and learn a
bit about their lives away from Millbrook.
We also bring you a story celebrating 20
years of Harry Potter. You read that correctly, it’s been 20 years and the series has
impacted many lives, hence our tribute.
Thanks for reading!
– Thorunn Kristjansdottir
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artist profile

Starting
is the
hardest
part
ARTIST PROFILE:
IRA BARKOFF
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By CB Wismar
arts@mainstreetmag.com

Hudson River School – Ira would
find himself staring at the magical landscapes and the summer sky
Ira Barkoff has a gentle soul.
filled with clouds. To capture those
True, as people age, the fiery
scenes, to remember day-to-day
temperaments of youth can cool,
the peaceful majesty of those vistas
but age has not been a factor in
would influence his work for demoderating the outlook of this
cades to come.
well-respected and widely collected
“By the time I was 13, I was
artist. The muse that sits (metataking art classes at the Brooklyn
phorically) on the shoulder of an
Museum,” he recalls, fondly. My
artist, a poet was in well-established parents were very supportive. I was
residence when, as a six year old, Ira not going to be a cutter or a finishpicked up the crayons that were his er, I was going to be an artist.” Very
to play with, and began to create.
few can claim that an early career
“There was a Dutch print of a
decision … especially one made as
bridge in Amsterdam that hung
childhood blends into adolescence
in our Brooklyn home. I started
and the first blossoming of adultto copy it, but found I had diffihood … will last for a lifetime, but
culty with perspective.” It was Ira’s for Ira Barkoff, there was no turning
father, a furrier by trade who had
back.
been forced to leave school at 13 to
When it came time to pursue
support his family, who was able to his passion in college, Ira enrolled
share the intricate sense of perspec- in Pratt Institute. “It was really an
tive to his young son.
eye-opener! I had grown up in a
Ira was hooked.
close neighborhood of immigrant
families making their way in their
The Catskills, the Hudson
adopted country. Suddenly, I was
River and the clouds
in the midst of group of exciting,
When the summers allowed the
engaging people all gathered around
family to vacation in the Catskill
one passion: art.”
Mountains, home to the most
American of artists – the so-called

artist profile

With no early patrons to support
him, Ira had to consider how it
was that he would earn a living. “I
was an Advertising Design major
at Pratt, and when I graduated, I
became an art director.” As part
of the vibrant New York advertising community, Barkoff rose to
a position of some regard at the
vaunted firm Wells, Rich and Green
… but he never stopped painting.
Classes at the Art Students League
allowed him to study with the likes
of Robert Beckman and Robert
Beverly Hale, the former curator of
American Art at the Metropolitan
Museum of Art. And Ira’s muse
continued to dance on his shoulder.
At home on a hilltop

As his work matured and became
recognized, the full-time advertising
agency career gave way to freelance
work and finally to the leap into being a full time painter. Since 1974,
Barkoff has found his inspiration on
a hilltop high above West Cornwall,
CT and, since the early 1990s,
never looked back – only out at the
far away Catskills and the gentle
peaks of the Litchfield Hills.
To experience Ira Barkoff ’s paintings is to do just that … experience
them. Landscapes and the way light
plays on trees and hills and water
and stones have been his communication medium. At first, he
was an en plain air painter, taking
his paints and canvases into nature
to capture the moments of drama
and beauty as he saw them. It was
his memories, however, that truly

formed his creations.
Just as the clouds above the
Catskills had cast a spell he carried
home from his childhood vacations,
the richness of nature never left. He
began to create an environment in
his studio, bathed in natural light,
and allowed his imagination to
form each subject.
The physical and the spiritual

Some critics have applauded the
“Zen-like” quality of his work.
Others have celebrated the sense
of awe that he can richly portray
in the two dimensions of painted
canvases. There was a period in his
career when Barkoff ventured into
the world of ceramics – the three dimensional world of clay and glazes.
“I truly enjoyed it,” he allows, “but
I had to concentrate on one thing. I
am a painter.”
Barkoff ’s canvases are colorful and engrossing — inviting the
observer to move into the frame and
discover their own sense of serenity.
In an interview published prior to
the opening of a recent exhibition
of his work, Ira allowed “the beauty
of the physical world becomes a
metaphor for the capacity of the
spirit to reveal itself.”
Aside from his daily work in his
studio, Ira has chosen to share his
passion, his deep experience and
his love of painting by teaching
two class sessions each year at the
Washington Art Association. With
understandable regularity, his classes
are filled each term.
To what does he attribute the at-

Opposite page, L-R: Forest series, Mystic Light, 36x36. Hemlocks, 36x24.
This page, above to bottom: Sky Fire, 41x45. The artist, Ira Barkoff.
All images courtesy of Ira Barkoff.

to his work allow him to offer his
pieces under the broad category of
“Expressionism.”
Collected internationally and
widely shown in US galleries, Ira
Barkoff was the subject of a recent
“one man show” at Lakeville, CT’s
The White Gallery. Gallery owner
Tino Galluzo celebrated Ira’s being
part of the gallery’s representation
with both insight and appreciation.
“Ira creates images that are defined
Music and the masters
by the landscapes that surround
Barkoff ’s influences have been many him. They are passionate, filled with
during his long career. Being trans- color and evoke a mature sense of
ported into one of his paintings,
place. He loves the world around
the influence of Claude Monet can him and that is clearly defined in
become apparent. In another, the
his lyrical art. We were thrilled to
hint of the sweeping landscapes of
have the opportunity to introduce
J.M.W. Turner appears. More con- this noted artist to our audience and
temporary references can be seen to represent his work.”
the works of Gerhard Richter and
As we noted, above, Ira Barkoff
David Hockney.
has a gentle soul. •
“Starting is the hardest part,”
To further explore the work of Ira Barkoff,
he admits when, each day, he steps
visit the websites for The White Gallery (www.
up to a blank canvas. Music helps,
thewhitegalleryart.com) and “Artsy” (www.
however, and surrounded by the
artsy.net/artist/ira-barkoff ).
classics, he ventures forward with
Are you an artist and interested in being
the first stroke, the first commitfeatured in Main Street Magazine? Send a brief
ment to a new and engrossing work. bio, artist’s statement, and a link to your work
to arts@mainstreetmag.com.
In his studio, Barkoff is enveloped in the intricacies of opera or
the works of Chopin. “The music
allows me to get in touch with
my emotions,” he explains. The
emotion and depth that Ira brings
traction to learn from a recognized
contemporary master? “I could
never tell someone that their work
is flawed … their creative expression wrong. There is no ‘wrong’ for
an artist. It’s their art.” Encouragement, always. Suggestions, when
they can be helpful. Sharing the
mutual ecstasy of a muse dancing
with each brush stroke, that is the
hallmark of an Ira Barkoff class.
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friendly faces

friendly faces: meet our neighbors, visitors and friends

Catherine Howard does so much more than just real
estate sales for Paula Redmond Real Estate. “I solve problems, listen to people’s dreams, hopes and worries. I’m a
sleuth, marketer, and negotiator. It’s the greatest honor
to walk with people in this journey.” Catherine spends
her spare time playing piano, singing in the church choir,
cooking, entertaining, gardening, and writing. “Most
recently I have been working on a TV pilot and a story
for my grand nieces and nephews.” Growing up in an
area similar to Millbrook called Far Hills in New Jersey,
moving to Millbrook has been a “coming home. I love
Millbrook specifically for the vistas, the wildlife, our
friends, and … oh yeah lattes at Babette’s, lamb chops at
Les Beaux and paté with a yummy red at Canoe Hill. My
tag line is #countrylifeitsgoodforyou and it truly is.”

Wes Berlinghoff owns and operates Wes’ Auto Body in
Millbrook, NY, and he says he’s been in and around the
auto body business his entire life. “The thing I love the
most is fixing a client’s automotive issue and seeing their
face light up with happiness when I hand the keys back
over.” As much as Wes likes to work on cars, he also enjoys hunting, fishing, ATVing, and camping in his spare
time. He was born and raised on Long Island and moved
to the area in the late 70s. “It’s a nice and quiet area that
I’ve learned to love, and I enjoy having my shop here in
Millbrook. We are centrally located to everything and I
enjoy getting to know so many new people, and I’m glad
to be able to offer 24-hour wrecker and flatbed services to
the locals too.”

Kristin Hutchins is the Dealer Principle/Owner of
Ruge’s Chevrolet in Millbrook, NY. “My family has been
in the automobile business for 80 years, I have been
active in the business for 25 years. I enjoy going to work
every day, interacting with the customers and employees;
the business has many challenges and every day brings
something new.” Outside of work Kristin enjoys playing
tennis and traveling. She also has two sons in college
and likes to spend time with them as much as possible.
Originally from Rhinebeck, a beautiful small town much
like Millbrook, “I enjoy being a part of the communities
that I live and work in. I am on the Northern Dutchess
Hospital Foundation Board, Vice President of the Rhinebeck Chamber of Commerce Board, and the Millbrook
Business Association Board. It is very important to support the people that support our business.”

Lauren M. Trager is a partner in Two Twelve Consultants, LLC, and finds it rewarding to help local entrepreneurs to start a new business or fix or expand an
existing one. With 30+ years of experience teaching and
working with entrepreneurs, Lauren’s hard work has been
recognized through numerous awards for excellence in
teaching in New York and nationally. Besides all of her
business experience, Lauren is an accomplished cook of
Italian, French, and Chinese cuisine. Previously, from
Westchester, NY, she and her husband, Mark, bought a
weekend home 11 years ago in Salisbury, CT. “We loved
the area so much that four years ago we moved here full
time. I enjoy visiting the small towns in the Tri-state area,
including the shops and restaurants in Millbrook. One of
my favorites is Alicia Adams Alpaca.”

Jeremiah Licis, of Pleasant Valley, is the Director of
Food and Nutrition Services with Compass Group, USA.
“I have been here for nine years and love working for a
company that offers real opportunity, career growth, and
versatility. Previously I worked in various fields including
prestigious universities, major healthcare systems, and
Fortune 500 companies.” Aside for work, Jeremiah’s hobbies include writing screenplays, collecting vinyl records,
playing guitar, and spending time with his wife, daughter,
and the family’s beloved bunny. Originally from Poughkeepsie, NY, Jeremiah says he enjoys the aesthetics of
the Hudson Valley and loves living in a small town with
access to major cities. “As for Millbrook, there is so much
to do, but I personally think the Trevor Zoo is really cool
and we love dining at Maura’s Kitchen of Millbrook. You
seriously need to go there!”

Noemi Medina has worked for Salisbury Bank & Trust
as a teller for a little over two years. “I love making banking simple and giving great customer service. Being able
to communicate and help the Latin community is also
very gratifying. I truly believe that smiling and trying to
get people to smile can make their day a little brighter.”
Noemi is originally from Peru and has lived in the area
for over 17 years. She loves the beauty the area has to offer and in her spare time she likes to practice yoga, reiki,
cook, volunteer, hike, and of course spend time with her
son. “While visiting Millbrook I always hit the Millbrook
Cafe for the dark chocolate fondue.” Noemi would like
to thank the people in the community for welcoming her
with open arms, “I’ve always felt welcome. I’m glad to
call the Tri-state area my home.”
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DEBRA AND FLETCHER CODDINGTON, THE METAL SMITHS OF

Arrowsmith Forge
By Christine Bates
christine@mainstreetmag.com
How did you arrive in Millbrook?
Debra: I grew up in the Bronx in
How did you become metal
a Jewish left wing neighborhood and
smiths?
went to Music and Art High School

Fletcher: I moved here when I was six
with my family. I still live on the same
property where I was raised, now
named Coddington Lane for my parents who put in the road. My father
had previously been an estate manager
and then opened his own business,
a feed store in Clinton Corners. My
mother realized early on that I was
having trouble in school, and instead
encouraged my creative talents. As it
turned out, I’m dyslexic, and this was
before dyslexia was understood. My
mother had me focus on mechanics,
building and fixing things by the time
I was in third grade.
I was sent to a Waldorf school in
New Hampshire and then studied
sculpture and painting at Silvermine
College of Art. After finishing my
associate’s degree I went to Hobart
Welding School for a year. After that
I taught welding and began my business, Arrowsmith. Back then there
were very few blacksmiths around
and there was no internet, so when
I wanted to learn blacksmithing I
taught myself from books. I worked
in Millbrook as a silversmith, sculptor,
welder, and blacksmith, making many
of my own tools. This eventually led
to going to blacksmithing conferences
and meeting Debra.

(now part of The LaGuardia High
School of Music & Art and Performing Arts). My uncle Jimmy was a dental technician and a second dad. He
taught me how to make jewelry and I
also took courses at Hunter College.
Though I had many studios in NYC,
my first was courtesy of the generosity of Uncle Jimmy who shared his
Union Square space with me.
By the time I was 17 I was making
talismans and silver jewelry that I sold
in stores like Bendel, Bloomingdales,
and Cartier. By 22 I was divorced
from my first husband and at 26 I
started traveling. After cooking on
sailboats in the Caribbean, I moved to
Bozeman, Montana, to stay with my
sister. I planned to study blacksmithing in Bozeman but had a previous
commitment with a Vermont blacksmith and went to a blacksmithing
conference in Purchase, NY, where I
met Fletcher.
Being a kid from the Bronx I didn’t
believe his name was really Fletcher
Coddington, which sounded like
someone out of Jane Austin so he
showed me his driver’s license to prove
it. Obviously it’s his real name. We’re
kind of like Annie Hall in reverse.
Fletcher began Arrowsmith in
1969. After I completed my commitment in Vermont I joined Fletcher in
Millbrook. We began working together on what’s now Coddington Lane.
We did whatever work came in our
driveway encompassing many types of
custom metal and worked in materials
from silver to steel. There were a lot
of horse-drawn carriages in Millbrook
that needed restoration in those days
and local estates, like Wethersfield,
whose owners understood craftsmanship. So they kept us busy.
Can you describe this business?
How did you get started?

Arrowsmith began as a two-person
custom shop, by the 80s and 90s we
had 25 employees and we made home
accessories, furniture, and lighting for
high-end, luxury American companies
like Brunschwig & Fils, Waterworks,
and Pierre Deux. We moved into production because Fletcher was exhausted by the learning curve of custom
iron; he thought we’d do better as a
production forge. Debra knocked on
doors of stores and design centers all
over New York and we advertised in
trade magazines. Arrowsmith could
make whatever clients wanted – furniture, chandeliers, hinges – anything
metal. Our lines of limited, high-end
production took off.
When NAFTA passed, our clients
started moving their production to
Mexico, and eventually to China.
Everyone wanted less expensive products. We were still busy but customers
became less interested in heirloomquality pieces and more focused on
price.
Then the 2008 great recession came
along. It was the nail in the production business’ coffin. We weren’t
nimble enough. We didn’t respond

Above:
Elaborate
locks custom
made by
Arrowsmith.
Below, left:
Metal smiths
Debra and
Fletcher
Coddington. Photos
courtesy of
Arrowsmith
Forge.

Continued on next page …

Fletcher & Debra: Our business
has changed enormously. Though
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Above:
Fletcher
Coddington
working with
an electric
hammer.
Right: Arrowsmith production work
included
furniture, and
chandeliers
for luxury
companies.
Photos
courtesy of
Arrowsmith
Forge.

quickly enough and just couldn’t handle laying off our employees – many
of whom had been with us for over 15
years. We didn’t assess and reorganize
and were forced to take out loans to
keep going. We survived by the skin
of our teeth. Our workers found other
jobs and we returned to where we
began, custom ironwork. As Fletch
knew, unlike production with custom
work, every project is different. You
have to figure out how to create each
piece individually. The learning curve
is indeed steep.
Your lives were altered by tragedy when your son drowned in
a Hudson River canoe accident
the night before his wedding.
How do you cope with that?

less think about running a business.
Catastrophic loss rips your heart out.
Despite simplistic platitudes that
abound, though time changes how
loss affects you, it doesn’t get “better”
nor do you move “through” it. It’s a
long slog back to learn how to move
forward in life.
Baylin was an ethno botanist and
a classically trained clarinetist who
travelled in Vietnam. He worked on
farms and gardens and in jazz bands.
He was kind, funny, beautiful, and
free spirited – never boring. We will
be figuring out our way without him
for the rest of our lives.
I have always been a closet writer
and when Baylin died I fell headfirst
into my laptop. I write about my son,
and I write about loss; discussing what
I’ve learned about the wrongheaded
cultural paradigm that surrounds
grief. I also try to be available to
anyone, newer to this impossible path
who thinks I might be able to offer
some assistance, no matter how small,
just as mothers, present for my early
grief, leaned in to help me.
It’s really not possible to understand
how ferociously relentless grief is
until it’s yours to hold. I’ve gradually
come to realize (and Fletcher knew
this sooner than I did) that our work
is a helpful distraction and provides
relief. Grievers often comment on
how their address books change after
loss, and it’s true. But the people who
surrounded us at our workspace have
been life saving. We cannot over-state
how much their kindness has helped
us through the past five-plus years.
Baylin always knew that what matters most in life is connection, and
when your heart is shattered, that’s
often the only thing to offer solace.
Our co-workers at Arrowsmith were
supportive and kind. They implicitly
understood connection and acted on
it.
Because so very much of what
we’d expected for our future left with
Baylin, we’ve spent the last five and a
half years reassessing and reorganizing
our lives. We try not to over plan, but
expect this process will continue.

Debra: Losing our son Baylin shattered our lives. We lost him on
December 21, 2012 to hypothermia
and drowning. He was celebrating
at his bachelor party on the Hudson
River when he was convinced to take
a short jaunt in a canoe. A storm
came up suddenly, tipping the canoe.
Baylin and his friend Barrett Raymond died together in the river that
night, fourteen hours before he was to
be married.
After shocking, sudden, out-of-turn
tragedy you can barely breathe much There’s a For Sale sign in front.
What are your plans now?

Debra: Actually that sign has to come
down. We are gradually turning this
12 MAIN STREET MAGAZINE

facility into a building of makers and
an entrepreneurial design center. Maybe down the road it will even house
a gallery to showcase the work of our
building’s makers. Millbrook Auction
Center, a new business, just moved in.
We have several artists who are renting
studio spaces including Gregg Cimms,
a talented blade smith who makes
custom chef ’s knives and Damascus
blades; Brandt Junceau, who creates
bronze sculpture; and Sharon Bates, a
conceptual artist/sculptor.
The concept is to utilize the entire
27,000 square foot building to house
studios for sculptors, painters, artisans, and the local creative community. Jimmy Crisp, the architect, has
his offices in the front 1,500 square
feet. We have gradually realized that
we have a valuable resource for the
creative community, the artists, and
ourselves. We really ought to take
down that For Sale sign out front.
In October we plan to open a popup, Arrowsmith at Arrowsmith. It’ll
be open Fridays through Mondays,
in time for the holidays, to let people
know we’re back. Hopefully the popup will rekindle the unusual retail
and design experience we’ve always
provided at Arrowsmith. •
To learn more about Arrowsmith Forge, visit
them at 3788 US-44, Millbrook, NY, or
online at www.arrowsmithforge.com, or call
them at (845) 677-5687.

The Only Home Service Company Your
House Will Ever Need!

That’s the question we hear daily. Our solution
for you is the Taylor Price Assurance Plan. If
prices go up, your price is capped and protects
you from paying the higher prices. If the price
goes down, you get the lower price! It’s a winwin for everyone.

Taylor
Oil
is
proud
to
Where is the price
announce their 90 year
of
oil
and
propane
Anniversary in business!Call our office today and sign up for the Taylor
going
thisyou!!!!
winter? Price
Assurance Plan! Our solution to minimizing
Thank
your winter heating worries.
Call us today to speak with one of our Energy Experts!

800.553.2234
www.gmtayloroil.com
info@gmtayloroil.com
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WHO’S WHO IN LUXURY REAL ESTATE

MILLBROOKSHEKOMEKO
FAMILY COMPOUND

THE HILL
STISSING
RISING

Contemporary
style
onend
20+of acres
a pool
Wonderfully private
at the
a long with
drive on
131
features
incredible
views
with
Stissing
in
acres of open fields and woods, this light-filledMt.
3768
the
foreground,
the
Catskills
as
a
backdrop
and
sq ft home features 3 stone fireplaces, 4 bedrooms, 4
Shekomeko farms spread out below. The 5614
baths and expansive stone terrace. Lovely views of the
sq ft includes 5 bedrooms, 4.5 baths, 2 firepond and the distant hills. Only minutes from Millbrook
places, custom kitchen, office, AC plus a sauna.
village the
and Metro
North.garage
$2,950,000.
Call studio
Candy AnOver
detached
is a guest
w/
derson
845-677-5311.
AC.
Minutes
to Mashomack. $2,445,000. Call
Maryrose Giardina (845) 677-5311.

Wonderful
family
parklike
20
Sitting on a rise
with compound
14 acres, thison
newa Greek
Revival
acres
includes
a
charming
1875
Farmhouse,
overlooks its own pond and has lovely rural viewsa
spacious lodge (sleeps 8), pool, tennis court and
of hills and fields. Designed and updated for today’s
large pond with a gazebo. Interiors just updated.
living withtolight
filled rooms,
the house
is turnkey Call
and
Minutes
Millbrook
Village.
$1,895,000.
meticulously
maintained.
Separate
2
bedroom
guest
Candace Anderson (845) 677-5311.
house. Minutes to Pine Plains. $1,650,000. Call Ann
Wilkinson 845-677-5311.

H
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GUERNSEY



hwguernsey.com

R E A LT O R S , I N C .

A Heritage of Fine Homes and Property

S INCE 1908

TAMARACK
HIGHCROFT

Contemporary
Farmhouse
a gentle
Lovely 1850’s Colonial
off a sitting
scenic on
country
roadrise
on
at
the
end
of
a
meandering
half
mile
drive,
fea27.9 acres. Loaded with antique charm, this classic
tures
mountain
views
and wide
wonderful
homepanoramic
features a center
hallway,
beautiful
board
sunsets.
The
7654
sq
ft
home
includes
5 bedfloors, period moldings, exposed beams and original
rooms, 5.2 baths, 7 fireplaces and an expansive
hardware. There is a guest house and a barn/garage
wrap around porch, excellent for open air dining
with relaxing.
storage above.
Thecomplex
property includes
and
A barn
includesa astream,
guest
pond andan
twoapartment
large meadows.
cottage,
and $995,000.
stable, all Call
on H.W.
99.8
845-677-5311.
Guernsey
acres
withRealtors
a pond
and paddocks. $6,500,000.
Call Candace Anderson 845-677-5311.

Millbrook 845-677-5311
So. Columbia County 518-398-5344
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Fireside dining
with a view

For Home Health, Hospice or Home Assistance Care

It’s your choice…

Tell your health care provider that you want SVNA

Our team travels to your home so that you can continue to
enjoy your life with the people you love while receiving
the health care services you need.
For more information call us
at 860-435-0816
www.salisburyvna.org

COPAKE COUNTRY CLUB
44 Golf Course Road, Craryville, NY
www.thegreensatcopake.com • 518.325.0019
OPEN TO THE PUBLIC YEAR ROUND

Serving the communities of:
Canaan, Cornwall, Falls Village, Goshen, Kent, Lakeville, Norfolk,
Salisbury, Sharon, Taconic & Warren

Main Street, Millerton, NY
CINEMA * THEATRE * DANCE * MUSIC * ART

Your Portal to a World of Arts,Culture & Entertainment

CENTER

Broadway HD

ON SCREEN

GILDED MOON

FRAMING
What can we frame for you?

YOUR TICKET IS AT WWW.THEMOVIEHOUSE.NET
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17 John Street • Millerton, NY • 518.789.3428 • www.gmframing.com

baking

Apple

snack cake

By Jessie Sheehan
info@mainstreetmag.com
There are few things I love more than
a cake of the “snack” variety. A snack
cake is as special as any celebration
cake (i.e.: birthday cake), but does
not require an “event,” in order to be
enjoyed. Snack cakes are single layer
cakes. They are after school cakes,
they are picnic cakes, they are Sunday
night dinner cakes – or even Wednesday night dinner cakes. They come
together quickly and are consumed
just as fast – except when they are not,
and then a leftover slice is the perfect
accompaniment to your morning coffee, standing at the kitchen sink, cake
in-hand (a plate would be superfluous), crumbs falling, as you ponder
the day ahead. Or wrap said leftover
in plastic wrap, and stick it in a lunch
box – I mean a homemade slice of
cake discovered by your little one in
her lunch box? School lunch doesn’t
get much better than that.
And if your snack cake is topped
with sliced (red-hued) apples (freshly
picked from your local orchard, perhaps) and generously sprinkled with
Turbinado sugar (crunchy, brown/
raw sugar), well then your fall just got
about a million times tastier – you’re
welcome.

generous with the final sprinkling of
sugar: it provides the most-crackly
and sparkly of lids for this most
special of cakes. A dusting of confectioner’s sugar post-bake is pretty and
delicious; and a scoop of vanilla ice
cream atop a warm slice, to close out a
regular-old weeknight dinner, truly is
all that and then some.
Ingredients:

About 1 1/2 small red apples, such
as Gala or Macintosh
1 1/2 cups all-purpose flour
1 1/2 tsp baking powder
3/4 tsp table salt
2/3 cup vegetable oil
1 cup light brown sugar
1/4 cup granulated sugar
1 egg
1 yolk
2 tsp pure vanilla extract
2/3 cup sour cream
Turbinado sugar for generously
sprinkling
Confectioners’ sugar for dusting
Vanilla ice cream or whipped cream,
for serving

sour cream and whisk a final time.
Add the dry ingredients to the wet
and with a rubber spatula, gently fold
to combine. Do not over mix. Stop
folding when there is still a streak of
flour or two.
Transfer the batter to the prepared
pan and decoratively place the apple
slices on top, until most of the top is
covered.
Generously sprinkle the cake with
Turbinado sugar and place in the
preheated oven for about 50 minutes,
rotating the cake at 30 minutes and
testing it for doneness at 45. The cake
can be pulled from the oven when a
tester inserted in the center comes out
Instructions:
with only a moist crumb or two and
Preheat the oven to 350-degrees.
the cake has started to pull away from
Generously grease an 8-inch cake pan the sides of the pan.
with cooking spray or softened butter
Once cooled enough to handle, run
Good to know
and line the bottom with parchment. a paring knife around the edge of the
This oil-based cake is baked in an
Set aside.
pan to release the cake, and invert it
8-inch round cake pan, but would
Slice the whole apple in half, and
right side up on to a serving platter
likely work in an 8-inch square pan,
then cut all three halves into eight
or cake stand. Serve slices warm or
as well. It has a tight, moist crumb,
and because the recipe calls for brown pieces, about 1/4-inch thick, remov- at room temperature, dusted with
confectioner’s sugar and with vanilla
sugar, and only a bit of granulated, it ing the core as you do so.
Combine the flour, baking powder ice cream or whipped cream. •
has a slightly molasses-y/caramel-like
vibe that marries beautifully with the and salt in a small bowl and whisk to
Jessie is a baker and cookbook author; you
combine. Set aside.
apples.
In a medium-sized bowl, combine can learn more about her through her website
Leave the skins on your (red) apple
jessiesheehanbakes.com.
the oil and sugars and whisk vigorslices – for color and texture, and be
ously to combine. And the egg, yolk,
and vanilla, and whisk again. Add the
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Lia’s catering services
are available on and
off the premises

Lia’s
Mountain
View
Established 1983

•

Homemade everyday Italian food
Catering • oliday parties

Like us on Facebook!
Hours: Tues-Thurs: 11.30am-9pm
Fri-Sat: 11.30am-9.30pm • Sun: 4pm-8.30pm • Closed Mon
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MAKE
TEATIME
YOUR
TIME
www.harney.com

(860) 364-5380
349A Main Street, Lakeville, CT
www.roaringoaksflorist.com

GORDON R. KEELER

APPLIANCES
Appliance sales & service since 1930

3 Century Blvd., Millerton, NY 12546
518-789-4961 • 518-789-4813 • 518-789-4252 fax
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OF SHARON

Celebrating
30 years of
excavation,
landscaping,
& grounds
maintenance

GROUNDS MAINTENANCE:
Lawn care • ring & fall clean u • Edging
mulching ed maintenance • Lawn fertili er weed
& disease control • ield mowing • om lete
ro erty management • ommercial snow lowing
sanding & magic salt
LANDSCAPING:
Pa er terraces walkways • etaining walls •
Lawn reno ation & nstallation • hru ery & tree
lanting • encing • Landsca e construction
EXCAVATION:
E ca ators ackhoes dum trucks • rainage •
Water & electric lines dug • Landclearing •
ri eway construction & re air • Power stone rake
BBB • A+ • LICENSED/INSURED/BONDED • ALL CREDIT CARDS
ACCEPTED • CT & NY PESTICIDE LICENSE • HOME IMPROVEMENT
CONTRACTOR # 514325

860 364 0261 • 800 791 2916
www.upcountryservices.com
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Painting | Restoration | Building | Remodeling
pkcontractingct.com | 860-485-4696

real estate

REAL ESTATE IN THE TOWNS OF MILLBROOK & VILLAGE OF MILLBROOK

The landed gentry of Dutchess County
By Christine Bates
christine@mainstreetmag.com
Millbrook conjures up a very specific
vision: horse fences, pheasant shooting, Land Rovers, polo, tweeds, fox
hunting, secluded estates, and the
discreet wealthy. Located in the center
of Dutchess County, the “Millbrook”
lifestyle is lived in The Town of Washington, not the separately incorporated village of Millbrook.
Founded in 1788, the town was
named after George Washington who
passed through during the Revolution, although where he was coming
from or going to is not widely known.
Washington residents are distainful
about comparisons with the Hamptons, the competitor for New Yorkers’
toniest weekend get away.
Millbrook is about tradition and
keeping everything the way it has
been. The collective view of the
present and the future is still best
expressed in the town’s vision of their
comprehensive plan: “We envision
the Town of Washington will remain
a rural community with great scenic
beauty, a healthy natural environment, and a high quality of life for its
residents. We envision protecting our
Town and ensuring that our working
farms, beautiful historical landscapes,
water resources, and natural habitat is
preserved for the future. We believe in
managing our fiscal house responsibly.
We believe in maintaining a vibrant
and diverse local business community
located in the Village Center, and
we want to maintain our historical
character because of its importance
preserving the look and feel of our
community.”

Above: Designed by noted architect Paul Gleicher for the late composer Marvin Hamlisch, Four Barns combines the rural with the
contemporary. Photo by Linda Hall and courtesy of Heather Croner Real Estate.

It should be noted that the Village
of Millbrook has not issued its own
separate comprehensive plan in thirtyplus years.
2017 was a good year for
Millbrook real estate agents

Looking at sales of all single residence
Millbrook homes, including estates on
more than 50 acres and village homes,
from 2009 to 2017 the median house
sale remained below $400,000 for
the period. This reflects the much
lower prices paid for modest homes
located in the Village of Millbrook as
compared to the surrounding estates
located in the Town of Washington.
In 2017 the median price of 51
sales fell to $300,000 – the most sold
in the last nine years – on the highest
residential sales volume of over $30

million. Activity picked up further
in the first six months of 2018 when
the median price of a home rose to
$420,000.
Sales of agricultural land, which
includes horse farms, were also strong
with 253 acres sold at over $20,000
an acre. An additional 288 acres of
raw land sold, the highest in nine
years, at $18,000 an acre. The total
residential sales volume in 2017 was
$41 million – dramatically higher
than the average annual sales for the
last five years of $27 million.
The village market is small, but
increasingly attractive

The contrast between the Town of
Washington and the Village of Millbrook in real estate activity is clear by
looking at a side-by-side comparison

RESIDENTIAL PROPERTIES LISTED FOR SALE AS OF SEPTEMBER 4, 2018*
LISTED IN TOWN OF WASHINGTON
Total number
54
Average listing price
$2.2 million
Median listing price
$.9 million
Total listing value
20 houses < $500K
12 houses >$500K<$1 million
22 houses over $1 million

$118.4 million
$6.5 million
$9.5 million
$102.3 million

LISTED IN VILLAGE OF MILLBROOK
Total number
9
Average listing price
$595K
Median listing price
$468K
% Market
100%
5.5%
8.1%
86.4%

Total listing value
5 houses < $500K
3 houses >$500K<$1 million
1 houses over $1 million

$5.3 million
$1.9 million
$2.2 million
$1.3 million

% Market
100%
35.6%
40.2%
24.2%

of property for sale at the end of the
summer. Located in the center of the
Town of Washington, the Village of
Millbrook occupies only 3% of the
town’s 59 square miles. The village’s
population of around 1,500 people
constitutes about one third of the
town’s total population.
The Village of Millbrook grew up
around the railroad, which used to
run along Front Street. It was the
home of the Italian stonemasons that
built the estates, the dressmakers, the
grocers, and the shopkeepers. Houses
tended to be small on small lots and
were built in the late 1800s.
Only nine homes within the village
are currently for sale with a median
asking price of $469,000. The renovated house at 3308 Franklin is on the
market for $625,000, which reflects
the increased interest in village living,
which can also be seen in villages like
Millerton, NY.
Only one village house at 89 Maple
Avenue is listed at over $1,000,000
and there are five below $500,000.
The profile of the typical village
Continued on next page …

*Provided courtesy of Guernsey Real Estate
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TOWN OF WASHINGTON, VILLAGE OF MILLBROOK RESIDENTIAL, AGRICULTURAL LAND, RAW LAND – 2009 TO JUNE 2018
2009
ONE FAMILY HOMES
# purchased
41
Total $ sales
$24,897,350
Average price
$607,252
Median price
$365,000
AGRICULTURAL LAND
Acreage
133.6
Total value
$2,000,000
$ peracre
$14,976

2010

2011

2012

2013

2014

2015

2016

2017

6 months of 2018

32
$18,372,607
$574,144
$400,000

34
$30,389,174
$893,799
$320,000

27
$14,301,797
$529,696
$339,000

44
$25,056,100
$569,457
$327,500

41
$22,039,000
$537,537
$285,000

38
$22,610,100
$595,002.63
$350,000

49
$27,347,098
$558,104.04
$377,500

51
$30,542,925
$598,881
$300,000

27
$22,041,548
$816,354
$420,000

0.0

436.0
$22,675,000
$52,004

239.3
$5,662,500
$23,668

524.8
$11,588,200
$22,081

0.0

105.3
$1,950,000
$18,527

0.0

253.6
$5,250,000
$20,701.08

150.7
$5,650,000
$37,491.71

RAW LAND
Acreage
Total $ value
$ per acre
TOTAL SALES

249.0
$3,660,000
$14,702
$30,557,350

78.5
$1,366,200
$17,397
$19,738,807

28.1
$535,640
$19,062
$53,599,814

146.2
$2,770,000
$18,948
$22,734,297

48.3
$704,000
$14,570
$37,348,300

5.4
$143,000
$26,481
$22,182,000

43.0
$787,000
$18,285
$25,347,100

85.9
$1,900,000
$22,119
$29,247,098

288.1
$5,220,457
$18,121
$41,013,382

10.0
$150,000
$15,000
$27,706,548

Million $ Sales
# over $1 million
% of market

6
37.8%

3
27.8%

7
78.5%

5
52.4%

7
37.1%

3
39.4%

6
44.0%

5
38.5%

5
25.4%

7
65.2%

Above: Lightning
Tree Farm, the
epitome of
traditional Millbrook, is listed
at $19,000,000
and comes
with 373 acres
and a helipad.
Photo courtesy
H.W. Guernsey
Realtors, Inc.
Below, right: This
village house at
25 Valley Farm
Road priced at
$330,000 sold
quickly and
closed at the
end of August
for $325,000.
Photo courtesy
H.W. Guernsey
Realtors, Inc.

house buyer is either an empty nester
downsizing now that the kids are out
of the house, or Millennials who want
to walk to the Marona’s Grocery store,
the hardware store and restaurants,
and don’t want to be in the middle of
nowhere.
Over $100 million in million
dollar houses

Contrast the only nine properties for
sale in the village to the 54 available
in the Town with roughly double the
median price. Of the 54 houses on the
market, only 20 are under $500,000.
These homes are typically on less than
five acres of land and under 2,000
square feet. Between half a million
and a million dollars are 12 larger
houses with more acreage, but not
enough for an agricultural exemption
or raising sheep.

At the top
end, over a
$1,000,000,
there are 22 rural
estates, which all
add up to over
a $100 million
in inventory – a
whooping 86%
of all houses on
the market. While
it may take years
and many price
reductions to
sell estates over
$10,000,000 – activity at the lower
end of the high-end appears strong
with $13 million dollars of million
dollar properties selling in the first six
months of the year.
In contrast to village properties,
“country” houses often have barns,
run-in sheds, fenced pastures, swimming pools, and conserved land. The
late Marvin Hamlish’s home, Four
Barns, listed at $9,850,000 is an example of everything this type of home
can offer: six bedrooms for guests,
12,000 square feet, billiard lounge,
media room, 40 acres, and, of course,
a pool.
This is also the land of the “gentleman farmer,” wealthy individuals who
value history, the countryside, and
their privacy. Lightning Tree Farm
may be the most quintessential Millbrook estate on the market. Built in
1850 as a grand house, it has almost
18,000 square feet and 372 acres. The
taxes are over $200,000 a year.
Timeless

Changes happen slowly in Millbrook,
but always in keeping with its ethos.
The comprehensive plan of the town
was passed after years of discussion,
18 MAIN STREET MAGAZINE

the village is just starting to update
their plan, a sophisticated wetlands
bill was approved and solar panel
regulations enacted.
The Bennett College Building
continues to disintegrate and after
years a vision for the Thorne Building
at the entrance to the village is being
developed. Meanwhile retail shops
on Franklin Avenue close and new
restaurants open. But in the Town of
Washington hay fields, horses grazing
in pastures, and stonewalls without a
CVS in sight continue the tradition
that is Millbrook.
Country homes are passed down
through families or sold to successors who will maintain the property.
Recently the historic 32,000 square
foot Pillsbury Mansion on Lake Minnetonka in Minnesota was demolished
after seeking a buyer for a decade.
The original listing price in 2007 was
$53.5 reduced finally to $7.9 million
with no takers. This would not have
happened in Millbrook where the past
is preserved and honored. •
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OVER 75 YEARS OF EXCELLENCE IN SALES & SERVICE

Ruge’s Chrysler Dodge Jeep RAM
6882 Route 9 | Rhinebeck, NY 12572
845-876-1057

Ruge’s Subaru

6444 Montgomery St | Rhinebeck, NY 12572
845-876-2087

Ruge’s Chevrolet
3692 US-44 | Millbrook, NY 12545
845-677-3406

RUGESAUTO.COM
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Your pet will leave happy, feeling good and most importantly, looking great!

POOCHINI’S

Residential & Commercial
Interior/Exterior Painting
Pressure Washing
Fully insured
Now accepting credit cards

Pet Salon

L.A. Painting

DAWN GARDINA
Providing grooming & boarding services
46 Robin Road • Craryville, NY
518.325.4150 • 518.821.3959
poochinipetsalon@gmail.com
Follow us on Facebook!

Louis A. DeCrosta III

(860) 597-2997
louisdecrosta@icloud.com

Michael D. Lynch

*
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Factory Lane Auto Repair
Pine Plains, NY • (518) 398-5360

Dominick Calabro - owner
(518) 398-5360 | 3 Factory Lane, Pine Plains, NY 12567
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history

The history of Millbrook, NY
By Lindsey Clark
info@mainstreetmag.com
Millbrook, as we know it today, has
strong, deep roots that date all the
way back to the 1860s. On what
had been the old Isaac Haight farm,
the village was laid out by Franklin
Merritt in 1865-1869. Merritt had
great incentive to develop the land
because he knew of the plans about
building a railroad line through the
area, a railroad brought to the area
by George Hunter Brown, whose
estate was Millbrook’s namesake.
Not only did Merritt create the
plans for the small town, but he
also rather shamelessly named
two of the main roads that passed
through: Franklin Avenue and
Merritt Avenue. Though his plans
were assembled in the 1860s, it was
not until late 1895 that Millbrook
officially became an incorporated
village.
The formation of Millbrook as
an official entity was necessary to
accept a gift, the Thorne Memorial
School, from the local, and quite
influential, Thorne family. The
Thornes were among the earliest
settlers, also donating land for the
Tribute Garden, and creating a
foundation to provide annual scholarships and support civic projects.
The early settlers & citizens

Prior to Millbrook’s more thorough
establishment, though, the early

settlements in the area consisted of
mostly Quaker people. However, as
time passed, diversity in the village
increased, with waves of immigrants from Ireland, Italy, and other
European areas arriving. Throughout the diversification of the area,
Millbrook has still kept religion as
a part of its core. After the Quakers
established themselves in the region,
Methodists, Episcopalians, and
Catholics soon followed, and today
all remain represented in the town.
Employment opportunities

The early citizens of Millbrook,
according to David Greenwood,
Millbrook’s town historian, “were
involved much as they are today,
visiting shops, providing services,
attending church, supporting community activities.” As a result of
the railroad nearby, many took
employment either on trains, or on
the track for maintenance. Others,
if not working on the rails, farmed
and shipped produce along the
train’s network. Another option was
to move goods through the major
roads and turnpikes, bringing products to places like Poughkeepsie to
be sent to markets on the Hudson
River.
Other occupations in early
Millbrook included standard jobs
for the time, as there were butch-

Above: Composite from 1908 calendar featuring religious structures and the Bennett School for Girls. Below, left: Period photo of horse show at Halcyon Hall, a
luxury hotel which later became Bennett School. Photos courtesy of the Millbrook
Historical Society.

ers, grocers, farmers, and lumberers. People also worked as realtors;
were employed at inns and antique
shops; and provided landscaping,
farming, and animal husbandry
services for the nearby estates. Additionally, teaching was an occupation
available at the time.
Early education

One of the earliest schools in the
area, the Nine Partners Boarding
School, opened in 1796. A famous
Quaker academy, the Nine Partners
Institution was co-ed, which was
unusual at the time. Eventually,
prior to the official planning of
Millbrook, the school relocated to
Union Springs, NY, in 1864.
One way the people of Millbrook
sought their education was through
one-room schoolhouses, and these
could be found throughout the
greater Millbrook and Washington
area.
In 1896, the Thorne Memorial
School opened, and this institution
offered not only academic classes,
but occupational courses as well.
These classes included blacksmithing, carpentry, sewing, and home
economics. Many students saw
these courses as highly useful, and

thus these classes became an incentive that kept people in school, and
prevented students from dropping
out.
Another institution, which soon
came to be Bennett College, was
once a luxury hotel by the name of
Halcyon Hall. This hotel, purchased
by Mae Bennett in 1907, was transformed into a young ladies’ finishing school. The academy eventually
developed into Bennett College, but
then closed in the 1970s.
Activities & dedications

When the people of Millbrook were
not busy with work or school, they
took up various hobbies. Mainly
these interests fell into the sporting category. Still engaged in today
are activities such as the Millbrook
Hunt, the foxhunt on horseback
founded in the 1890s. Some who
prefer to follow the hounds on foot
rather than horseback choose to
foxhunt with the Sandanona Hare
Hounds. The Sandanona beagles
and bassets reside in kennels at
Continued on next page …
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on Millbrook as a village. Greenwood notes that “early buildings
reflect Millbrook’s origins as a
19th-century railroad town.” For
example, the brick building where
the Bank of Millbrook is currently
located was the railroad’s original
headquarters. Where Merritt Books
stands used to be a freight building
along the railroad bed. In addition,
the admirable building where the
Thorne Memorial School stood, on
Upper Franklin Avenue, is being
“re-imagined as a destination for
community activities and events,”
according to Greenwood. It is clear
that the community of Millbrook,
to this day, remains in touch with
its earlier roots.
Seeing is believing

Above, top to bottom: James Blinn’s
blacksmith shop
on Washington
Avenue, Millbrook,
circa 1908. Period
postcard of the
Millbrook Railroad
Station, no longer
standing, which
was located on
what is now the
Veterans Green.
Right: One of
many Museum in
the Streets® walking tour plaques
located throughout
the village. This
one features a
period photograph
of the original railroad headquarters,
which currently
houses the Bank of
Millbrook.

A local walking tour through the
village, accompanied with signs,
descriptions, and photographs
documenting early views of the
small town, will make this clear.
When one embarks on this tour, it
the Thorndale estate. In addition,
becomes clear to see that Millbrook
fishing and shooting clubs have
has in fact changed very little, degrown to be popular in the area,
spite the constant advancements of
with Orvis Sandanona Shooting
the modern world. As Greenwood
Grounds and Tamarack Preserve
puts it, “We remain a small village
nearby. The neighboring hamlet of surrounded by open countryside
Mabbettsville also has a town park with many farms, horses, and walkfor Millbrook citizens to appreciate, ing trails.”
and sports and activities sponsored
by the town Recreation Commission are enjoyed today by many.
Another site in the village that
many can admire is the Tribute
Garden on Franklin Avenue. Upon
its establishment, the park was
dedicated to those who served and
passed away in World War I. In
addition, the Veterans Green is
another commemorative space dedicated to the memory of those from
the wars following. This dedication
came with the disbandment of the
railroad, making that occurrence a
key event.
Architectural impacts

Architecturally, one can further
witness the influence of the railroad
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Though modern technology has
not completely transformed the
village, it has made it easier to visit
the community. Online, one can access information on all the services,
shops, and more that Millbrook has
to offer. However, nothing beats
experiencing Millbrook in person.
If you are lucky enough to visit
the village of Millbrook, Greenwood recommends parking your
car and walking along the streets.
On your walk, he suggests visiting
the Tribute Garden, as well as the
library. He recommends taking the
self-guided walking tour, enjoying
the restaurants in town, and browsing the antique shops and specialty
retail stores. He also advocates
for exploring greater Millbrook,
suggesting stops at the Trevor Zoo
at Millbrook School, the Innisfree
Garden, the Wethersfield Garden,
and the Cary Institute of Ecosystem
Studies. Do make it a goal to visit
all the wonderful places Millbrook
has to offer. As Greenwood encourages, “Seeing is believing!” •
A special thank you to David Greenwood,
Millbrook’s town historian, for assisting us
with all of the information and photographs for this article. To learn more about
Millbrook’s history, you can also visit The
Millbrook Historical Society online at
www.villageofmillbrookny.com.
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October
Yard Sale!

Weddings, special events,
holiday decor, & so much more!

Shorts
Flooring
Live Edge Slabs
Imported Woods
Mushroom Wood
Rough & Milled
Stock
(limited stock)
October 6-8, 2018
Saturday 8-3
Sunday 10-2
Monday 8-3
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(518) 828-5684
1262 Rte 66, Ghent, NY
www.ghentwoodproducts.com
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HOUSE
Plumbing

Heating

Cooling

Family owned and organic since 1987

Water treatment systems • Mini splits • IBC boilers • Triangle Tube boilers
Buderus boilers • Radiant installations • New construction, renovations & repairs
(518) 398-7888 • houseplumbing@yahoo.com

From the bottom of the well to the top of the glass…

5409 Route 22, Millerton, NY 12546
518.789.4191

Farm Market & Bakery
Specialty Groceries
Certified Organic Meats & Produce

Joe Flood, owner •
hi s a e n •
ass. ic. 1 1, 7

Drilled & Hydroflushed Wells

Daily Lunch Specials

Installation & Servicing of Pumps
& Water Conditioning Systems
IGSHPA Geothermal certified

Thanksgiving Turkey Pre-Order

• es
fair int net
easternstates e ri ers c
&

•

. ic. 1

61 • Conn. ic.

Organic Soils & Compost
Visit our website for hours,
events & specials at:

mcenroeorganicfarm.com

& 6

CLARK’S

outdoor services

Prevention, wellness and
healing in partnership
with caregivers

CAROLYN CANNON, DVM | KATIE VAGLIANO, DVM | JACY CYR, DVM

landscaping & design • stonework & design • lawn care
patios • walkways • walls • maintenance • & more
legitimately in the landscape business for over 20 years

Integrative medicine & surgery | Therapeutic Laser
Acupuncture | Chiropractic

Eric Clark • (518) 325-9098 • (518) 755-2774
www.clarksoutdoorservices.com

518-789-3440 | millertonvet.com | MVPonlineRX.com
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book business

Literary luminary

KIRA WIZNER OF MERRITT BOOKSTORE
& TOYSTORE IS ENJOYING HER ROLE AS
PROPRIETOR OF THE COMMUNITY STORE

By Regina Molaro
info@mainstreetmag.com
The revitalized shop is housed in
a bright and airy space that offers a
complete selection of new book releases and classics for readers of all ages.
It also offers elegant cards, stationery,
and wrapping paper as well as fun
toys, games, puzzles, art supplies, and
beyond. A highly curated selection of
gift items includes seasonal items for
winter such as snow tubes.
Some of the best sellers that hail
from the local region include A House
in the Country by Peter Pennoyer and
Kate Ridder; Life At the Top by Kirk
Henckels and Anne Walker; and
History of the Hudson River Valley /
Volumes 1 and II by Vernon Benjamin.
When it comes to services, Wizner
and her team are adept at creating
bespoke book subscriptions, assisting
clients with selecting gifts and creating gift baskets/buckets, and building
A new role
personal libraries for guest rooms or
Although Wizner wasn’t looking to
baby rooms.
purchase a business, she moved into
“It’s nice to work personally with
entrepreneurial mode when she imag- clients to create something tailored
ined the reality of living in a town
just for them. That’s the difference bethat was void of a book store.
tween our shop and Amazon or other
General knowledge garnered
online retailers,” says Wizner.
through several years of volunteering
She mentions a recent customer
to run the pop-up book fair at her
who wanted to purchase a gift for
daughter’s school gave life to the idea. someone suffering from depression.
Wizner knew a bit about the industry Wizner used her knowledge of what
through her work with independent
was in store to put together a personbookstore McNally Jackson.
alized gift basket that would speak
“I really wanted to do something
to the recipient’s needs. “If our team
else, so I thought maybe this was it.
makes a mistake, the client can just
I’m interested in so many things and come in and switch out the item,”
when I started to think about what I says Wizner.
wanted to do, I couldn’t choose one
Uniting a community
thing. Having the bookstore allows
Beyond the personal touches that the
me to choose and not choose at the
same time. Everything I’m interested team delivers, Merritt Bookstore also
in I can bring in through books,” says unites the community through author
signings, writing workshops, and craft
Wizner.
workshops. A book club meets four
Revitalization and services
times per year.
In the three years that the bookstore
The store also participates in local
has been under Wizner’s guidance,
events such as the upcoming Sheep
there have been changes, which
and Wool Festival, which will be
include extensive renovations to the
held at Rhinebeck’s Dutchess County
main space and upstairs gallery, which Fairgrounds October 20 and 21.
hosts exhibitions and events.
On Friday, October 26, author
“As anyone who knows me will tell
you, what I like best in the world besides my family is reading. My delight
in connecting people with books is
celebrated every day,” says Kira Wizner, proprietor of Merritt Bookstore
and Toystore in Millbrook.
Although Merritt Bookstore’s history dates back more than 36 years,
the warm, inviting shop is a new
venture for Wizner. In 2015, the former English teacher and literary buff
purchased the store after the passing
of its founder Scott Meyer.
“I went on the shop’s website to
read about Meyer’s passing and saw
that Merritt Bookstore was quietly up
for sale,” reveals Wizner who relinquished her role as a teacher more
than a decade ago after the birth of
her first daughter.

Jeremy Jackson will give a talk on his
latest book, Breakpoint: Reckoning
with America’s Environmental Crisis.
It will be held from 7 to 8pm at Cary
Institute (2801 Sharon Turnpike,
Millbrook).
On Saturday, October 27, acclaimed author Gail Carson Levine
(Ella Enchanted) will be at the Merritt
Bookstore from noon to 1pm to read
and offer signings of her latest book,
Ogre Enchanted. The story centers
around a clever heroine who is determined to defy expectations and outwit
a fairy’s curse. Registration is preferred
for both events.
Beyond serving the area’s book
needs, Wizner enjoys working with
members of the community. “I enjoy
employing teenagers and giving them
the chance to have that first job, responsibility, and a chance to be learn.
Also on staff is Alison Meyer – the
wife of Merritt Bookstore founder
Scott Meyer.
“Merritt Bookstore is a place where
people feel comfortable talking – a
place in the community where everyone feels like they can come to tap a
bit deeper into themselves,” concludes
Wizner. •

Above, top to bottom: Inside Merritt
Bookstore. Owner,
Kira Wizner.

To reach Wizner or Merritt Bookstore, visit
55-57 Front St, Millbrook, NY, or online at
www.merrittbooks.com, or call (845) 677-5857.
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Discover the region’s best kept secret!
BOARDING:
Calm, professional care for your horse
in tranquil, bucolic surroundings
LESSONS:
In dressage, stadium and eventing
from USEA ICP and British Horse
Society certified instructors
SALES:
Quality U.K. and Irish horses
for sale

Cedar Crest Farm
Equestrian Center
518 398 1034
www.equestcenter.com

Ledgewood Kennel

Ltd.

Boarding Kennel for dogs & cats
Grooming & Training
Dock Diving Dog Pool

(518) 789-6353

info@ledgewoodkennel.com
www.ledgewoodkennel.com
639 Smithfield Road, Millerton, NY 12546

COPAKE LAKE REALTY CORP.

MADSEN

OVERHEAD DOORS
Fast, friendly service since 1954

French Farm House gone Chic. From the antique brick floors to the reclaimed French
ceramic tiles, there is something charming at every turn. Hand-hewn beams, custom
cabinetry, marble counters, venetian plaster walls, stained glass doors, just to name a
few. The grounds have been lovingly cared for with perennial gardens, rare specimen
trees, cutting gardens, fruit bearing trees, potting shed, doll house and the gypsy wagon
(think Wizard of Oz meets Alice in Wonderland). All this on 5+ very secluded acres with a
private pond. Convenient to the TSP and the Berkshires. Asking price: $625,000.

Lindsay LeBrecht, Real Estate Broker
Copake Lake Realty Corp.
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285 Lakeview Road
Craryville, NY 12521

(518) 325-9741
www.copakelakerealty.com
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the outdoors

Innisfree Garden
an invitation

to stroll:

By Ian Strever
info@mainstreetmag.com
A good poem and a good garden
have a lot in common. They both
represent an attempt to make order
out of chaos: to take the best that
nature and language give us, and arrange them in pleasing ways so that
the audience will slow down and
appreciate both the artist’s creation
and the individual elements that
contribute to the effect. It is a challenge to be “present” with poetry
after days of emails and texts, but
I invite you to meander through
Exhibit 1: The Lake Isle of Innisfree
by W.B. Yeats:
I will arise and go now, and go to
Innisfree,
And a small cabin build there, of
clay and wattles made:
Nine bean-rows will I have there,
a hive for the honey-bee;
And live alone in the bee-loud glade.
And I shall have some peace there,
for peace comes dropping slow,
Dropping from the veils of the
morning to where the cricket sings;
There midnight’s all a glimmer,
and noon a purple glow,
And evening full of the linnet’s wings.
I will arise and go now, for always
night and day
I hear lake water lapping with low
sounds by the shore;
While I stand on the roadway, or on
the pavements grey,
I hear it in the deep heart’s core.
The 185-acre garden

Exhibit 2: Innisfree Garden in
Millbrook, NY. Beyond just a
shared name, the highly cultivated
grounds reflect an attention to
detail and effect that echoes “in the
deep heart’s core.” The groomed

walkways, grass-rimmed ponds, and
Buddhist-like arrangements of stone
and rock invite the visitor to stroll
pensively around the space to an
almost meditative effect.
The 185-acre garden is not hard
to find, but it does not declare
itself, tucked just out of sight from
the major artery of Route 44. The
seclusion is significant, however,
and it situates the grounds beyond
the reach of road traffic and other
intrusions on the bucolic scene.
Lester Collins’ designs

The public gardens are located on
the larger holdings of the Innisfree
Foundation, which was founded
in 1959 to care for the magnificent
creation of Lester Collins, the landscape architect who was hired by
Walter and Marion Beck to transform the area into a singular vision
of Asia in the Hudson Valley.
Like the great Frederick Olmstead, Collins’ design aesthetic
incorporated an appreciation for
the natural contours and features of

the land, which he integrated into
his plan. Collins’ influences were
more Eastern than most landscape
architects of the era, however, and
Innisfree straddles the line between
constructed and natural space with
a clever wink to the visitor. Where
Olmstead worked toward creating
“an overall sense of place,” Beck and
later, Collins, “focused on individual compositions, relating these to
each other and to the landscape as a
whole” (Innisfree Garden 3). Even
at its busiest times, one feels a sense
of seclusion and sees vignettes that
assume an archetypal cast: it’s like
the best parts of nature, improved
upon by design.
That design is distinctly minimalist and inspired by the Chinese
and Japanese sources that took hold
of both Collins and Beck. Trees are
groomed with the sensibility of a

Above: Innisfree
is like nature, but
improved upon by
design.

Continued on next page …
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bonsai artist to maximize the natural beauty that is inherent in each
species, and lichen-spotted boulders
suggest a permanence that is well
beyond the mere century they have
stood there.
How it all began

The Becks began work on the property in the 1920s, but it wasn’t until
they crossed paths with Collins in
1938 that the gardens truly began
to take shape. The original property
included an English country house
with accompanying Western-style
gardens, but when Beck, a painter,
began to explore Eastern influences in his work, he was inspired
to shape the land differently. Beck
studied the scroll paintings of Wang
Wei, and in particular the “cup
gardens” that captured small vignettes and intimate spaces instead
of the expansive layout of Western
gardens. The result was the essence
of Innisfree.

in copying the work of the great
gardens of the Far East, but wanted
to recreate their soul in Millbrook.
Even more impressively, Collins
managed to achieve his vision
despite significant financial handicaps. When Marion Beck died in
1959 after a prolonged illness, little
Continuing the vision
remained of the nest egg that was
Following Walter’s death in 1954,
to safeguard the property in years
Collins continued and extended
to come. The Innisfree Foundation
their vision, including elaborate
sold off significant portions of the
but invisible waterworks and man- estate in the 1970s to cushion the
made earthworks. Collins pursued a blow, but Collins was also heavsingular focus; he was not interested ily involved with the creation of
the foundation
that oversees its
financial security
to this day. Donations continue
to support the
upkeep of the
gardens, and
visitors are asked
to pay a nominal
fee to explore the
grounds.
To have such
a treasure in our
area is a blessing. Innisfree has
been called “one
of the world’s ten
best gardens,”

and it is a place that invites return
visits. The cup gardens change with
the light of the day, and the gardens
transform with each season. There
are myriad routes around the property, and it is both impossible and
undesirable to cover them all in one
visit. The gardens are best absorbed
at a leisurely pace, allowing time
for engagement with the waterfalls,
grottos, niches, and views that make
it unique. Benches and chairs entice
weary visitors throughout their
stroll, and it is foolishness to not
enjoy them.
And yet the gardens can get busy,
too. Despite somewhat limited
hours, sunny days invite crowds,
although it never feels crowded.
Collins’ layout ensures that visitors
never see too much of the gardens
– or other visitors – at once, and
it continually brings the saunterer
back into connection with a boulder, water feature, or artfully-placed
tree that demands attention. In my
own visits, I have never felt as if I
have absorbed all of the wonders of
Innisfree, and I always find myself
wishing I had taken a more leisurely
pace through the gardens. Take
an afternoon, and take it slowly
through Innisfree. •
To learn more about the Innisfree gardens,
visit them in person at 362 Tyrrel Road
in Millbrook, NY, call them at (845)
677-8000, or visit them online at www.
innisfreegarden.org.
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Above: Innisfree
allows only a few
glimpses of the
entire creation,
never enough to
neatly summarize
Collins’ work. Left:
The Hillside Cave is
a perfect example
of Collins’ interest
in creating quiet,
secluded “cup
gardens” that captivate the visitor to
Innisfree.

bo e the rest • Fine detail work guaranteed • awn owing • arden aintenance •
ulching & opsoil • utter Cleaning • ower Washing • lanting & runing •
Spring & Fall Cleanups • rganic egetable ardens • eer rotection •
years e perience • Ser ing Columbia County & beyond

Restaurant & Catering

VOTED ONE OF AMERICA’S
“25 BEST
FARM-TO-TABLE
VOTED
“BEST CHEF”
RESTAURANTS”
IN COLUMBIA
COUNTY
BEST LIFE
MAGAZINE
THREE
YEARS
IN A 2009
ROW!

111 MAIN STREET PHILMONT NEW YORK
518-672-7801 www.local111.com

Mountain Valley
Gardening
FREE ESTIMATES. CALL (518) 965–9982

Valentine Monument Works & Sandblast
Since 1875

• 24 Hour Towing
• Aluminum and Steel Welding
• Insurance Claims
• Complete Auto Body Repair
• 4x4 Truck Accessories
• Environmentally Friendly

3718 Route 44, Millbrook, NY 12545

Cemetery Monuments • On-Site Lettering • Bronze Veterans’ Plaques
Pet Markers • Cleaning & Repairs • Sand Blasting Service
www.WesAutobodyWorks.com

OUR
PREORDER
BIRD
SEED
SALE
IS ON
up an order form at any of our
NOW! Pick
stores today or on our website!

Bruce Valentine, owner • Tel: 518-789-9497
ValentineMonument hotmail com • Park enue & Main Street, Millerton

Berkshire Excavation
Driveways done to perfection

We have a great variety of products to ruffle our
feathered friends’ feathers, such as: Bird houses
& baths • Bird seeds from companies such
as Feathered Friend, Homestead,
All-Season Suet, & The Effort •
Mixed and or unmixed seeds,
& much more!

VISIT YOUR LOCAL AGWAY:
Route 22 in Millerton, NY • Route 23 in
Great Barrington, MA • Route 9H in
Claverack, NY • Route 66 in Chatham, NY

HOURS:
Monday–Saturday: 8:00 AM–5:00 PM
Sunday: 9:00 AM–3:00 PM
For more savings & information:
(518) 789-4471 or www.agwayny.com

General excavation • Driveway & roadway installation / repair
Land clearing & site preparation • Backhoe & bulldozing
Foundations • Septic systems • Drainage • Ponds
Fully insured with 30+ years experience

860 671 7830
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Celebrating 14 years

SALE
up to 60% off!
October 1-13

Well and Water Treatment Systems
High Efficiency Heating Systems
•
•
•

(518) 789-4649
110 Rt. 44, Millerton, NY next to CVS
www.elizabethsjewelry.com

MONTAGE

SHARON, CT

LAKEVILLE, CT

Private In-town Modern Compound. 4 Bedroom Main
House. 2 Bedroom Guesthouse. Indoor Pool & Cabana.
Distant Views. 10.5± Acres.
$1.950.000. Graham Klemm. 860.868.7313.

Chic Waterfront on Lakeville Lake. 2 Bedrooms. Open Floor
Plan. Lakeside Cottage with Patio & Stone Grill. Sandy
Beach. Dock. Amazing Views.
$1.495.000. Roger Saucy. 860.868.7313.

SHARON, CT

SHARON, CT

Remodeled 1800s Barn-style. 4 Bedrooms. 3 Fireplaces.
Generator. Barn. Outbuildings. Stonewalls. Private
Location. 69.19± Acres.
$1.250.000. Mike Conlogue. 860.435.6789.

Private Dutch Colonial. 4 Bedrooms. 2.5 Baths. 2
Fireplaces. Sun Porch. Pond. Shed. Convenient to
Area Attractions/Amenities. 3.4± Acres.
$725.000. Diana Bisselle. 860.435.6789.

#1 for Selling & Renting Fine Country Properties!

KLEMM REAL ESTATE
LITCHFIELD COUNTY’S PREMIER BROKERS

Inc

Lakeville/Salisbury 860.435.6789 > Litchfield 860.567.5060 > Roxbury 860.354.3263
Sharon 860.364.5993 > Washington Depot 860.868.7313 > Woodbury 203.263.4040
Source: SmartMLS and Klemm Private Sales, 1/1/90 – 9/13/18

klemmrealestate.com
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FALL FOR ART AT MONTAGE!
NEW WORK BY KATE KNAPP IN OUR NEW GALLERY SPACE
860-485-3887 25 MAIN STREET, MILLERTON, NY
WWW.MONTAGEANTIQUES.COM

what once was

Halcyon Hall
By John Torsiello
info@mainstreetmag.com
One of the most imposing landmarks
in Millbrook, NY, many say unfortunately so, is the decaying The Bennett
School for Girls, called last Bennett
College until the 1970s when it was
abandoned. There are those who say
the skeletons of the once attractive
and vibrant buildings on the abandoned campus would make quite a
good setting for a Gothic novel or a
movie.
Perhaps the most unfortunate
victim of the abandonment of the
campus is Halcyon Hall, a once masterful work by noted architect James
B. Ware. According to the website
Untapped Cities, Halcyon Hall was
built in 1890 with plans for it to be
a luxury hotel. This was apparently a
project taken on by wealthy New York
publisher J.J. Davidson, Jr. “The hotel
was to be part lodgings, part museum,
book collections, and artifacts from
around the world,” according to the
website.

row plan characterized by two narrow
air wells at each side), according to the
website Redirectify.
Ware was born in New York City
and studied at the City College of
New York. He began his practice in
1869 and was the designer of multiple
dwellings. He designed the Osborne
Apartments in New York, as well as
part of environmentally-themed and
naturally ornate Mohonk Mountain
House in New Paltz. He also designed
a number of private residences in
New Jersey and New York City and
the interior of the Madison Avenue
Presbyterian Church in 1891.
The website claims that among
Ware’s “finest extant buildings” is a
row of Romanesque Revival houses at
1285-1293 Madison Avenue, on the
corner of East 92nd Street, in New
York City. While in practice with his
sons (Franklin and Arthur), Ware
designed City and Suburban Homes
Company’s First Avenue Estate, added
to the National Register of Historic
Places in 1986. The Wares also
designed dwellings that contribute to
the Sagaponack Historic District in
Suffolk County.

Apparently, the hotel never became
as popular as it was first hoped and
closed in 1901, lacking enough patrons to keep its door swinging open
and its owners buried in debt. The
website said that in 1907 May F. Bennett, a schoolteacher from Irvington,
moved her school for girls into the
building and grounds. The Bennett
School for Girls enrolled around 120
students, and girls studied there for
six years, four in high school and two
additional years in “higher study.”
During this time, the website said,
The Bennett School added a chapel,
stables, dormitory, and an outdoor
theatre. In the 20th century, the
school did away with its high school
classes and became a junior college
officially known as Bennett College.
For various reasons, the school went
bankrupt and was closed in 1977.

has been inside the building and taken
stunning photos of its state of disrepair. “I was there about six years ago,
so I’m not sure what condition the
place is in now. I remember almost
falling through a rotted floor at one
point.”
Lazlo’s photographs clearly hint at
Who was James Ware?
the building’s former splendor; wood
James E. Ware, who lived from 1846
paneled walls, long hallways, curving
to 1918, is an interesting fellow. The
staircases, tall multi-paned windows,
American architect is best known for
some of them curved at the top, and
devising the “dumbbell plan” (a tenerooms that once echoed with the
Halcyon Hall’s design
ment building formerly common in
sound of conversation and perhaps
New York City and having a long nar- Reportedly, Halcyon Hall was meant
raucous laughter. His photograph of
as a retreat for the wealthy to hide
the outside of Halcyon Hall gives one
away. The Hall’s rooms were said to
pause, a mighty structure, even in its
be designed in a “cozy” manner and
probable last days, looming almost
offered multiple “nooks” where one
menacingly over the landscape that
could secret himself or herself and
it once complimented rather than
relax with the morning newspaper or
detracted from.
a good book. The building had 200
Interestingly, in 1993, the building
rooms and was five stories tall. It was
was placed on the National Register of
What you see today
built using dark wood panels and
Historic Places, but the entire campus
stone “typical of the Queen Anne style Halcyon Hall is now, as mentioned,
of the former school, including Halthe building evoked,” according to the in a serious state of disrepair. Efforts
cyon Hall, is scheduled for demolition
have been made to save the building and plans are for a repurposing of the
website.
from demolition, but they have been property, although the exact date of
By the way, the word “halcyon” is
thus far futile. The interior has been
used to characterize happiness, great
the demolition is not finalized.
stripped for artifacts and there resuccess, and prosperity. It is often
Halcyon Hall may soon be a
used to describe an idyllic time in the mains only a hint of the Hall’s former memory, kept alive only by the
past that is remembered as better than beauty. It is a favorite destination for photographs of artists such as Lazlo
“urban explorers” and photographers. Gyorsok. •
today. And many of us are thinking
One of the latter, Lazlo Gyorsok,
halcyon thoughts these days, aren’t
whose photos appear with this article,
we?
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We’re All
Family Here.

tristate
antique
restoration
SPECIALIZING IN ANTIQUE
FURNITURE RESTORATION

CONALL HALDANE | proprietor

FRESH • ALL NATURAL • MADE ON OUR FARM

518.398.6455
www.ronnybrook.com

191 wiltsie bridge road | ancramdale, ny 12503
518 329 0411 | www.tristateantiquerestoration.com

FOREGROUND
CONSERVATION & DECORATIVE ARTS

Jim Young

RESTORATION OF FINE ART
& HISTORIC INTERIORS

OWNER

jim@sharonautobody.com

917.796.1447

28 Amenia Road | PO Box 686 | Sharon, CT 06069
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Farm raised pork & beef • Fruits & vegetables
Gourmet grocery & dairy • Gifts
Phone: 518-789-6880 • Facebook: willowbrookfarm
196 Old Post Road #4, Millerton, NY
www.thefarmstoreatwillowbrook.com
Store hours: Thursday-Monday 10-6
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Providing professional
tree care
to the landscapes of
Since
1977
The Berkshires in Massachusetts, Connecticut, and New York.

Yikes!

Ash trees need prophylactic treatment to assure
their survival. Untreated they will not survive.
(413)
229.2728
www.emeraldashborer.info

Ron & Kieran Yaple, Licensed/Certified Arborists, Tri-State Region
Michael Schmidt, Plant Health Care
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the hunt

Tally-Ho to The Millbrook Hunt
By Dominique DeVito
info@mainstreetmag.com

rides too close to the hounds, there’s a
risk that they will turn the fox or even
ride over its scent trail. If the field
If you’re going to get to know
falls too far behind, they will miss the
Millbrook, NY, you’re going to get
action. It is the Master’s job to be alert
to know The Millbrook Hunt. It’s
to what’s happening with the hounds
been a part of the place since 1889,
while ensuring the full participation
though its formal recognition didn’t
of the riders in the field. To this end,
come until 1907. Still, that’s over
foxhunting is a team sport.
100 years ago. And if the tradition
This sport has uniforms, too.
of foxhunting seems out of place in a They’re the stuff of paintings and
fast-paced, technology-driven world, iconic photos – men in scarlet riding
it’s a pleasure and a relief to know that coats and men, women, and children
it is as entrenched as ever in the roll- in black with different colors on their
ing countryside a mere 88 miles from collars, all in the riding pants known
Manhattan.
as jodphurs, usually with black riding
boots. The garb is rooted in historiFoxhunting as a sport
cal and practical roots harkening to
Foxhunting is a sport with origins in military days. Jodphurs are tailored
the English sporting life, and it goes
for comfort over long hours in the
way back. Many of this country’s
saddle. The scarlet coats (called
founding fathers were avid foxhunt“pinks”) are so that key staff are clearly
ers, including George Washington
visible. Black coats are the uniform
and Thomas Jefferson. It’s simple in
of the field, showing respect by all
its purpose, which is to train a pack
for the traditions. Different hunts
of hounds to use their noses to find
have different “colors,” and these
the trail of a fox, their voices to alert are represented by a felt band on the
to the trail, and their stamina to stay collar of the coats of select longtime
on the trail. Foxes are fast and elusive, members. Many hunts also offer butand hounds are challenged to stay on tons for hunting coats engraved with
their scent through terrain that can
the hunt’s logo. The stockties that are
be varied and challenging. When in
wrapped around people’s necks and
pursuit of the quarry, the hounds can secured with pins can come in handy
be lost quickly, which is why they’re
should someone be injured.
managed by a team on horseback
– a huntsman, who is ultimately in
A feel for the field
charge; at least a pair of whippersTo learn more about The Millbrook
in, who scout the periphery of the
Hunt, I was directed to Parker Gentry,
area to be hunted to watch for stray
a longtime Master and a foxhunter for
hounds and to alert the huntsman to most of her life. She explains the long
a sighting of the fox; and Masters of
history of the hunt in Millbrook this
the “field,” the folks who ride to the
way: “We’re bringing a whole commuhounds during the hunt. If the field
nity of people together – neighbors,
families, older
people, younger
people – and we’re
sharing a great adventure, which is
foxhunting.” She
continues, “When
the hounds are
running and
we’re off, it’s
dangerous and
exciting, and all
of us involved are

Above: Huntsman Donald Philhower exercises the pack with riders in a more casual
way before the official foxhunting season gets underway. Below, left: Huntsman Donal
Philhower and his hounds in the field. Photos by Pat Ike.

helping each other with every aspect.”
This includes galloping across fields,
maneuvering winding paths in the
woods, jumping post-and-rail fences
or chicken coops, going flat-out one
minute and pulling up to listen and
possibly change course the next.
“The median age of the riders in
the field is about 50,” she says. “Our
membership is fairly evenly divided
among men and women, and we have
riders ranging in age from seven to
75. On a Saturday hunt meet, we can
have about 65 people participating.
At our largest gathering, the season’s
Opening Meet, there might be close
to 100 people out.” That’s a lot of
people to watch out for, and they’re
on horses, large and powerful animals
that can be unpredictable. “Every outing is a new adventure,” Parker muses,
“and we’re all looking at each other
and grinning, sharing the day and
looking out for each other.”
I found this great description of the
foxhunting experience in a piece published in 2015 in the English paper
The Telegraph, by James Delingpole:
“Hunting is so brilliant because it
combines so many of the things that
make life worth living: the matchless
beauty of our countryside; the camaraderie of shared danger; the glamour
of a mobile cocktail party; the spirit
of a warehouse rave; the application
of hard-won skills; the escapist joy of

living purely in the moment; the thrill
of the chase; dressing up in fabulous
costumes…. Of all these, what I’ve
come to enjoy most is the relationship you have with your horse. I don’t
come from a riding background; I
used to dislike horsey people. Once
you’ve been out hunting, though, you
get it totally. Your survival – it’s quite
a dangerous sport – depends almost
entirely on the wildly unpredictable,
almost uncontrollably powerful beast
between your legs. The bond between
you during the four or five hours of
a hunt is so intense it’s like becoming
one united creature: no longer human
and horse; more like a centaur.”
Hounds are the heartbeat

There’s the connection with the
hounds, too, without which there
would be no sport. “Every hound is
precious to me,” Parker shares. As a
Master, she is involved on a daily basis
with huntsman Donald Philhower’s
program of raising and training the
pack. “I watch them from the time
they’re born, grow up, be trained, and
then work in the field. We walk the
pack every day, weather permitting.”
Donald Philhower has been
huntsman for The Millbrook Hunt
for 15 years, and he’s put together a
pack that has earned accolades in the
Continued on next page …
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the hunt

nual Junior Meet held on Labor Day.
That’s when the kids are paired with
the hunt staff, allowed to break away
from their place in the regular field
and ride alongside the Masters, or the
whips, or even the huntsman. “It’s a
joyous occasion,” Parker admits. “I
just love it.”
Not everyone in the field wants
to ride at the same intensity, and
that’s allowed, too. There are different “flights” in the field on any given
meet. The first flight is for riders who
want the all-out experience, including any jumps that come along. The
second flight is made up of riders
who want to take it a bit easier, going
around some or all of the fences, and
laying back a bit. There’s another level
called “hilltoppers,” whose pace will
be more laid back. They’re typically
led by longtime Millbrook Hunt
member Pat Ike, who is also a wealth
of information on the land, the
habits of the foxes and coyotes that
are chased, and all things foxhunting. “Hilltopping is wildly popular,”
Parker admits, “and it’s perfect for
those just getting started.” Riders can
move between fields as they desire on
any given day.
Again, I like the way Delingpole
put it in his article in The Telegraph:
Inter-generational addiction
“If, on occasion – whoops! – the
There aren’t too many sports whose
hounds do chase a fox, things get
teammates range in age from seven to rather exciting. When you learn to
75, as Parker cited, and that’s another ride there are all sorts of sensible rules
amazing thing about foxhunting.
about safety you follow: don’t jump
Children are a welcome part of the
when it’s too muddy or hard; don’t
field. Many start as pony clubbers or gallop round tight bends. But folcome to the hunt through a trainer
lowing fast-moving hounds gives you
they’re working with. Often a child’s licence to ignore them all. Afterwards,
interest will lead to the parents getting it feels a bit like it must do when
involved, though it works the other
you’ve survived a battle. Everyone’s
way, too. One of Parker’s favorite days amazed to be in one piece; you feel an
of the foxhunting season is the anextraordinary bond with those who
highest circles of the sport, including Best Pack in 2013 and 2014 at
the prestigious Bryn Mawr Hound
Show in Pennsylvania. “Breeding fox
hounds is a combination of science,
art, and luck,” he says. “Good hounds
have to have voice, nose, speed, and
drive.” Fox hounds are friendly and
want to do what they were bred to do,
which is to detect the scent of a fox
or other suitable quarry and follow it
to its end. From puppyhood they’re
trained to work together, and to
respond to the huntsman’s calls, which
are made with his voice and with his
hunting horn. In their enthusiasm
and pack mentality, however, listening can become selective, and it is
only by building trust that a Huntsman can expect anything from his
hounds. Too permissive and the pack
takes over; too heavy-handed and the
hounds are wary rather than engaged
in their work. His understanding of
the “science, art, and luck” to produce
a successful pack through many years
earned Donald Philhower the 2018
Ian Milne Award. This is as high an
honor as there is, and is given to a
huntsman “of sound character who
has made outstanding contributions
to the sport of foxhunting.”
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Above: Elias Chadwell (left), Hugh Collins (center), and Aubrey Chadwell (right) at
the Smithfield Church in 1938. Below, left: Millbrook Community Day on horseback.
Photo by Pat Ike.

have shared the experience. People
who were strangers an hour before
now feel like your oldest, most intimate friends.”
And by the way, foxhunters do
say “Tally-Ho.” It’s what’s cried out
by anyone who spies the fox on the
move. Said to evolve from the French
word taiaut, which was shouted to
excite hounds on the scent of stags,
it’s a cry that now excites riders in the
saddle of hunts across the country and
around the world.
This is what keeps foxhunters
coming back, and what keeps new
generations involved, often for a
lifetime. There’s excitement, there’s
sport, there’s the horses and the
hounds, there’s the etiquette and
pageantry, and there’s something else:
land. If it wasn’t for the permission
of the landowners, the hunt would
whither. “We are SO respectful of any
property owners here in Millbrook
and the area,” Parker tells me. “We
have an annual barbeque for all the
landowners who allow us to ride over
their properties, and we make sure
anyone who participates in the hunt
understands the rules: stay to the edge
of planted fields; close gates; keep
fences repaired; and more. Foxhunters
often inform landowners about things
they might not see or know about. We
really learn about the countryside,”
Parker shares. “The goal is to keep the
land open and to appreciate its beauty.
We work closely with Dutchess Land
Conservancy, too,” she adds. “Without land, hunting is not sustainable.”
And what about the fox (or coyote),
also without which there would be
no sport? Rest assured The Millbrook
Hunt is a foxhunt based on the chase.
When the fox goes to ground or a

coyote goes out of range, the hounds
are called off the scent and led to
new country. Foxhunters know best
the populations of foxes, and this is
critical for their long-term health. The
sport is a sport, and the chase is its
game plan.
A Pride of the community

Agriculture is the primary industry of
Millbrook, and nearly everyone in the
area has ties to it, whether as a farmer
for generations or a gentleman farmer
or champion of the land. The Hunt is
part of the area’s land-centered economy, so much so that on Millbrook
Community Day, Don Philhower
brings the pack through town with
the other groups on parade. “There’s
a definite pride and excitement about
the Hunt in our community,” Parker
relays, “and we’re grateful for it.” •
The Millbrook Hunt meets on Mondays, Wednesdays, and Saturdays from mid-August through
February, weather permitting. Foxhunters gather
at a particular farm and set off from there. Hunts
typically last three to five hours, ending back at
the farm. Hounds are walked out of the hunt club
kennels on Tuesdays and Thursdays. If it interests
you, you’re welcome to accompany the Huntsman and others on the walks. You can also follow
the hunt from your car, starting at the meet and
staying with the people who know where to go for
the best views. As for riding in the hunt, there are
several ways to get involved. There’s full membership for those who want to enjoy many hunts
through the season (and other special events held
by the hunt club), or, if you want to join the field
for a day, there’s a capping fee. Parker can recommend stables that rent horses for those who want
to dip their toes into the world of foxhunting.
She can also provide all other information about
meets, schedules, and other Hunt events. Contact
her at Parker Gentry, MFH, at PO Box 1022,
Millbrook, NY 12545. Learn more at www.
themillbrookhunt.com, and get a great feel for
the hunt by watching Marion deVogel’s beautiful
video at https://vimeo.com/118505069.
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MILLBROOK

$1,195,000

Spacious Brick Colonial
STANFORD

MILAN

$975,000

C. 1700 Hudson Valley Home

$695,000

Hudson River Style Farmhouse

MILLBROOK

$498,000

MILAN

$1,200,000

Architecturally Striking Home
MILLBROOK

Millbrook Hollow Condo

$699,000

Tranquil Modern Cape

Millbrook 845.677.0505 ·∙ Rhinebeck 845.876.6676

paularedmond.com

PRECISION
PRECISION

AUTO STORAGE

AUTO STORAGE

Offering car storage, collection management, & detailing
– your car deserves it!
6050 Route 22 in Millerton, NY • www.precisionautostorage.com
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cornwall farm - first time offering
First time ever offered! Hautboy Hill is
a multi generation family farm begun
in 1748 on a total of 88 acres. Fields
were created and some forest land
left. For most of that time it has been
a dairy farm. This is an exceptional
farming opportunity. 4 bedrooms and
1.5 bathrooms – listed at $1,200,000

We share your passion.®
Hillsdale, NY: 518.325.3131· Marble & Tile Design Center: 518.325.5836
Lakeville, CT: 860.435.2561· Hudson, NY: 518.828.9431
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“When it comes to quality antiquing
in a warm and welcoming environment
all roads lead to the Millerton Antiques Center.”
Fodor Travel

More than 35 dealers.
Now Open 7 Days a Week.
518-789-6004

More than 35 dealers.
Open 7 Days a Week.
518-789-6004
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herringtons.com· 800.453.1311· KITCHEN, BATH & TILE DESIGN SERVICES

gifts

Personal expressions

PAPER BOUTIQUE CORDIALLY CORINNE
OFFERS A WELL CURATED SELECTION
OF ELEGANT CARDS & TOKEN GIFTS

By Regina Molaro
info@mainstreetmag.com
A display window filled with colorful butterflies welcomes passersby
into Cordially Corinne – a Millbrook-based paper boutique that
opened its doors in April 2018.
The timing was finally apropos
for the shop’s proprietor Corinne
Tardio to launch this charming
shop, which was an aspiration for
many years. The paper boutique is
filled with elegant cards and stationery, darling gift items, chic jewelry,
and other small trinkets.
Prior to settling in the Millbrook
area in 2003, Tardio called several
other cities “home” including London, Washington DC, and South
Carolina.
Living in DC certainly played
a role in inspiring her interest in
proper etiquette, fine manners, and
an appreciation of handwritten
notes. As a former debutante, her
upbringing included many social
events. “My love of entertaining has
always been an integral part of my
life,” explains Tardio.
Although network managing/
technology was the focus of her
previous career, Tardio always had a
flair for well-designed party settings.
She enjoyed using her designer’s
eye to create her own wedding and
party themes, but she also understood that the reality of working as
a professional in the industry would
have whisked her away from her
husband and children.
Although she was busy in her role
as wife and mother, Tardio always
entertained the thought of launching her own business – perhaps
a paper-related venture when the
timing was right.

Planting the seeds

In 2006, Tardio hired Paula Smith
Designs Inc. – Your Event: Logo &
Window Design to design her logo.
It incorporated the two C’s in Cordially Corinne’s brand name, which
was created years prior. The Cs take
the shape of a butterfly.
Although Tardio’s ideas were
taking flight, her business aspirations were temporarily grounded.
In 2008, her family relocated to
Hilton Head, South Carolina for
her husband’s career.
“My husband’s company was
very integrated into the local area
and we entertained monthly, which
fostered my love of entertaining,”
reveals Tardio. Invitations always set
the tone and color palette for the
events.
In 2013, Tardio and her family
moved back to the Millbrook area.
With the realization that she and
her husband would soon be empty
nesters, the timing seemed right
to launch a business. A retail space

on Church Street became available
in fall 2017 and she acquired the
space in January 2018. “Since I
already knew what I wanted to do
and already had my name and cards
designed, the rest fell into place,”
admits Tardio.
The butterfly – a symbol of
transformation – became a central
design theme at the paper boutique.
Perhaps some can say that the butterfly icon even relates to Tardio’s
personal transformation and her
previous flutterings around the
globe.
When setting out to decorate
the shop, she adorned the windows
with butterfly garlands from World
Buyers. “It has become a top selling
item and a theme for Cordially
Corinne. It’s definitely a staple in
the shop,” mentions Tardio.
Continued on next page …

All photos with
this story depict
the interior
space and offerings of Cordially
Corinne, and are
all courtesy of
Collin Tardio.
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gifts

A peek inside....



Although Cordially Corinne is primarily a paper and stationery shop,
it also offers a selection of enchanting gifts. Some of the top card collections include Design with Heart;
E. Frances Paper; Rifle Paper Co.;
Ros Shiers; and Sugar Paper. Eighty
percent of her card collections are
manufactured in the United States.
In a business that is based on personal expression, communication
is always paramount. “The people
behind these card lines have become
my family. They’re proud of their
work and get excited to share their
products,” says Tardio.
When it comes to fun trinkets,
Top’s Malibu’s colorful, handmade
Surprize Balls are ideal for spreading smiles. Fun-loving adults and
children both enjoy unravelling
layers upon layers of colorful crepe
paper ribbons. Once undone,
they’re delighted to discover charming keepsakes such as vintage toys,
confetti poppers, colorful marbles,
seashells, and even exotic Kukui nut
tops that hail from Hawaii.
Fab gift items include Skeem.
Design’s three-wick Citronella
Grapefruit candles, which landed
on Oprah’s Summer 2018 “O List.”
There’s also Roll-On Bracelets from
Aid Through Trade, which are
ethically crafted by Nepali artisans.
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Each purchase empowers a woman
to remain engaged in a sustainable
job.
Cordially Corinne entices jewelry
enthusiasts with Vetrofuso’s bold
glass bracelets, which are handmade
in Italy. At $180, these stylish trinkets are at the high end of the shop’s
price range.
Small sections of the retail space
are dedicated to pet products,
which include customizable dog
toy storage bins and Harry Barker’s
country-bacon dog treats, which are
baked fresh in America. Another
section welcomes teens to snap up
fun note pads and other affordable
items.
Merchandising a small shop
certainly has its challenges. “I love
my space, but it can be limiting, so
I have to be creative. I’m bringing
in more custom items and stocking
stuffers for holiday time,” reveals
Tardio. To keep the retail space
engaging, she switches the cards out
weekly.
At your service

Beyond the engaging retail environment, Cordially Corinne offers
custom stationery and invitations
through several companies. These
include Crane & Co.; Haute Papier;
Kelly Hughes; Little Lamb Design;
Picme! Prints; Sweet Pea Designs;
and William Arthur among others.
Other customizable items include
coasters, napkins, gift tags, and
beyond. Customized gifts include
cutting boards from Maple Leaf.

Tardio and her team also offer
gift wrapping services for clients
and even those who make purchases
elsewhere. They can simply bring
the goodies to Cordially Corinne,
purchase a box, and have it artistically wrapped by the experts.
Planning is always top of mind
for Tardio, who says that phase one
of her business plan was to launch
the boutique and phase two was to
offer custom invitations and items.
The next phase will include
offering workshops. She strives to
connect local artists with customers
who need assistance with calligraphy or letterpress for their entertaining needs.
“I love the paper world and
connecting artists with customers.
It’s about giving back to communities, bringing people together, and
keeping our towns alive,” concludes
Tardio.
Some of her goodwill collections
such as Aid Through Trade, Bangladesh Project, and Good Paper give
back to communities worldwide.
Tardio looks forward to the
upcoming holiday season – a festive time of year that lends itself
to decking out window displays
and bringing in fun seasonal items.
“There’s something for everyone,”
concludes Tardio. •
To learn more about Cordially Corinne,
visit them in person at 5907, 144 Church
St, Millbrook, NY, or call them at (845)
605-1261.



Sheldon Masonry & Concrete LLC
“All phases of masonry construction”

Lakeville, Salisbury,
Millerton & beyond

Stonework | Brickwork | Blockwork
Poured concrete foundations & slabs
Insured | Free Estimates

Matt Sheldon | 860.387.9417 | sheldonmasonry.com
sheldonmasonryconcretellc@gmail.com

Lightning Protection!

Over Mountain
Builders, llc.
30 years and still passionate! Quality
craftmanship delivered on time &
within budget.

OIL PAINTINGS BY NADINE ROBBINS

www.alrci.com

518-789-4603
845-373-8309

John Crawford
P: 518-789-6173 | C: 860-671-0054
john@overmountainbuilders.com
www.overmountainbuilders.com

How’s your relationship
with your banker?

S

ince 1891, the Bank of Millbrook has made
the strength of relationships the building
blocks for this community. So our employees
and our decisions are all local.

I

John Parsons
Assistant Vice President
Amenia Branch Manager

FINE ART
COMMISSIONS
PRIVATE & GROUP LESSONS
845-233-0082
NADINEROBBINSART.COM

f you’re not happy with your current
banking relationship, we invite you
to our Amenia branch to talk to John
Parsons. John combines over 20 years
retail banking experience with a strong
knowledge of this area that comes
from living on a farm here.

I

t’s the people in it that make
a community. We’re banking
on that.

3263 franklin avenue millbrook
5094 route 22 amenia
2971 church street pine plains
11 hunns lake road stanfordville

bankofmillbrook.com
(845) 677-5321

MEMBER FDIC
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struction
Call today for your free estimate
All phases of construction
Home improvement
Interior & exterior
Snow removal
Fully insured

Specializing in full mechanical restoration, repair
& maintenance of all classic cars

Classic American Cars
Sales & Service

True Country Construction
Josh Clapper
845-616-9668
truecountry14@yahoo.com
Millerton, NY 12546
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EXCAVATION SERVICES
Backhoe & bulldozer
Driveway installation & repair
GROUNDS MAINTENANCE
Monthly maintenance programs
Spring & fall clean-up

Breakfast • Lunch • Dinner
Salads • Sandwiches • Subs •
Wraps • Burgers & Dogs •
Pizza • & more!

SPECIALIZED STONE WORK
Patios • Walls • Walkways • Boulders

(518) 329-4551

TREE INSTALLATION
Large evergreens & decidious trees
installed • Large fruit trees

LANDSCAPING
Lawn renovation & installation
Large tree & shrub installation
Edging & mulching • Bed maintenance
Landscape construction

1677 County Rt. 7A, Copake

• Heating Oil
• Propane
• Heat/AC Systems
• Diesel

Call for free onsite estimates
Licensed & insured
30 years experience

Domenick Lopane Jr.

Landscaping
& Excavating

(845) 518-0632 • DLopaneJr@gmail.com
700 McGhee Hill Road, Millerton, NY

LEARN TO RIDE THE
ICELANDIC HORSE!

• Kerosene
• 24/7 Emergency
• Service/Repair

(518) 325-6700

HERRINGTONFUELS.COM

9018 State Route 22, Hillsdale • Servicing Taconic Hills Area
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Lessons • Horses for sale • Breeding
Shows • Clinics • Education • Fun
For lessons call Anna Draeger (502) 689-4696 • Other info call
(518) 929-7476 • 76 Catskill View Road, Claverack • thoricelandics.com
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architecture

Keeping up a
family tradition

GIL SCHAFER FOLLOWS HIS
ARCHITECTURAL HERITAGE

By Joseph Montebello
info@mainstreetmag.com
“For much of my younger life we
lived on a seventy-five acre farm in
a rural part of New Jersey. We had
sheep and cows with a rustic barn,
an apple orchard, and a vegetable
garden. Summers we would visit my
paternal grandparents who resided
in a fieldstone and shingled house
just outside of Cleveland, with an
amazing view of the city and Lake
Erie. Or I would find myself in
California where my great-grandmother lived in a stone cottage at
the legendary San Ysidro Ranch.
There I got to experience the SpanTravel and living experiences
ish Colonial architecture of Santa
Schafer learned early in life the
Barbara.”
importance of home and being
The travel and living experihappy in one’s environment. Due to ences continued for Schafer after
various circumstances, he spent his his parents’ divorce. Among others,
childhood living in many different there was the funky surf cottage in
places.
Carpinteria, California; a quirky
“I had what one might call a
house on the island of Eleuthera in
peripatetic childhood,” he says.
the Bahamas; and visits to an aunt
and uncle’s nineteenth-century cottage on the coast of Maine.
“Though I had yet to start my
career as an architect, I learned two
things on these childhood rambles
that have served me well professionally. The first was that a house that
makes you feel happy, welcome, and
secure is a success, no matter the
style of architecture or the degree of
lavishness. The other was that how
I felt about any residence I visited
was entirely intertwined with my
response to its setting. The nature
of the nature – the climate, the
The apple, as they say, doesn’t fall
from the tree. It always seemed a
given that Gil Schafer would become an architect.
“I am the grandson and the great
grandson of architects,” explains
Schafer, “and it was very much in
my DNA. I knew my heritage at a
young age and I knew I wanted to
work in architecture. As a child I
was always creating, making things
out of Legos, and drawing houses. It
just felt natural and right and it was
something I loved doing.”

landscape, the sounds, aromas, and
light – was a strong determinant of
my feelings about a home.”
The learning curve

Schafer attended Haverford College, just outside Philadelphia, and
then on to Yale for graduate studies
in architecture. Upon graduating he went to work for his studio
critic Bernard Tschumi, the leading
deconstructivist architect and then
dean of the Graduate School of
Architecture, Planning and Preservation at Columbia University. The
irony was that a classicist had gone
to work for the leading proponent
of the opposite of classicism. But it
was an important learning curve for
Schafer.
Schafer moved on to work for
Ferguson & Schamamian, one of
the leading high-end residential
architectural firms in the country,
where he stayed for almost a decade.
Over sixteen years ago Schafer
started his own firm and is in

Above: A new
Dutch colonial
revival-inspired
house by Gil
Schafer is
reached by a
winding gravel
drive where a
refined entry
portico and
wide Dutch
door welcome
guests. © A
Place to Call
Home by Gil
Schafer, Rizzoli,
2017. Photo by
Eric Piasecki.
Left: Architect
Gil Schafer
sitting on the
front steps of
his Maine retreat. © A Place
to Call Home
by Gil Schafer,
Rizzoli, 2017.
Photo by Eric
Piasecki.

Continued on next page …
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constant demand and is considered
one of the leading practitioners of
contemporary classical architecture.
He is a member of Architectural
Digest’s AD 100 and winner of the
Art of Design Award from Veranda
magazine.
Forces at work

With his team of 35 people, he is
able to offer a multitude of services
and also work on small projects as
well as the more challenging large
ones. The first meeting with a prospective client is where it all begins.
“Usually we try to meet at our offices,” explains Schafer, “and evaluate if we are the best architectural
firm for the project; to see what the
client’s goals and dreams are. Ideally
our points of view mesh and we are
off and running. Then we go to the
site and get a sense of where it is,
what the challenges are, and what
forces will be at work. Context is so
important.”
Schafer describes himself as a
classical architect, always traditional
and always rooted in American
architectural history. He describes
his style as understated, but tied to
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Above, L-R: A new kitchen in a restored, historic Charleston carriage house. © A Place to Call Home by Gil Schafer, Rizzoli, 2017. Photo by Eric
Piasecki. An antique dining room mantelpiece was exquisitely carved during the Federal period and found by Gil Schafer for this new house on the
Navesink river. © A Place to Call Home by Gil Schafer, Rizzoli, 2017. Photo by Eric Piasecki. Below, left: The ‘snug’ in this bucolic Mill Valley, California,
house is tucked into the lower level of the garage, making for a perfect, stylish getaway. © A Place to Call Home by Gil Schafer, Rizzoli, 2017. Photo
by Eric Piasecki.

place and context and designed to
look as if it has always been there.
Reading the landscape is uppermost
in his design process.
“As important as a commitment
to classicism has been to me, no less
meaningful is my desire to create
architecture that is effectively responsive to a set
of circumstances.
To me, architecture is never
about a theoretical idea. The
question is always ‘How does
it feel?’ Once I
have forged an
emotional connection with a
project, I begin
to experience it
as I draw it – a
specific narrative
unfolding as if
I were writing a
story.”
From reconfiguring a
structure in
Mill Valley and
turning it into

the perfect California residence to a
Connecticut colonial, a spectacular
Adirondack haven, a Fifth Avenue
apartment with panoramic views of
Central Park, a magnificent historic
house in Charleston, and in projects
from Maine to Georgia, Schafer
has created unique but timeless
residences for a multitude of clients.

House: Tradition for the Way We Live
Now, in which he documents four
houses that are related stylistically.
Reading his design philosophy and
viewing the accompanying photographs, one can understand why
he is in such demand. There is an
innate understanding of the project
and the person and the importance
of melding them together, which he
Completing the project
does so well, along with a sense of
In addition to the architectural
comfort and tranquility.
aspect of the project, Schafer does
In his spare time, what little of
occasionally take on the decorating it that he has, Schafer spends time
aspect of a project.
at his country house in Millbrook,
“I am always grateful and excited looking at land, poking around anwhen clients offer me a chance to
tique shops, and enjoying the fruits
complete the project by allowing
of his labors.
me to create a specific decorative vi“I’m a guy who loves what he
sion to accompany my architectural does,” Schafer says. “My career is
one.”
built around my passion and that’s
Schafer has recently published A a great privilege. I love working on
Place to Call Home: Tradition, Style, houses and have been fortunate
and Memory in the New American
enough to have clients that have
House. In it he profiles seven of his brought me to interesting places.” •
projects, including his stunning
A-frame on the coast of Maine. It
is the perfect companion piece to
his first book The Great American

Company is coming … are you ready?
Now’s the time to order your new dining room furniture
to have in time for the Holidays
Hours: Tuesday - Saturday 10-6, Sunday 11-5
593 8 N orth El m Ave. • Mil l e rt on, N Y 12 54 6
t: 518.789.3848 • f: 518.789.0234 • www.northelmhome.com
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your new york & connecticut funeral & cremation
professionals. serving all of litchfield, dutchess,
& columbia counties.

Psychotherapy services:
helping children, adolescents, families and adults

Scott D. Conklin

Ina Berg

Funeral Home, Inc.

LCSWR



518-789-4888 or 518-592-1500
37 Park Avenue, Millerton, NY
www.conklinfuneralhome.com

Scott D. Conklin
owner / manager

A progression-based program:
•

•

Reform your body and power up your core
with long, lean muscles for look to love.

845-750-2520 • iblcswr@gmail.com
PO Box 1353 • 3284 Franklin Ave., Suite 2 • Millbrook, NY 12545
www.psychologytoday/com/profile/394460

Lindell Fuels, Inc.
Fuel Oil • Propane • Heating
Air Conditioning

CT Registration # HOD.0000095
CT License # HTG.0690604-S1 | CT License # PLM.0281220-P1

36 Main St. 3rd floor, Millerton, NY • 860-671-9020
Sign up at www.mashasfitnessstudio.com

It’s Hard to Stop A Trane.®

P.O. Box 609 | 59 Church Street
Canaan, CT 06018
860 824 5444
860 824 7829 fax

Building it right – the first time

Complete site construction • Homes, pole barns & sheds
• Specialty work: tiling, flooring, stairs & railings, kitchens
& baths • Refinishing • Woodworking • Carpentry •
Ice & snow damage • Fully insured
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NAILED IT
Building & Construction

518.929.7482 | www.naileditbuilding.com

couple’s profile

DAVID & ROBYN CUTLER ROSENBERG:

A study in how to “walk the talk”
By CB Wismar
info@mainstreetmag.com
“When you see a rescue truck,
ambulance, or car with flashing blue
lights, pull over and offer a moment
of prayer and thanks. It could be
you they are going to save.”
At the very least, flashing blue
lights and prayers of thanks are
an off-beat way of introducing a
couple. But then, David Rosenberg
and Robyn Cutler Rosenberg are
not your ordinary couple. And, the
introduction falls squarely into the
middle of the two fascinating lives
they have led and the profound
dedication they have brought to the
community.
Blythe spirit

Robyn enjoyed three very distinct
careers in the competitive maelstrom of New York City. With a
degree in dance from Julliard, she
became part of the internationally celebrated Jose Limon Dance
Company. A dancer’s life is stressful,
at best, and when that first career
came to an end, Robyn decided
to pursue her love of flowers – a
passion she continues to this day.
As a floral designer, she found her
second stardom, only to discover a
profound allergy to some flowers.
What to do?
True artists do not casually turn
their creative verve on and off.
Robyn was invited to move into
the chaotic world of broadcasting,

plying her skills and great sensitivity
to music as she became the Music
Director of three network daytime
dramas.
Four Daytime EMMY Awards
later, Robyn and David finally bid
the City farewell and took residence, full time, in their Wassaic,
NY, hilltop home. The energy and
dedication did not disappear when
leaving New York City behind, and
today, Robyn maintains a stunning
garden while finding ample time to
serve on the Board of Directors of
Jane Strong’s vibrant equine therapy
program, The Equus Effect, and
support the budding artists of The
Wassaic Project.
A life in the theater

When Robyn married the love of
her life, David, they were both fully
immersed in the theatrical world.
David began his professional career
by teaching Communication Arts at
Hunter College.
To supplement his income, he
had apprenticed with a cabinet
maker and found himself drawn
into the world of theatrical staging,
then lighting, then stage managing,
production managing, then touring
the world with dance companies
and theatrical presentations. He was
a member of the creative team that
produced Brigadoon on Broadway,
toured with Beatlemania and finally

worked on such complex productions as Phantom of the Opera, Miss
Saigon, and The Lion King.
There was an opening in the
theater world for a company that
could create the effects, the treatments and the staging components
required as productions became
more and more complex. With his
insight and initiative, David started
his own company which he ran
with great success until the decision
in 2015 to make Wassaic home.
With some leisure time on their
hands, the lure of travel provided
them the opportunity to see parts of
the world that intrigued them … or
to re-visit cities that had been stops
on dance and theatrical tours.

Above: David and
Robyn Rosenberg. Below, left:
Robyn with Jane
Strong of the
Equus Effect.

The passion that would
not go away

But all the while, underlying the
artistic and commercial success
enjoyed by both Robyn and David,
there was a profound sense of
wanting to do more – to share their
insight and energy with organizations that sorely needed, but could
not pay for help – organizations
that helped those who needed it.
Volunteering.
Continued on next page …
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The cliché of “giving back” has,
at times, been overused by those of
means who make a modest contribution to some annual campaign,
play in the charity golf tournament or buy tickets to the annual
fund raising cocktail party and feel
they’ve done their part. David and
Robyn have elevated the act of “giving” to an art form. It’s not a footnote in their lives – it’s a complete,
ever-expanding chapter.
Perhaps it started some years ago
when David became involved with
Friends of Karen, a philanthropy
that supports critically ill children
and their families. He ended up
serving on the board and was immersed in their fund raising efforts.
From the organization’s modest
start, it now offers support for over
500 families in crisis each month.
The urge to volunteer did not end
when the Rosenbergs’ permanent
address changed. Intrigued with local politics and “how things work,”
in an area where some of the basic
life support systems rely on unpaid

Above, top to
bottom: Veterans
in the ring at the
Equus Effect.
David getting into
“The Big Blue.”
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volunteers, David put his interest
into action when he was elected a
commissioner of the Wassaic Fire
District.
Back to the flashing
blue lights

David and Robyn are of sufficient
age that they could easily rest on
their laurels, enjoy a social life
built on enduring friendships and
welcoming neighbors, but they
have chosen to become more active,
more engaged, more passionate
about their world. Keeping up with
Robyn and David is a task that requires ample energy and a profound
sense of awe.
Being a commissioner was not
enough for David. He wanted to
observe the training, the routines
of the volunteer fire fighters. After
all, he was now part of the decisionmaking group that would deal
with budgets, expenditures, and the
utilization of the community’s taxes.
He went to a training session for the
fire company.

“I was stunned by the commitment, the skill set, and the amounts
of time spent in preparing for
multiple possibilities where their
community would be in need of
assistance.” The draw was magnetic.
So, David became a fire fighter. Basic training required to achieve that
designation consumes 80 intense
hours in order to reach Fire Fighter
1 status. As a fire fighting volunteer,
David carries the pager wherever
he goes, responds to calls with the
weighty equipment – the suit,
boots, and helmet – already in the
trunk of his car. He is part of the
Wassaic Fire Company – and proud
of it.
“When these men and women
finish a day’s work and a family
dinner and the kids’ homework and
maybe an evening meeting and their
pager wakes them from a deserved
sleep, they are up and out, not
knowing if they are dealing with a
false alarm, a heart attack, an auto
wreck, or a raging inferno.” David’s
awe and appreciation remain
constant. He has spent the days and
nights required to serve the community, and believes strongly that
many more should step forward,
investigate, discover, and commit.
Lives, in full

Regular workouts at Studio
Lakeville, summer rounds of that
most frustrating pursuit, golf, or
hosting a group of visiting artists at
The Wassaic Project to help them
become part of the creative com-

munity, mentoring with the NECC
in Millerton, NY, helping organize
the annual funding effort for The
Equus Effect or actively promoting
local businesses, such is the enthusiastic swirl of life for Robyn and
David Rosenberg.
And, then the pager David keeps
with him at all times goes off. In
Wassaic, the siren is wailing. In moments, “Big Blue,” the huge tanker
truck will pull out of the fire station
and the flashing blue lights will
pierce the darkness. Time to walk
the talk. •
To join David and Robyn in supporting the
community, feel free to explore the options offered on the websites of North East Community
Center (www.neccmillerton.org), The Wassaic
Volunteer Fire Company (www.Facebook/Wasssaic Firehouse), or The Equus Effect (www.
theequuseffect.org).
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Specializing in: Ponds, Landsculpting, Riding Arenas, & Roads
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•CRABAPPLES
•HYDRANGEA

the

Beeman Method
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Furniture · Bedding · Lighting · Flooring

www.rileysfurnitureflooring.com

Millerton Plaza
122 Route 44
Millerton, NY
(518) 789-4641
(800) 242-4428

•

518.789.4641 • rileysfurnitureflooring.com
•
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millerton’s

Fall for Art
village-wide art festival

Join us!

Also happening:
• Webutuck School Community Day, Veterans’ Park, 10am – 2pm
• Millerton Library, ribbon cutting for Reading Garden, 11am
• NECC: Music in rear garden, 2-4pm
• The Music Cellar, Party with food & music, 4-9pm

October 6, 2018
www.fallforart.com

In Millerton you can eat, drink, shop, & be entertained!
Come to Millerton: we
have it all! Visit one of
these businesses to shop
to your heart’s content,
be entertained for hours,
dine and drink!
By shopping locally
you support not only
the local economy but
specifically you support
the local businesseses that
provide our services, feed
our stomachs, quench our
thirsts, entertain us, clothe
us, and are the fabric of
the communities that we
live in.
Millerton’s businesses
welcome you!

Photos by: Olivia Markonic
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Eat & Drink
52 Main
518-789-0252
52main.com
Harney & Sons Tea
518-789-2121
harney.com
Irving Farm
Coffee House
518-789-2020
irvingfarm.com
Oakhurst Diner
518-592-1313

Entertainment
The Moviehouse
518-789-3408
themoviehouse.net

Shopping
Country Gardeners
Florist
518-789-6440
countrygardenersflorist.com
Dave’s TV
518-789-3881
davestv.net

Gilded Moon Framing
& Gallery
518-789-3428
gmframing.com
Hunter Bee
518-789-2127
hunterbee.com
Jennings Rohn Montage
860-485-3887
Kamilla’s Floral
Boutique
518-789-3900
kamillas.com
North Elm Home
518-789-3848
northelmhome.com
Oblong Books & Music
518-789-3797
oblongbooks.com
Riley’s Furniture
518-789-4641
rileysfurnitureflooring.com
Terni’s Store
518-789-3474

Services & much more
Associated
Lightning Rod
518-789-4603
alrci.com
Chad’s Hair Studio
518-789-6007
Crown Energy Corp.
518-789-3014
crownenergycorp.com
Hylton Hundt Salon
518-789-9390
hyltonhundtsalon.com
Leslie Hoss Flood
Interiors, Inc.
518-789-0640
lestliefloodinteriors.com
Main Street Magazine
518-592-1135
mainstreetmag.com
Main Street Magazine
Photo Gallery
518-592-1135
mainstreetmagphotogallery.
com
Millerton Service Center
518-789-3462

Millerton Veterinary

518-789-3440
millertonvet.com
Napa Millerton
518-789-4474
napaonline.com
Overmountain Builders
518-789-6173
overmountainbuilders.com
Precision Auto Storage
917-715-0624
precisionautostorage.com
Salisbury Bank & Trust Co.
518-789-9802
salisburybank.com
Taylor Oil Inc.
518-789-4600
gmtayloroil.com
Thorunn Designs
518-592-1135
thorunndesigns.com

sports

Millbrook’s footballers
By John Torsiello
info@mainstreetmag.com
“Marist presented a chance to get
a great education while playing Division 1 football. In addition, I also
felt a connection, as several of my
high school football coaches had attended and played for Marist. I also
thought that through community
service I would be able to impact
the community around Marist.”
He was recruited by multiple top
academic D-III schools across the
country, visiting several, but it
wasn’t until he visited Marist, that
the fit felt right.
He played in two games as freshman, making two tackles. He believes his playing time will increase
as he matures as a player and adds
more weight (strength) to his tall
frame. “I was able to play in several
Decisions and field time
games last fall and obviously, everyBut the 6-5, 205-pound Carolei
one wants to start and play as much
isn’t complaining. “The great thing as possible, but realistically there
about it is that I am fortunate to
are only a couple starting spots, so
get to play alongside great athletes
I work hard in the classroom, on
and get coached by an experienced the football field, and in the weight
coaching staff. I have made some
room to try and move up the depth
really good friends and we are con- chart in order to get more field time
stantly pushing each other to be our as linebacker or on special teams.”
best, both on and off the field.”
He played in Marist’s 2018
Carolei, who starred on the
season opener against Georgetown
gridiron for the Canterbury School University, both defense and special
in New Milford, CT, talked about
teams.
why he chose to attend PoughkeepThis isn’t high school
sie’s Marist, a Division I Football
College football is a whole lot difChampionship Subdivision (FCS)
ferent than high school, Carolei
program that plays in the Pioneer
found out. “I knew coming into
League.
Marist that the practices were going
to be way more intense than anything I experienced in high school.
During my first day I definitely got
my introduction to college football.
I was on the scout team (practices
opposite the starting unit) and went
to attack the ball carrier. A lineman completely blindsided me, I
heard my neck crack and I was sore
for the next couple of days. The
intensity and commitment is unlike
anything I have ever experienced
before.”
Playing football in college at any
level is a huge commitment of time
and energy. Just ask Millbrook’s
Chris Carolei, a redshirt sophomore
on the Marist College squad.
“It’s a huge change,” the linebacker said. “It’s a 24/7 job, my
classes are shaped around football
practice. Unlike most college
students I have to get to bed early
and wake up at the crack of dawn
for morning practices, while others
are going out partying and sleeping
in. In high school you could show
up and perform admirably, but with
college football, if you don’t come
every day ready to perform at your
best you won’t have the opportunity
to play.”

Above and below: Chris Carolei, left making the tackle, is on the Marist College
football team. Photos courtesy of Michael Ferraro and Marist College.

He said his first time playing in a
college game was unforgettable. “I
was able to make two tackles and I
was so excited on the first play that
I nearly forgot what front, coverage, and blitz we were running. The
team snapped the ball, I dropped
back in coverage, saw that the
quarterback passed the ball to the
running back and I went up and
made the tackle. My heart was beating at a million miles an hour. I was
so worked up from adrenaline that I
was out breath.”
Marist head coach Jim Parady
offered his thoughts on Carolei.
“He is a kid who is coming along,
improving his strength. He has
good speed and quickness for his
length. He has attacked the weight
room to the point where he has put
himself in a spot for availability for
special teams and on defense. He
embraced the challenge. No one on
the team is more team oriented. If
there is something that needs to be
or we need a volunteer he’s the first
to step forward. He is great with
our community outreach programs
as well because it is important to

him.”
Despite knowing he needs to
continue to grow both physically
and mentally as a football player,
Carolei has seen improvement in his
game. “I have become bigger, faster,
and stronger, but more importantly,
I have better knowledge on the
intricacies of the game, different
leverage points, hand placements
and better understanding of gap assignments and coverages. I learned
to analyze film better, now being
able to see different schemes and
offensive concepts.”
Carolei reflected on his high
school days at Canterbury. “I
learned how to win there, as we
were just a few plays away from
playing in a state championship
in Syracuse (New York). My head
coach, Sean Keenan, taught us
to be the hardest working team
in our class, section, and region.
Also, he would purposely have
us play schools five times our size
just to teach us toughness and to
never back down from a challenge.
Continued on next page …
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Coach Keenan stressed good grades,
knowing that football can get the
attention of a college, but it was
the grades that will get you into the
school of your dreams.”
Dedication and planning

Carolei is excelling in the classroom. He is majoring in Business
Administration with a concentration in Marketing and a minor in
Pre-Law. “I am deciding if I would
like to double major in finance or a
minor in Sports Communication. I
have a 3.5 GPA and have been on
the Dean’s List twice and a member of the Patriot Football League
Academic Honor Roll.”
Balancing sports and the classroom in college is, well, perhaps
twice as hard as it is in high school.
“Our time is very limited. Between
our different practices and working
out, we devote four hours a day to
football. On top of that, we have
to attend classes, which, depending upon your schedule, could take
you straight from practice until
nine o’clock at night. After practice,
class, eating, we have a very few
hours to get homework done. In
order to manage being a student
athlete, I have to plan ahead, look
at a syllabus and start doing some of
the work weeks in advance. Also, I
use many of the resources offered to
us through Marist and our Center
for Student Athlete Enhancement,
which can help me find tutors and
proofread papers.”
Carolei interned this summer
with the Hudson Valley Renegades
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where he worked with the “Fun
Team,” developing promotional
games to boost the fan experience.
“Along with that, I worked as a
law file clerk for Ahmuty, Demers
& McManus. I also had summer
workouts where I lifted and ran
and honed in my skills on the field.
When I wasn’t working out or
working I would hike, surf, hang
out with friends, and even managed
to teach myself to code in python.”
It’s more competitive

Another Millbrook product, Danny
Cox, also knows about the rigors of
college sports. He is a member of
the Union College football team as
a sophomore linebacker.
“It’s a lot more competitive than
high school football,” said the 5-11,
220-pound Cox, who played at
Milton Academy (Milton, MA).
“You are on a team with 100 guys
that were all one of the best players
on their high school teams. Football
at any level is an intense sport. The
competition at the college level is
certainly greater. ”
Cox appeared in eight games
with Union as a freshman, picking off a pass, recovering a fumble,
and making a tackle against the
University of Rochester. He said his
interception against Rochester was
his greatest moment on the field
thus far.
He chose to attend Union College because of the academic and
athletic opportunities it presented.
“Historically, Union has been a DIII football powerhouse, however,

Above and below: Danny Cox is on the Union College football team. Photos courtesy of Steve Sheridan and Union College.

when I was being recruited Union
was coming off of a couple of losing
seasons. I wanted to be a part of
a rising team with a new coaching staff to help bring the program
back to the top. Because I attended
Milton Academy, it gave me a lot
of exposure in the New England
area. I was recruited by other colleges, however Union was the only
school I visited. After my first visit
to Union I knew it was where I
belonged.”
Cox is pleased with his progress
as a college football player. “My
career has been going well so far.
I made the travel squad and was
fortunate to play in every game as
a freshman. Having spent my last
two years of high school at Milton
Academy prepared me for being away from home. I feel as if I
have improved greatly as a football
player.”
In college, no matter what level
you play at, everyone you play with
and against was a captain of their
high school team, likely won allleague honors and other awards.
Said Cox, “In college, you can no
longer make plays by being athletic,
you have to be a smart, fundamentally sound football player. I have
always had a good work ethic and
I have tried to carry that over to
college football. Playing for Milton
Academy was very competitive. I
learned that you have to earn your
place on a team.”
“We’re pleased with Danny,” said
Union head coach Jeff Behrman.

“He has good size for a linebacker
and works hard. He has helped on
special teams and I think he can
only get better. And he’s a good
student.” Union plays in the Liberty
League, went to a bowl game last
year, and won its first two games of
the 2018 season.
Cox is a History major and said
classes are going great. “It is sometimes difficult to balance sports
with academics, but Union College
has a trimester system. We take only
three classes each trimester, which is
helpful. My grades are better during
the season because I have to manage
my time better.”
Cox spent a lot of time this past
offseason in the weight room. “My
time home during the summer
is short because of the trimesters
and being back to Union early for
football camp. While I was home
this summer, I worked for George
T. Whalen Real Estate in Millbrook.
My favorite hobby is fishing, so I
spend as much free time as possible doing some of that, mostly
in the lakes and streams of eastern
Dutchess County.”
This will be a busy fall for Chris
Carolei and Danny Cox. But they
wouldn’t trade a college football
experience for anything. •

Catering to the needs of the
well-loved pet since 1993

Super premium pet foods • Raw diets • Quality toys, treats
& accessories for your dog & cat – many made in USA

BAR • TAPAS • RESTAURANT

Hours: Monday-Friday 9-5:30, Saturday 9-4
333 Main Street, Lakeville, CT • Phone: 860-435-8833

518.789.0252 • 52 Main Street, Millerton • 52main.com

Pettersson Excavation Inc
Working in harmony with the environment

Our full range of services include:
General excavation • Driveways & roadways •
Septic installations & upgrades • Land clearing
& site preparation • Ponds • Stone work,
retaining walls, headwalls • Riding arenas •
Trucking • Gravel, soil, sand delivered •
Drainage

Michael Pettersson, owner

T: 845 373 8155 • F: 845 677 4750
E: petterssonexcavation@gmail.com • www.petterssonexcavation.com

Motorworks

The

Foreign, Domestic & Vintage Service
NY State Inspection Station

518.789.7800
23 South Center Street, Millerton, NY
www.TheMotorworks.biz

HOLLEY STREET,
LAKEVILLE

sustainability:

building + design + management

SHOWROOM SALE
OCTOBER 4-6

30%-40% off
Furniture, Rugs, Art, Toys, & Accessories

(518) 755-0329 + 41 Bender Blvd. Ghent NY
info@claverackbuilders.com + claverackbuilders.com

MAIN STREET MAGAZINE 51

Does your identity and/or website need an update and a facelift?
Changing technology
Technology is constantly changing. This impacts a
multitude of things in our lives and in our business,
of which your website is most likely to be impacted. Due to these technological advances, your
website can become antiquated overnight: it may
not be up-to-date with its Search Engine Optimization (SEO) or its security features (making it an
easy target for hackers), the technology behind the
site may hinder it from displaying properly on all
devices (desktop, tablets, phones), and its design
can make it look dated. Of course you want a great
looking site that showcases your business at its
best ability, but you also need a website that is
secure and works on all devices, as well as one that
is working for you 24/7. We can help.

Branding facelift
Your identity is the first impression because it is
often the first thing a potential customer/client
sees, and how they encounter your business.
What does your logo say about you? What does
your overall identity say about your business?
What emotion does your identity convey? These
are important questions, therefore your logo is not
just a logo: it is the face of your business.
When it comes to an identity system, it is important that it conveys the correct feeling and evokes
the desired emotional response. To do that it is
important that your identity has the appropriate colors, fonts, and graphic images used – but

they also have to be appropriate for your business.
Those items are then taken and carried throughout
the entire identity package, from the business card
to your apparel, vehicles and your website. These
factors impact the audiences’ perception of your
business, and when designed properly, your identity will help to make the right impression.
Your identity should always showcase the best image of your business – remember the importance
of that first (and second) impression?! In order to
do that, you want an eye-catching and beautiful
logo, identity system, and overall brand.
Make sure that your identity shines, because it can!

SERVICES:
Graphic Design
B r a n d i n g
Identity Systems
P r i n t
W e b s i t e s
E n v i ro n m e n t a l
G r a p h i c s
A p p a r e l
Marketing
Hosting & SEO
Social
Media
Photography
Font: Bodoni Bold and Book
Colors: Navy = PMS 2755; Light blue = PMS 278
Logo: Futura light & bold oblique
Red: 15 - 100 - 90 -10 CMYK
Grey: 0 - 0 - 0 -30 CMYK
Black: 100% black

Font: Bullet
Grey: C=0, M=0, Y=0, K=80
Orange: C=0, M=35, Y=85, K=0

mboPRAX S

Font: Adobe Garamond bold and regular
Colors: Black and green (C=50 M=0 Y=100 K=0)

RHF

Redlich Horwitz
Foundation

strategic discernment

Trainer at Large

LambsHillFarm

PRECISION
AUTO STORAGE
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NAILED IT
Building & Construction

LambsHillFarm

518.592.1135 | thorunn@thorunndesigns.com | www.thorunndesigns.com | 52 Main Street, Millerton, NY

celebration

Celebrating 20 years of Harry Potter
By Madison Smith
info@mainstreetmag.com
This October, the Harry Potter series
will be celebrating its 20th year anniversary. Making its debut in 1998,
many of today’s young adults were
raised on the series, it’s magic and
mystery delighting generations of
readers. These spellbinding novels by
J.K. Rowling are part of one of the
most successful books series of all
time, with over 400 million copies
sold worldwide, and translations in 68
different languages.
In recent years, the series has seen
many new adaptations, from the online hits of A Very Potter Musical and
Harry Potter Puppet Pals, to the Broadway adaptation of the eighth addition
to the series, Harry Potter and the
Cursed Child. Not only has the Harry
Potter series become a literary empire,
with eight books, eight movies, two
amusement parks, one Broadway
show, and enough spin-offs to fuel the
nostalgic feelings of Potterheads for
years, but it also captivated millions of
readers from all around the globe.

Celebrating the anniversary

Millerton’s Oblong Books & Music is
celebrating Harry Potter’s 20th year
with colorful displays previewing
their newly published book covers,
illustrated by Brian Selznick. Customers are also encouraged to write their
thoughts and feelings towards the
iconic series on a massive poster in the
hallway leading to Oblong Junior.
“I still have middle grade children
and teenagers asking me for a pen to
write on this wonderful poster,” says
Therese Stanford, of Millerton’s Oblong Books & Music. “That is such an
true example of how children love the
series.”
Oblong Books & Music still sees
many nostalgic Harry Potter fans walk
through their doors, as invested in the
wizarding world as they were twenty
years ago.“I had a thirty-year-old
customer who was in the store with
her sister who was buying a audio set
of The Chamber of Secrets for the car
ride home and I asked her what Harry
Potter meant to her,” says Therese.
“She said that she grew up always a
devoted fan and when she goes back
to read the books it is very soothing
for her and reminds her of a happy
time in her life.”

In only twenty short years, the
Harry Potter franchise has become
a staple part in the childhoods of
countless people through its touching
storylines and familiar characters. The
series’ central themes of hope, love,
and heroism still resonates with young
readers around the world.
“It was somewhere I could go to
find a place where kids were extraordinary,” says college freshman Grace
Howard, an avid fan of the series. “I
liked to think that I could be extraordinary, too.”
The book’s ability to speak to
teenagers began with young characters
Changing lives
who were looking for their place in
Author J.K. Rowlings’ captivating
the world. “I’ve always liked Neville,”
words weren’t the only things that
says high school junior Cecelia Stroh.
changed lives. Rowling, who was a
“He might’ve been forgetful or anxsingle mother living in her sister’s
ious, but, when it came down to it, he
apartment when Bloomsbury Publish- always defended his friends, whether
ing bought her working novel Harry they appreciated him or not. I loved
Potter and The Philosopher’s Stone in
that.”
1996, is now known for her phiIn creating characters that emlanthropy and charity work. In July
bodied the real struggles of modern
of 2000, Rowling had established
teenagers, whether it be coping with
the Volant Charitable trust to help
the loss of a parent or battling the
combat poverty and social inequalfeeling of not belonging, Rowling had
ity throughout Scotland. In 2005,
devised a world in which everyone felt
Rowling co-founded Lumos, previthat they belonged. •
ously known as The Children’s High
Level Group, to promote the end to
the institutionalization of children
internationally.

Above: The
spines of the
Harry Potter
series. Below,
left: A display at
Oblong Books
& Music of the
book series with
the new 20th
anniversary
covers.
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monthly advice columns

INSURING YOUR WORLD

THE BEST TIME TO TRADE IN A CAR

HEALTH INSURANCE! “Can’t live with it and can’t live without it” as
they say… Open enrollment is rapidly approaching for both individual
as well as small group health coverage effective 10-1-18. Any individual in NYS can access coverage through the State sponsored “On
Exchange” programs or the open market “Off Exchange” programs.
Generally speaking, for most small businesses, the Off Exchange
programs written through independent brokers are the most comprehensive and affordable. Individuals can access the State sponsored
plans and receive premium credits provided their reported income
falls within the required State set range. Otherwise, the Off Exchange
programs are probably the better bet with a few carriers offering outof-area network coverage only available through these type programs.
If you are a senior, 65 years of age or older, and have not signed up
for a medicare supplement or advantage plan, now is the time to sign
up! This period is also the open enrollment for these type plans if you
missed obtaining one at your 65th birthday. Medicare supplement and
advantage plans are very affordable and should be purchased to fill in
the gaps not covered by Medicare parts A and B alone. Now is the time
to sort out your current health care options, take some time and obtain
the best plan for your individual situation before it’s too late.

“When is it a good time to trade in my current vehicle?” This is a
question we often hear at Ruge’s Chevrolet. It’s really a good question without a simple answer. Certainly, one answer doesn’t fit all, and
there are many factors that need to be considered when deciding
how often to trade. For most the question itself is rooted from an economical perspective, the thought is to maximize the current vehicle’s
trade-in value. The goal is to hit the sweet spot in the depreciation
curve. What makes this difficult is every vehicle has a different depreciation curve, and they can change at any time due to market conditions. If only we had a crystal ball! For simplification let’s look at two
very common situations and try to provide some industry insight: John
likes to have the latest technology, safety, and performance features
and wants to know how often to trade to maximize his trade-in value.
For John every 3-4 years is the best general advice. After three years
the depreciation has started to flatten out and he is most likely in an
equity position in the vehicle. Time for a new one with those features
he enjoys! John’s example lines up well with what most people are
looking for in the question, as discussed above. Let’s look at another
common example we see often. Mary is in for an oil change with her
2003 Impala. While performing the oil change the technician noticed
her car needs further repairs totaling $3,000. Mary is torn between
fixing her car and buying a new one. We always recommend buying a
new one if the repairs exceed the value of the vehicle. Sorry Mary, its
time to part with Old Betsy!

Kirk Kneller
Phone 518.329.3131
1676 Route 7A, Copake, N.Y.

Kneller Insurance
Agency

Kneller Insurance
(845) 876-1057 • 3692 US - 44, MILLBROOK, NY
Agency
WWW.RUGESCHEVROLET.COM

Community banking

YOU NEED TO KNOW WHO REPRESENTS YOU

When the Bank of Millbrook first opened its doors in 1891, four
years before the Village of Millbrook incorporated, we served
an area with a population of fewer than 700 people. Northern
Dutchess County has grown a lot since then – as have we – but
in both cases, not too much, and not too fast.

New York State law requires real estate licensees to advise their potential
buyers or sellers about the nature of their agency relationship and the rights
and obligations it creates.
Whether you’re buying or selling real estate, chances are you’re working
with a real estate agent and it’s important to understand your relationship
with that agent. This is known as an ‘agency relationship’ and it creates
certain obligations which can be critical as you go through the buying or
selling process. In short, a seller’s agent has fiduciary duties to the seller and
does not represent the interests of the buyer. A buyer’s agent has fiduciary
duties to the buyer and does not represent the interests of the seller. In a
fiduciary capacity the agent owes their client undivided loyalty, confidentiality, full disclosure, obedience and duty to account. If the fiduciary relationship doesn’t exist your agent is only obligated to provide reasonable care, deal
honestly, fairly and in good faith and disclose all known material facts.
Historically real estate agents always worked for and represented the best
interest of the seller. In more recent times we’ve seen the introduction of the
buyer’s agent; one who works for the buyer and has no relationship with the
seller. A real estate agent may also represent both the buyer and the seller
if both the buyer and seller give their informed consent in writing. This is
known as dual agency and means that the agent will not be able to provide
the full range of fiduciary duties to both parties.
The legal ins and outs are complicated so if you’re unsure, ask questions
and make sure you understand!

We want you to feel like you’re an important part of this community when you walk in our door. We want you to know that
someone is always here to help you with challenges, big and
small. And we want you to have the confidence that your resources are safe with us, something we’re so serious about that
Bauer Financial has awarded the Bank of Millbrook their Superior Five Star rating for an unheard of 25 consecutive years.
A lot has happened in our 126 years, from installing our first
phone line, in 1902, to launching our first banking app two years
ago – we’re still not sure which is the bigger innovation – but
one thing will never change: our mission to provide you and this
community with the resources you need to do your business and
live your life.

Stacey M. Langenthal
Executive Vice President
(845) 677-5321 x102

845.677.0505
www.paularedmond.com
10 Front Street, Millbrook, NY
STANFORD
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business snapshot

HW Guernsey Realtors, Inc.

Crisp Architects

Since 1908 (when the young entrepreneur and agency founder, Homer W. Guernsey,
drove off in a Model T to list his first farm), H.W. Guernsey Realtors, Inc. has had a
singular goal: to provide the finest, most personalized real estate service. The guidelines then, as now, are professionalism and integrity. Over a century later, the firm is
proud to be the oldest real estate agency in beautiful and historic Dutchess County,
specializing in luxury real estate in northern Dutchess- and southern Columbia
counties. With both domestic and international clients, and property and land values
ranging from six figures to millions, the agency has developed a distinctive style of
marketing, which is largely responsible for its impressive history of accomplishments.
Seasoned by experience and influenced by prosperity, staff and management function
as a winning team, offering the kind of collaboration, insight and astute judgment
which is critical to success in their volatile industry. H.W. Guernsey Realtors represents with utmost discretion some of the world’s highest profile personalities from top
levels of government, finance, business and entertainment, who seek the firm’s professional execution of the sensitive sale of country homes, historic and classic estates,
and premier land to its buyers. It is their pleasure to serve you, and they look forward
to working with you on your next real estate adventure.

James Crisp started Crisp Architects in 1985. Originally from Louisiana, he moved
and lived in NYC for a few years but also had a weekend house in the Hudson Valley.
While visiting, James continued to work on more projects in the area and decided it
was time to move permanently. Crisp Architects services the Tri-state area, Berkshires
and beyond – most recently finishing a project in Virginia. James and his talented team
provide architecture designs for new homes, renovations, and additions including historic structures. At Crisp Architects they feel that the construction of any special place
to live is a process, which requires a partnership between owner, architect, and builder.
That partnership requires hard work, talent, commitment, and trust from everyone involved. Each design will affect its owners and their descendants for generations; striving
to infuse unique ideas and personality into every one of their designs. “We are proud to
be a part of unique opportunities such as restoring older homes and also designing and
building new homes, helping our clients achieve their dream home and watching our
designs come to life is also very rewarding,” says James. The future for Crisp Architects
is strong. They look forward to continued growth with designing, building, and renovating. Feel free to contact James and his team today with any architectural questions.
In addition, they offer free consultations, too.

Orvis Sandanona Shooting Grounds

Hoofprint Cheese Company

Orvis has many stores through the country, but we are lucky enough to have one right
in Millbrook. The Millbrook location is unique in the fact that it has been a shooting
grounds since 1901 – it is the oldest licensed shooting preserve in the country. Orvis
purchased this land in 1995 and continued the hunting tradition as well as sporting
clays, fly fishing, and corporate event outings. In addition, they also offer school and
guided fishing, shooting schools, private shooting lessons, a large retail store with
clothing, gear, and more. There is something for everyone to enjoy and patrons are
welcome from the Tri-state area, both from near and far. Orvis is conveniently open
seven days a week, offer services for novice and experienced shooters alike, and have exceptional facilities for shooting, shopping, lunch, fishing, and corporate events. In the
years to come the Orvis team hopes to inspire more people to enjoy the outdoor world
and take in what nature has to offer. Senior Manager Peggy Long says, “The myriad of
customers that we meet every day and seeing so many enjoying the inspiration and love
of nature is truly rewarding.” Next time you are in Millbrook, be sure to stop by Orvis
with your friends and family for a good, clean, safe, and fun experience. Don’t forget to
also keep an eye out for special events that take place throughout the year.

Husband and wife, Brendan and Katelyn Foley started Hoofprint Cheese Company
in 2015. Both grew up in Millbrook, NY, and after attending college and trying to
live and work in NYC, the couple longed to return to the farm in Millbrook. Katelyn’s
love of dairy goats has been with her her entire life. She grew up raising dairy goats
and showing them in 4-H. “As soon as we made the decision to start a goat dairy and
creamery we set to work purchasing goats and getting the business off the ground.”
Hoofprint Cheese Company is unique in that they focus on providing local, fresh, and
healthy products to their customers. Their product line includes raw goat milk, goat’s
milk yogurt, a variety of cheeses such as feta, a raw milk-aged cheese, a Camembert
style cheese, and their fresh chèvre, which is soft and creamy. They also make a few
spreadable cheeses including cranberry and walnut as well as a pistachio and chive.
Hoofprint Cheese Company products are served in local restaurants and small markets,
but as one of the few licensed raw milk goat dairy farms in the area, Hoofprint Cheese
Company sells their products right from the farm, Locust Hill Market, (as per NYS
law) in mason jars that people can bring back and have refilled. When visiting the
farm, you can also meet the animals who call Hoofprint Cheese
Company
home! 55
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Residential real estate firm. (845) 677-5311. 3295 Franklin Ave.,
Millbrook, NY. hwguernseyre@gmail.com. hwguernsey.com

Quality clothing, fly-fishing gear, and more. (845) 677-0092.
3047 Sharon Turnpike Millbrook, NY. orvis.com

Designers for architectural projects. (845) 677-8256.
3788 Route 44 Millbrook, NY. crisparchitects.com

Raw goat milk, yogurt, and cheeses. (917) 405-6305.
3684 Route 82, Millbrook, NY. hoofprintcheesecompany.com

Open a High Interest Rate Checking Account

2.00% APY*
on balances
from $.01
to $25,000

2.00% APY*
to 0.50% APY*
on balances
above $25,000

depending on the balance in the account

reward rates

1

0.05% APY* on all balances
when qualifications are not met

base rate


ATM Fee Refunds Nationwide2
it’s easy to qualify1:

1 have at least 10 debit card purchases post and clear to your account each monthly qualification cycle
2 sign-up for e-Statements and receive your monthly statements electronically
3 have 1 direct deposit or electronic payment post and clear to your account each monthly qualification cycle
Learn about all of the benefits at salisburybank.com/interestplus

Connecticut
860.435.9801

Massachusetts
413.528.1201

New York
845.877.9850

To earn the Reward Rates and ATM fee refunds, all qualifications must be met in the qualification cycle. The “qualification cycle” is a period beginning the first business day of each
month through last business day of the month. The “statement cycle” ends the last business day of the month. Make 10 debit card purchases per monthly qualification cycle (transactions
must be posted and cleared, not pending). You must be enrolled in our e-Banking service and authorize the Bank to deliver your monthly statements electronically to qualify. If you do
not log into your e-Banking account for twelve (12) months, you will be automatically un-enrolled from e-Banking, and e-Statements will expire. A $5.00 monthly service charge for paper
statements will be charged each month you do not receive your account statement electronically. As long as you are enrolled when your statement cycles, you will not receive a monthly
service charge for that month. You must have at least one direct deposit or one electronic payment post and clear to your account each monthly qualification cycle.
2
ATM Fee Refunds up to $25.00 per cycle when all qualifications are met. ATM Fee Refunds are automatically paid on the last day of your monthly statement cycle. International ATM
fees are not refunded.
*APY – Annual Percentage Yields are accurate as of 10/01/2018. Minimum deposit to open account is $25. Reward Rate tiers are as follows when qualifications are met: If your daily balance
is $.01 up to $25,000, the interest rate paid on the entire balance will be 1.98% with an annual percentage yield of 2.00%. An interest rate of .50% will be paid only for that portion of your
daily balance that is greater than $25,000, and the annual percentage yield for this tier will range from 2.00% to .50% depending on the balance in your account. The Base Rate of 0.05%
APY will be earned on all balances if qualifications are not met. Rates may change at any time, and may change after the account is opened. Fees may reduce earnings. Available for
personal accounts only. Certain restrictions may apply, please contact a Customer Associate at 860.596.2444.
Please see our separate Fee Schedule for other fees that may apply to this account.
1

Member FDIC
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